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OAR Conference 2014

Connecting Knowledge : Library, New Media & Technology

Rationale

Today libraries and information service institutes fully enter into the age of social
network with new technological tools which provide the channel of communication to
directly inform news, activities and services to users. YouTube pages are created to actively
publicize or provide knowledge on library orientation and training. Librarians and library staff
can use Twitter, Facebook, Google+ to handle users’ questions. Apart from the services
within a library, websites, mobile sites or mobile applications are developed in order to
obtain the information through mobile phones and modern communication technology like
iPhone, iPad, and Android, so users can get access to the sources of information more
correctly, easily, and quickly, such as to search for a list of books, make use of circulation
service, access online databases, review electronic materials, e-journal, e-book, e-magazine.
The application of the aforementioned technology directly or indirectly brings about
changes in the role and responsibility of the library and information service institutions. It
also causes challenges and competitiveness in term of being the knowledge provider or
navigator, who has to make a decision on using information systems to collect, process, and
manage information. These may have an impact on the operations and personnel of the
library, while at the same time may increase efficiency and reduce work flow. The
application, thus deals with ethics and social responsibilities, worldview broadening, learning
society creation, and enhancing the opportunity in accessing information sources for
sustainable development of quality of education. Therefore, connecting knowledge from
library, new media, and technology and merging into the digital repository along with
creating knowledge sharing atmosphere, equipped with ICT and connected to social and

education network, will certainly support equal access to data, knowledge and wisdom.



Considering all the importance, Office of Academic Resources , Chulalongkorn
University as a leading information organization which continuously serves the needs of
Chulalongkorn University community and society decides to pursue the strategy on
providing academic service to the society by organizing the OAR Conference 2014 on
“Connecting Knowledge : Library, New Media & Technology” to present and distribute
academic and creative works and innovation involving library and information science field
through the views of experts from various organizations to provide the participants with
related knowledge and experience, to inspire them to strengthening the information

management capability to contribute to the information sources of the 21" century.

Organizer

Office of Academic Resources, Chulalongkorn University

Objectives

1. To actively be the leading information organization of Chulalongkorn University

2. To showcase the capability of Chulalongkorn University community to create
learning society, distribute academic works, and provide academic service to the
society

3. To be a leader in strengthening library and information service institutes for
effectively information management

4. To support the distribution of academic works for the learning in the 21" century

5. To create an channel for media and innovation on information technology
presentation

6. To provide an opportunity to build the network for cooperation of library,

multi-media and information technology

©
Q)
—+
(D

29 - 30 May 2014
Venue

Swissotel Le Concorde, Bangkok



Participants 250 people

1. Administrators, librarians, information specialists and practitioners in librarianship
and information sciences

2. Lecturers and students in the field of library and information sciences

3. Academicians, researchers, educational technologists, and those studying or
researching on library and information sciences

4. Computerists, media organizers, media producers, and innovative creators relating
to information

5. Interested persons

Benefits and Expectations

1. The participants learn about the ideas, models, and inspiration in developing and
connection information and various types of knowledge

2. The participants gain knowledge and understanding in accessing information with
mobile communication technology and other online channels.

3. The participants exchange knowledge and share experience in library, education
media, and information technology innovation development.

4. The cooperation in creating network and alliance among library, multi-media, and
information technology.

5. Office of Academic Resources showcases the potentiality as a information leader

providing beneficial academic service to society at large.
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OAR Conference 2014 Program
“Connecting Knowledge : Library, New Media & Technology”

29-30 May 2014

Swissotel Le Concorde, Rachadapisek Road, Bangkok

AR ARY AKY K AR AR Y KY ALY L) L)
Thursday, 29 May 2014
8.00 - 9.00 Registration
9.00 - 9.15 Opening ceremony by the President of Chulalongkorn University
9.15-9.45 Keynote lecture on Library, New Media & Technology:

Convergence of Differences
by Professor Pirom Kamolratanakul, M.D.

President of Chulalongkorn University

9.45 - 10.00 Souvenir giving ceremony for the conference contributors by the
President
10.00 - 10.30 Visiting the booths and publishers presenting various innovations

and new media
Coffee break

10.30 - 12.00 Always One Step Ahead! Libraries as community centers and
hubs for digital inclusion by Dr. Hannelore Vogt Director of
Cologne Public Library, Germany

12.00 - 13.00 Lunch break
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Thursday, 29 May 2014 (Continue)

