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KEY WORD : MARKETING COMMUNICATIONS / CORPORATE BRAND BUILDING /

CORPORATIZED COMPANIES / PERCEPTION / ATTITUDE
SALITTA LAILIKHIT : MARKETING COMMUNICATIONS STRATEGY FOR
CORPORATE BRAND BUILDING OF CORPORATIZED COMPANIES AND
CONSUMERS’ PERCEPTIONS AND ATTITUDES. THESIS ADVISOR : ASST.PROF.
SUWATTANA VONGGAPAN, 215 pp. ISBN 974-53-2222-9.

The purposes of this research are to study: (1) marketing communications strategy for
corporate brand building of corporatized companies, (2) consumers’ perceptions toward

corporatized companies, and (3) consumers’ attitudes toward corporatized companies.

This research is conducted in 2 parts: (1) a qualitative research, an in-depth interview of
Executive Directors/Managers of PTT Public Company Limited (PTT) and TOT Corporation
Public Company Limited (TOT), as well as Executive Director of Agencies that look after the
marketing communications for corporate brand building of PTT and TOT; (2) a quantitative
research, a survey research by using questionnaires of 400 male and female respondents who live
in Bangkok area and know both PTT and TOT. Therefore, statistics used in this research are
frequency, percentage, mean scores, standard deviation, T-Test and One-Way ANOVA. SPSS

program is employed for data processing.

The results of this study are : (1) marketing communications strategy that corporatized
companies commonly used is corporate-image building strategy. This goes along with the
corporate vision. Additionally, the use of advertising, public relations, events, and sponsorships
drive reputation and good corporate image for corporate brand. Moreover, corporate architectures
and employees can deliver strong corporate brand that holds consumer’s mind; (2) the majority of
respondents have good perceptions toward corporatized companies, specially with PTT; (3) the

majority of respondents have good attitudes toward corporatized companies, especially with PTT.

Department........... Public Relations............. Student’s Signature.........c.eeveeeveecveecreeceeeieeeveennns
Field of study........... Advertising................. AdViISOr’s SIZNATUTE .....cceeeeviereeieeieeie e eie e
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A131912.1 HEA91l5ZIANYDIFINIUTMIAWMIULT2IANAIITN5UBI Lovelock
What Is The Nature of Who Or What Is The Direct Recipient of The Services?
The Service Act? People Possessions
Tangible Actions (People Processing) (Possession Processing)
Services Directed at Services Directed at
People’s Bodies: Physical Possessions:
Passenger Transportation Freight Transportation
Health Care Repair And Maintenance
Lodging Warehousing / Storage
Beauty Salons Janitorial Services
Physical Therapy Retail Distribution
Fitness Centers Laundry And Dry Cleaning
Restaurants / Bars Refueling
Haircutting Landscaping / Lawn Care
Funeral Services Disposal / Recycling
Intangible Actions (Mental Stimulus Processing)  (Information Processing)

Services Directed at
People’s Minds:
Advertising / PR
Arts And Entertainment
Broadcasting / Cable
Management Consulting
Education
Information Services
Music Concerts
Psychotherapy
Religion

Voice Telephone

Services Directed at
Intangible assets:

Accounting

Banking

Data Processing

Data Transmission

Insurance

Legal Services

Programming

Research

Securities Investment

Software Consulting

N Lovelock, C. H. & Wright, L. (1999). Principle of service marketing and management.

Upper Saddle River, NJ: Prentice-Hall, p. 31.
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1519 2.2 Brand Equity Components and Branding Benefits

Brand equity components Benefits

Brand awareness ® Brand in evoked set
® Influence on attitude and perceptions
® Anchor for associations

® Signal of substance / commitment

Perceived quality ® Price premium

® Differentiation / positioning
B Reason to buy

® Channel member interest

® Brand extension potential

Strong brand association ® Differentiation / positioning
® High price premium

® Memory retrieval potential
® Reason to buy

® Brand extension potential

High brand loyalty ® Reduced marketing costs
® Trade leverage

®_Attracting new customers

® Time to respond to competitive threats

N41:  Pelsmacker, P. D., Geuens, M. & Bergh, J. V. (2001). Marketing Communications. Upper

Saddle River, NJ: Prentice-Hall, p. 50.
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UNUNINN 2.4 The Vision-Culture-Image (VCI) Model
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W1 Hatch, M. J. & Schultz, M. (2003b). The cycles of corporate branding: the case of the

LEGO company. California Management Review, 46(1), p. 10.

UNUNINA 2.5 The Scope of Corporate Branding
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Corporate Public

Communications Relations

/

Corporate

Corporate Brand
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Advertising Advertising

Corporate Identity Sales & Distribution

Systems Communications
Employee

Communications

N: Gregory, J. R., & Wiechmann, J. G. (1997). Leveraging the corporate brand.
Lincolnwood, Illinois: NTC, p. 52.
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UHUMWN 2.7 A Framework for Corporate Branding

Decision made by top
management:
- lines of business
- partners and alliances
- location
- change initiatives
- corporate symbolism

The
Corporate
Decisi . 7 Brand \D ’
ecision made by organization ecision made by external
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- work hard - buy product/service
- beloyal - seek employment
- seek challenge - praise/criticize company
- resist influence - invest in company
-/ _represent org in a positive - ~._seek to regulate
or negative light - agree to supply

ihE Hatch, M. J. & Schultz, M. (2003a). Bringing the corporation into corporate branding.
European Journal of Marketing, 37(7/3), p. 1047.
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M5199 5.1 Thailand Top 100 Advertisers (Period : Jan-Dec 2003)

Unit : Baht Millions

RANK ADVERTISERS ADSPEND
2003
1 UNILEVER (THAI) HOLDINGS 3,117
ADVANCE INFO SERVICE PCL. TBN 1,836
6 TOTAL ACCESS COMMUNICATIONS 922
17 TA ORANGE COMPANY LIMITED 496
2 PTT PUBLIC CO., LTD. 436
26 HUTCHISON CAT WIRELESS MULTIMEDIA 386
27 KRUNG THAI BANK PUBLIC CO., LTD. 379
38 TOURISM AUTHORITY OF THAILAND 308
£ SAMART INFO MEDIA CO., LTD. 287
46 SIAM éEMENT GROUP 268
13 TOT CORPORATE PUBLIC CO., LTD. 254
54 TI'—TA.I.AIRWAYS INTERATIONAL PCL 223
61 TRUE ‘(.JORPORATION CO., LTD. (TELECOM ASIA) 200
67 THE éT{ELL CO. OF THAILAND LTD. 186
100 GECAPITAL (THAILAND) LTD. 132

Source: Nielson Media Research Thailand

* Estimated figures only based on industry standard rate card

N The Advertising Book. (2004). Bangkok: PCP Asia Ltd, p.319.
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