13.00 - 14.30
14.30 - 14.45
14.45 - 16.15

Best for you : Connecting Knowledge

Room 1

Room 2

Room 3

Key Issues : Library and Research Support Services
Speaker: Dr. Narumol Ruenwai

Director of Knowledge Centre — Thailand Institute of
Scientific and Technological Research (KLC-TISTR)
Moderator: Assistant Professor Dr. Sukanya Sompiboon
Department of Speech Communication and Performing
Arts, Faculty of Communication Arts,

Chulalongkorn University

Media Convergence and 21 Century Learning

Speaker:
® Dr. Banphot Sroisri
Manager of Centre for Media Development and
Technology, Office of Academic Resources,

Chulalongkorn University

® Dr. Jaruwat Noothong
College of Social Communication Innovation,
Srinakharinwirot University
Moderator: Assistant Professor Dr. Nate Hongkrailert
ASEAN Institute for Health Development,
Mahidol University

Hi-tech Show

Speaker: Mr. Thiruk Boonprecha

Master of Ceremonies (MC) on IT television program
Moderator: Ms. Saranee Sanguanruang

MC of ‘HI-tech Show’ program

Coffee break
Knowledge Shopping @ Learning Plaza

Room 1

Branding with 3 O

(Operation, Opportunity, Outreach)

Speaker: Dr. Witsapat Chaichuay

Department of Oriental Languages, Faculty of
Archaeology, Silpakorn University

Moderator: Ms. Primrata Dej-udom

Actress, MC, and Graduate student of Faculty of

Communication Arts, Chulalongkorn University
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Thursday, 29 May 2014 (Continue)
14.45 - 16.15 Knowledge Shopping @ Learning Plaza

Room 2

Room 3

Expertise in 3 A (Access, @home, Activity)
Speaker: Assistant Professor Dr. Sukree Sinthupinyo
Department of Computer Engineering, Faculty of
Engineering, Chulalongkorn University

Moderator: Ms Paksicha Ride,

MC of ‘i-Telecom’ program

Excellence with 3 R (Research, Resource, Reward)
Speaker: Dr. Weerapong Prasongchean

Department of Biochemistry and Microbiology, Faculty of
Pharmaceutical Sciences, Chulalongkorn University
Moderator: Ms. Praweenar Thadaphrom

Announcer of National Broadcasting Services of Thailand
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Friday, 30 May 2014

8.00 - Visiting the booths and publishers presenting various innovations
and new media

8.45-10.15 R/Evolutionary Opportunities for Subject Librarians
by Ms. Dianne Cmor Deputy University Librarian,

Nanyang Technological University, Singapore

10.15 - 10.30 Coffee break
10.30 - 12.00 Dreaming high for ‘Academic Solution Provider’
Speakers:

® Assistant Professor Dr. Pimrumpai Premsmit
Department of Library Science, Faculty of Arts,
Chulalongkorn University
® Associate Professor Dr. Pasu Decharin
Dean of Chulalongkorn Business School
Moderator: Mr. Nattee Kosolpisit

MC, Announcer, and administrator of an online tutoring institute

12.00 - 13.00 Lunch break
13.00 - 15.00 Smart Libraries: From Different Perspectives
Speakers:

® Dr. Yunyong Teng-amnuay
Department of Computer Engineering, Faculty of
Engineering, Chulalongkorn University
® Ms. Narumon Kijpaisalratana
Librarian (Expert Level), Director of Political Science Library,
Faculty of Political Science, Chulalongkorn University
Moderator: Mr. Tawara Siripipat Writer,
MC of ‘Smart Reader Club’ Program
15.00 - 15.15 Coffee break
15.15 - 16.15 How to build a book-loving brain: creating a brain for reading
by Mr. Khunkhao Sindhusen Khaejornbut
Writer, Expert in Buddhist Psychology
16.15 - 16.30 Lucky draw and closing ceremony

Y oY A Y S LY R LY RY LRI LY
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(((lrlﬂb‘[llﬂd Knowledge : Library, New Media & lq_echm_llc_)gy)

Always One Step Ahead! Libraries as community centers and hubs

for digital inclusion
by Dr. Hannelore Vogt

Director of Cologne Public, Germany

Abstract

As the digital world becomes more and more a part of everyone’s daily lives,
it is critical for libraries to think more deeply about how they might become leaders
in using their resources, digital and otherwise. By taking the lead, libraries will
continue in their role as community hubs, providing essential services to community

members.

The presentation focuses on the strategies and examples most vital to the
success of public libraries. Library Director of Cologne Public Library discusses the
factors such as - customer orientation, formation of community partnerships,
successful advocacy, tailor-made information services, innovative web applications -
for customers and staff alike - and the use of social networks for all ages. She talks
about innovative services like the makerspace and the 3-D-printer, about events and
activities for youngsters and seniors - like the geeks@cologne-series or a gaming

zone for all ages.

But beside the digital developments library spaces and library design have to
adapt to the changed needs and expectations of their visitors. The presentation also
highlights the steps which Cologne Public Library has gone during the last few years
and gives a glimpse of the future process. The presentation will be full of best

practice examples.
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Crime Novel Maschine in the Subway Station

/ Seconds
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Marketing
and
Customer Orientation

customer orientation — internally and externally

leisure time -~ education
communication and reading promotion &
meeting people lifelong learning

.

e information &

culture electronic services

pvents and public relations

integration
_~"intercultural library work

54
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What is Customer Orientation?

Customer

Products Staff
Services

Recommendations for creating customer loyalty —

the staff members

» Create a service culture: Each employee should be aware that
he/she contributes to customer satisfaction

» Service management in everyday life:
What can be done to facilitate work for the staff?

» Staff development: that's essential!

« Communication: communicative competence is a crucial
factor

* Information on all levels

10




40

Customer Orientation
Every staff member is important!

Good Afternoon
Please rate our toilet

11

Why do we need customer orientation?

Satisfied Dissatisfied
customers customers
tellup to 3 talk to 10-12
persons persons about
about their their negative
positive experiences

experiences

12
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Complaint management:
the conventional and the virtual way
of doing it

Offnungszeiten Mein Konto Kontakt 9 @

15

Customer Orientation and Advocacy

Don't complain!

Spread positive news!

Surprise! Do the unexpected!

Present your regular work
in a differt way...
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Inspire those around you with your
enthusiasm!

Make the citizens regard the library as
THEIR library and make them feel proud
of it!

The question is not:

How do we get support or attention?
but:

How can we interest other people in our
ideas and our WOrk? .

18
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Develop your
library Iinto a
strong brand

19

What is a brand?

"Abrand is a distinctive image of a
corporation, permanently fixed in the minds of
the target groups"

It is the idea which the customer has of a
product (according to Ogilvy) 20
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A brand

IS a
guality promise

Weakness of the
Physical Public Library

Well known, but old fashioned image
(especially with non-users)

For most people library equals with books
(reduced role)

REBRANDING
is the challenge for the future!

22
22
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How can | persuade other
people to invest in the
library?

Elevator Pitch — Work Sheet

23

Special Customer Services
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24/7 Service

Radio Frequency ldentification

Customer-oriented service improvements

Ihr Leserwunsch
St hiabern 2 inerm Thiema hisn Buch gofanden®

Iein Prodlem - Anschafungsvorschiige unserer Leser werden In der Regel noch
am Tag der Abgabe im Buchhandal bagtelit und nach Eintrefian bevorzugt

Vertassar Bt Ihran L Feh 147
Tagen Meslagsheshallungen kannem 2 Wochen dauem)
Ditte naben Sie caflrVerstandnis, dass wir nicht alle Wansche enisen kinnen,
‘veanr wir Ihren L 3 g eine Geblhrvon
Titnl bzw Thamenwunsch €0,70 faty.
Ste warden von uns benachichtigt wenn Sie das gewunschie Medium abholen
kisnnun

Falls Sie innemain von 14 Tagen keine Machricht emalten haben, wurse der
Lezerwunszh nicht sngeschaft

Das von Ihnen gewdnschie Buch liegt

Name
bis zum zur Abhol Lasazuswals-Mr
bereit.

E-MallAtresse
Wir bitten Sie, diese Karte und den Leseausweis Talafan-r
mitzubringen. [ ——

Verasser

Titel
Tele

fon tagslber weltere Angaben
E-Mail-Adresse: ncler Tnama
(Bitte leserlich)
B0 Marte
Offnungsrefen Mein Koro Homlakl 9 '!‘

Wish-Cards 26
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Customer retention

'‘Passport’ with stamp(s) for children

AN
N |
F ;

Hier ist Platz
fur ein Foto
von Dir!

Some tips concerning image building — the customers

Customer-friendly telephone service: give your own library
a call — do you get the help you need? Can your hear that the
person you are talking to is smiling?

React adequately to complaints: 'accept' the customers'
irritation; listen carefully, assure them that everything possible is
being done to resolve the problem, thank them for having
complained.

Keep service offers realistic: don't promise too much:
disappointments have far-reaching consequences — and positive
surprises create greater customer loyalty.
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Read the handout —
Tips for Retaining Customers -
and discuss with your colleague on your right:

Which are the 3 most important points for us?

29

First impression

Herzlich willkommen

Stadtbibliothek
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How to deal with Rules

Please take care o
library items
e cﬂ‘“

Q9

Please maintain silence
within the library

31

Noise Lights

32
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What has impact?

Voice

Stimme

Korpersprache

+ Aulleres 35%
F50
Inhalt
7%

Body Language +
Appearance

33

Some features of the image

THE IMAGE

» can only be changed in the long run

e s based on emotions

34
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Primacy Effect
information received at an early stage has a stronger
influence (than information received later on)

Opening Closing
(PRIMACY) (RECENCY)
.i* £
 Tims ersTssm—- 35

36

36
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IFLA Trend-Report 2013

« TREND 1 New Technologies will both expand and
limit who has access to information.

e TREND 2 Online Education will democratise and
disrupt global learning.

« TREND 3 The boundaries of privacy and data
protection will be redefined.

« TREND 4 Hyper-connected societies will listen to
and empower new voices and groups.

« TREND 5 The global information environment will
be transformed by new technologies.

37
http://ifla.org/trend-report

37

Gartner 2014:

Top 10 Strategic Technology Trends

Mobile Device Diversity and Management
Mobile Apps and Applications
The Internet of Everything
Hybrid Cloud and IT as Service Broker
Cloud/Client Architecture
The Era of Personal Cloud
Software Defined Anything
Web-Scale IT
Smart Machines
. 3-D Printing

© 0N s WDNRE

[ERY
o

38
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o
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ner is the world's leading information technology research and advisory company.: http://www.gartner.com/newsroom/id/2603623
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39

What is the impact on Public Libraries?

Change
... to working with people rather than
working with books

... from a supplier of products and
services to a facilitator to help people to
develop own products

stadt
bibliothek

kéln
39

Future-oriented libraries have to...

reach people on a more emotional level and create an
atmosphere of well-being

emphasize customer experience orientation and interactivity

appeal to the whole person, to all the senses — sound,
fragrance, haptics, light

provide learning opportunities to meet all
sorts of requirements — learning on one‘s
own, accompanied learning and
collaborative learning

reinterpret classic library furniture

&
visualize digital library services
[=]
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Increasing needs for...

 children‘s spaces
» specialized functions
e community functions

» a place where people
can do things

 heritage, local or family history

41

Source: INELI Report

A library is more than books...
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Exhibitions & High-profile Series of Events
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People want to have a café!

New Learning Settings
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The ,4“ — Music, Media, Makerspace
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Virtual 3-d-Glasses
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Makerspace — Do-it-youself Programs

* 3-d-modeling

» Drawing with iPads

» Composing music with iPads

* Nerdcasting: Podcasting workshop

* Crafting/do-it-yourself workshops

* Electronic crafting with Arduino

* Movie making with iMovie

« Self publishing music: from recording to
distribution

» Upcycling: music made of waste

* First steps in (re)mixing music with Magix

» Webdesign for makers

» Recording and distributing videos with Vine

iti?)?igthek * Visualizing music with Synse

kéln
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Makerspace — the library as innovation
space in the city
Innovation is our new service!
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Librarything for Libraries — Social Reading

Liproar ryTI]Eng
Libraries

Search/Home Bookiists Kids' Library Knowledge Portal Cortact Us

| record 1 of 1 for search "0439023483" Change Dispioy

Item Details
Item Information A Look Inside Catslog Record

Title The nunger gamas
Author Collins, Suzanne.
Publisher: Scholastic Press,
Pub date: 2008.
Description 374 p.
1SBN: BTED43ID0ZTI4E]
Ttam infa: No cogies currently available. Estimatod wait
undetermined.
SUZRNNE 21 copies total in all locations.
COLLINS votdings

Can number
WA FICTION COLLINS

Copies Material  Location
20

Bock Checked out
Place Hold 1 Back Checked out
Find mare by this author Summary

g o Ehes topice; A chilling tale of survival from the New York Times bestselling author.

Nearby items on shelf : 2 i . e .

In the ruins of a place once known as North America fies the nation of Panem, a shining Capitol
surrounded by twelve cutlying districts. The Capitol Is harsh and cruel and keeps the other districts
in life By Forcing tharm to PaFTEIPate IA the 2AL HUNGEr GAMMES, & NGH-to-the-death on live TV.

Ona boy and one girl batwean the ages of twalve and sixtean are selected by lottary to play. The

+ brings riches and favor tohis or her district. But that is nothing compared to what the Capitol
wins: one mere (...read mora}

See reviews/add & review; 1745 reviews ( Aokt )

survival wen YyOUNg
Other Editions

adult The Hunger Games by Collins, The ins,
Suzanne. (ISBN 9780439023528)  Suzanne. (IS3N 0545091020)  Suzanne. (IS8N 9788498575399)

Hunger Games by Collins, Los Juegos del Hambre by Collins,

Lexile Reading Measura
8100 similar Titles

Fm Fr 55
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A Project to come: Augmented Reality

[ < it

A guided literature tour through Cologne:
combination of real and virtual world

56
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Blended Library - Project Pearl Diver

Pocket Library

Such- und

Bestelldienste
Offnungszeiten

Meine Ausleihen

Neue Medien\

Empfehlungen

Bl
m Librarything for libraries

ol
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E-Reader
& Tablets

With our app to our e-books ...
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e-library: anytime and anywhere

Sie sind hier:

e e-Ausleihe
@ Medien zum
t ovinload

Unsere Auswahl
E-Book

E-audio
E-Music
E-video
E-Paper

Schnellzugriff

Themenbereiche
Kinderzimmer (235)

Jugendbibliothek (150)
Schule & Lernen (336)
Sachmedien & Ratgeber
(z7a4)

Belletristik & Unterhaltung
(780}

Musik (10)

| suche |

i | ™ein Konto |  Hilfe |

Einfache Suche laufen

Startseite > Suche

Suchergebnis

lhre Suche nach [ Begriff: laufen] ergab 20 Titeltreffer.

Suchergebnisse 1-10 von 30

Titel sortieren nach: Relevanz “

Anzeigen

12 3 weiter

Laufen

der perfekte Einstieg

Autor: Galloway, Jeff
Ubersetzer: Schiffer, Jirgen

Jahr: 2009

Umfang: 256 5

verla Meyer & Meyer Fachwerlag
Sprache: Deutsch

158 078-3-8403-0455-2

Format: sdobe Reader PDF

Geeignet fiir:

Im Bestand seit:  30.00.2010

E-Book
[T n

Alles auf Anfang

Autor: Benioff, David
Jahr: 2010

DAVID BENIOFF

SERVICE

Bibliothekskarb

Suche
51 Hilfe

Kontakt / Impressurm

Benutzungsordnung /.
Datenschutzerklsrung

BENGTIGTE SOFTWARE

Microsoft

Adabe
[ [e—
Adobe
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E-book Loans are booming

62
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E-book-readers are still buying books
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Transmedial Storytelling: Deathbook

Multimedia-Project:
a novel with alot of innovative elements —
comments of the audience via social media are included in the story

Digital Library at Philadelphia Railway Station

66




68

Library without Paper in Texas

facebook

. [IFTPVET

Doane Biher ket o tnader richd b sy pusbeen. Manche
e TR 8 S RATERAIEY .. K VHTIRE e 4T
R, i 5 (1

TIME TO READ SOME...WAIT, WHAT?

Sbbtrca Uves Basims
St i ekt 1 P it o 't

> . ...,,,“Rliiwmllllll'l'llil I(il.H

BBOUT  IMPRESSUM

BLOGROLE

D Urlaub vorm statt unterm
Schirm! Heute: Lascaux

68
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Our Topics - PR for the Library

— talk about our work, stories from everyday life

— personal touch:
people can associate faces with the library

— communicate changes in the job outline

— talking to customers: fver
Questions, criticism, getting them involved ﬁ
Facebook

70

Our Topics - Customer Services

— Communication with clients: service and support
— to react actively to search requests

— pointing out high-quality sources, special
communities...

— Tips on further training

70
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Our Topics —
Responsibility in the Digital World

— Tips on internet safety
— Observing copyright law
— Advice

facebook

27
SV RY, 3N

71
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What's popular on Facebook?

ﬂ nnnnnnnnnn Kiiin

Set Mimwoch bereichern unsere neven Auszubidenden unser Tea

)
Herzich wiliommen! Wir freuen uns auf eine schone Zet mit euch
und winschen viel Spafl und natirich awch wiel Erfolg fiir eure

]

New Staff
Our daily work

Curiosities

72

72
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What's popular on Twitter?

Stadtbibliothek Kéin
; stbibkoeln

Das ist so ungefihr die gemeinste Art, Leser H Stadthibliothek Kaln

wegen iiberfilliger Biicher anzumahnen: SRk
http://twitpic.com/3ro5z9 Ich liebe es! In Kalk kann man es sich jetzt IN den
harhar (cd) Biicherregalen bequem machen. :) (ba)
4~ antworten T Loschen W Favorisier pic.twitter.com/LRtM6MOo

4 ntworten [ Loschen W Favorisieren

E:‘;‘ EETS :EE::\TE\ n ;E‘.!

Stadtbibliothek Kdin
[ stbibkoeln

Alle Madchen an die Roboter!
Lego-Mindstorm-Workshop fiir 11- bis
13-jahrige in den Osterferien!
stadtbibliothekkoeln.wordpress.com
/2012/03/15/in-... (ba)

zET'EETE =5— ORITEMN I‘v‘s n! al‘}ﬂ‘ﬁn

m

73

. . * Homepage StadiBabliothek Kiln
@ Gaming-Roadshow pics e

* in Facebook

boarsenblatt.net g g o686y Am
+ ar bl uns: stadt-kesln.da/6
(1) 38 hours ago

20 haursago

R55-FEED

5 - Artikal

74
BLOG VLA EMAIL FOLGEN!

74
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Conclusion

Reference Service, PR, Complaint
Management, Recommendations...

Transform the “real” world
into the digital world

75

75

Our Organisation Model

Idea Collector Nm— Writer

I

Producer

76
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Collaboration by Rotation Curation

Die schirfsten Wochen des Jahres!

78

Web 2.0
for internal use

Knowledge Management

78
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X W05
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Seite | Diskussion Dearseiien | | VeesioneniAutoran
Vormerkungen
Die Varmarkungen befinden sich im E der noben den
Die Aufsiallung erfolgt
a) nach dem Diatum, an dem die Vormerkung spalestens abgeholl wenden muss und
" nach dem ersten dos
[+]42.1 Degeste Disns
[+l 432 EOV
[+] 43.3 Kemmunikaton
prwathung Aktuelle Abholdaten
o1./02 /03 08 1108
|+] Germania Judaica
[#] Markipiate 9.0, 16.06,
[+ Web2.0 und social media o708, 17.08
[+ W Kann was und W
anniwen 08081008  [1B.08
13.08. 2308
14.08 2408
151671708, 2508
20.08. 008
2108 o0&
2123708 01.09.
a7.08 0605
2808 07 08
29.30./31.08. 08.09.
werzsugs
= Liniks 3uf diese Saite
 Angerungen an veriniten
pom Bereligestellt | Abholdatum
= Speciatsaiten 0309 13.08.
" Dnsehversion .08 .09
» Prmanartes Link T
10.09. 20.09.
1non nom
121131408 2209

st
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o STARTSEITE  LESEZEICHEN @ HILFE 7
—

432 Zentralbibliothek

Herzlichen Dank

fiir all die lieban Halferlein beim Umrsumsn auf der 1. Etage im Sachgebiet
MNaturwissenschaften am Maontag, den 30 8

Der Q-Bestand hat mit dem S-BeStAN seinen Platz gatauschs. Dor V-B25tand ist neu
aulgestelll worden und umeshrt wieder die Sizgruppe mit den 3 Sesseln

Das heills, kurzerhand {Innerhall 1 Woche] wurden rund 13.000 Madien wn snem Platr zum
anderen bewegl. Doe veranschisglen  [WETERLESEN]

& 1 Eisge Sachoebiet Nafuwissensch

Time to say GOODBYE!

Hal

Markus Caspurs

2be Koliegen, liebe Leut
drei Aahre sind schnell voriber gezogen - und maine Ausbidung ist nun schon {Ieider) vorbeil

Mich zight a5 weitor. Richtung Studi

Ich danke thnenfeuch allen fur sine gute Zusammenarbeit und wansche Thnen‘euch allen alles Gute fur
di¢: Zukunt!

Vial Spald nach in dor Bibd

18. Jun

(AT o FISRF N\

Bernizer

EBENUTZERANMELDUNG
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New Programs and Events
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Events about
technology and
webculture




T

This is a Library...

Science Slam in the CPL
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Airman s
Playing Light Harp ~

geeks@cologne 2014

» Twitter-Reading-Event

» Movie-Night
(postproduction, special effects with local companies)

» How to becoma a Wikpedia Expert
e Sijence Slam
e Girl Geek Dinner

» Gadget-Evening
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IPad - Programs

N L\

89

Digital Workshops for Starters

E-Citizen and E-Shopping
» Communication with Authorities
* Online-Shopping

Organize and share knowledge
* Wikis, Slideshare

* Blogging

* Mindmapping

» Games as learning tools

» Time Management: Online-Calendar, RSS-Feeds
* Social Networks

» Facebook, Twitter, Flickr

Youtube and Vimeo, Podcasts, Skype

tadt
f:iiliothek

koln
90
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kiiln

‘i,ﬁ‘.’,ﬁ’ﬁ,mu_ Gaming Zone in the Teenage Library

FIFA Tournament

= Connected Wlth. Quelle: http://bit.ly/LKncza
- Soccer-Events like World Championship

- Examples:
- Soccerplayer comes to the Library/ Signing
- Tickets for a game

tadt
%i?a'liothek
koin .
kicken® Ieseg}(ﬁln
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stadt
bibliothek
koln

Wii-DANCE

VOLUME 4
GIRLS ONLY!

!alum-l:lrl'werh an
der Wit-Konsole {1
Midchen ab § jahren

Montag, 121112
16- 18 Uhr

Die Gewinnerin erhalt
einen tollen Preis!

Teilnahme kostentos!

93

Easymotion - Silver Gamers
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Books for Babies -
a literary group for the little ones
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Children around the World

Intercultural Mediaboxes
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...Install ,think tanks*
...Develop new services
...Look for partners and support

...Work proactively

- —

When other libraries are
beginning to plan,

we have already made
our first mistakes!

Thank you for your attention!
adan

100

hannelore.vogt@stadt-koeln.de
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Best for you : Connecting Knowledge
RaIRYAAUUTNTRUURIUUNTTINE
Library for Research Support

A5.uqua Ul

AuLtnINN;
a1 tuITe I nenAgasuaytnaTulael
wivdseindlng (37.)

What researchers need now...
» a wider range of questions,

» using diverse data and methods

» producing new forms of scholarly
output

» engaging in innovative forms of
research and publication.
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Scholarly communication

@cholarly communication can be \
defined as ‘““the system through which
research and other scholarly writings

are created, evaluated for quality,
disseminated to the scholarly
community, and preserved for future

wse. /

Association of Research Libraries

http://www.arl.org/focus-areas/scholarly-communication#.U | U9rPI_uic

Scholarly communication

Formal means Informal means

Publication in
peer-reviewed
journals

Electronic
resources
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Scholarly Communication

» Printed publication

Digital
resources
E-Technologies J

4 )

Scholarly communication

Research
practice

. N
Radical transformations

» Cloud computing
» Open access publishing
» Online social networking




Scholarly communication

intellectual
ownership

» Researcher’s pathway

Raw data + information ‘

audience

Disseminating and reuse

Sharing

Preservation

(
and
—> { impact
- |
md

What library can support research...

» Provide vital and innovative
services and resources

» Deal with emerging forms of
research, publishing and
information management
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What library can support research...

» Motivate staff to have continual study
of changes of work patterns and
researchers’ needs

Particlular attentions of disciplinary
and generational differences

What library can support research...

» Provide flexible new services for parts
of research process (researchers’
difficulty)

» Embed library content, services, and
staff within researchers’ regular
workflows; integrating with services
others provide whether on site or by
commercial entities
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Roles of librarians

» Expert information navigators

» Research consultation instead of fact-
finding

» Re-assess all library job descriptions
and qualifications

© skills, education, and experience
to support new modes of research.

Roles of librarians

» discovery of content will happen
outside of libraries

» providing the organization and
metadata that make content
discoverable
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Roles of librarians

» focus on unique, core services and
resources

» Seeking collaborative partnerships to
streamline common services and
resources

Roles of librarians

» Demonstrate to senior administrators,
accreditors, and auditors the value of
library services and resources to
scholarship

» Provide invisible and seamless
services to researchers.
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Roles of librarians

» Provide long-term preservation and
access of primary data sets

» Offer alternative scholarly publishing
and dissemination platforms that are
integrated with appropriate
repositories and preservation services.

» Be critical partners in the research
enterprise

Experience sharing in research support

To create an
organisation of wisdom

To add value to
innovation

Managing and making the most
of organisational knowledge
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Knowledge Centre (KLC)
Autdnui

KLC Organisational structure

Admin
Group
[\

KLC

| |
Knowledge Information Corporate
‘Management Service ICT
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KM Division
» Knowledge management
» Training service

» Media ProductionUnit

Information Service Division

» Library service

» Selective dissemination of
information SDI

“tools and resources used to
keep a user informed of new
resources on specified topics”
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Information Service Division

» Editorial service
- Research & Technical reports
- Papers for submission
- Publication
® Science and Technology
magazine
® KM Lite

® Technology for rural
development

Corporate ICT Division

» ICT service policy
» Information management system

» IT security, stability,
interoperability

» IT maintenance services
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KLC Website

KLC Website

Services

Library
Training

Internal KM (staff only)
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KLC Website

Products

Research reports
S&T Magazine

KM LITE e-Magazine
Book Center

KLC Website

Electronics / Online

e-Library

e-BookShelf (staff only)
Digital storage (staff only)
TISTR BLOG
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KLC Website

» ANTIRNITAINUS

» TIENIUNNTINE

» ARG

» UANFATAUTU

» 9NULTTUNEANNT

» NTRIINLNAFATURLNATULRE

KLC Website

» e-Library

» e-Bookshelf

» Information service request
» Knowledge Links

» TISTR KM

» TISTR KM IRDB
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KLC Website

» Sudiayagyulng N.
» dudniloda .
» Bangkok World Book Capital

KLC Website

» TISTR Channel
» wuzindannus .
» AIRKRNNEI2UD

» LANARTLLULUN .

» UNANUAAFTTINNNTRNTTUNDIANA
M.

» AILLIAIINENANT NS
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KLC Website

» KM Lite

» TISTR Blog

» 247129U38 7.

» Facebook 77. TISTR Official
» Facebook Fanpage

KLC Website

» About us

» About KLC

» Terms & Conditions
» About TISTR

» Download
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Trends in Research Support

» Subject librarians
» Bibliographic management

» Multimedia and technology (training
and consulting)

» Technology Specialists (work with
faculty and staff to leverage emerging

technologies that support research
and teaching)

Trends in Research Support

» Data and statistical software
» General reference (Ask a Librarian)

» Data Management (assist with
scientific research data organization,
management, description, and
preservation needs)

» Special & archival collections reference
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Trends in Research Support

v

Copyright and Fair Use

v

Data Management
» Grant Funding

v

Managing Your Information

v

Scholarly Communication

v

Research Impact Measures

v

University Digital Conservancy

v

Workshops, Guides and Tutorial

Trends in Research Support

Knowledge life-cycle.

» Discovery: library resources, grant funding, the
latest scholarship, collaborators.

» Use: specialized software, consulting services,
and information tools.

» Creation: digital objects (video, blogs, scans) or
publishing your work to the web.

» Dissemination: author's rights, copyright, and
impact.
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Trends in Research Support

Access to resources

Accessing catalogues & e-resources
Special Collections

Stores, Interlending & document supply
Accessing other libraries & archives
Suggestion form for new material
Subject specialists & guides

Trends in Research Support

Support for undertaking research

Literature searching

Scoping a research project
Keeping up to date with research
Reference management & citation
Copyright & IPR advice
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Trends in Research Support

Disseminating, evaluating & preserving
research

Bibliometrics

Publication data collection
The REF

Open access

Data management

Thank you for your attention

"l hear, | know.
| see, | remember.
| do, | understand.”

(Confucius, 551BC - 479)
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University library branding

Iailad Feore' Witsapat Chaichuay

UNAALD
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Abstract

Nowadays, university library faces the numerous changes, especially the decrease of
users and intensive quality assessment. In order to prepare for the upcoming situation, most of libraries put
much emphasis on branding development to create their reputation and well user perspective. This article
describes branding development concept, which are related to marketing concept and modern organization

management, to provide some perspective on university library branding.

AEIAY:  NIFIINLIRG, MIAAe, AasayaNmInndy

Keywords: Branding, Marketing, University Library
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a A [ 3
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o 3 [ ¥ ,;’ « & A A v °
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vimmasdenibiiuandeanganodung’ aggls
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5 viayailaatiuiiie ‘UuTUA=TolFns lasnTaldes
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FINNEILEIIN MW RUAYIN WA TS
o ¢ a=a ¢ A & o &
FIILUTUARAN TR BIANTRLABAN NI T ULaz
ANMUFEIAVDILLITUR Wasnnngranaelens
¢19%4 (Vanauken, 2002; Walton, 2008; @31y 490a
3, 2547; 183 1¥umM & U LATATW), 2550)

Volume 28 Issue 1 (January - April 2010)
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[
A a v @

AN LWSW:LTJ;aawaaumgu’ﬂnﬂﬁmuﬁan%uﬁﬂ
mmmsuﬁﬁﬁumﬂ

LLmuGTﬁﬁﬁ]zﬁﬂﬁwﬁmmﬁmwgﬁlﬁ)ﬁa:
FamAuLs S vesuusudatn uazvinliduas
wuTUaEINIamnwInuiaEieuldnsd

WUTUR ﬁaﬂLﬁuqmm (Value Added) 1o
Fu wazuutnatisaianyldiUSoulunmsudsdn
Adabn

AIEILUIHANanwIeIdunTTUINANT
W IsMNIsUAB UM IEILUTHE a9z iinsle
fanriTinanenein ualnBouwmaauddanuud
AN %ammmagﬂ"lﬁ’h MIFILLTBALL I8N
w2 929 fa Buusnidunsiwuanagnivas
WUTUA (Brand strategy) #3881992138N31 WAKENS
YDILLTUG (Brand DNA, Bran Mantra, Brand
Essence) WazTddiaufa miLuJaanaq“nﬁrg}mi
U@ (Brand implementation) Tasudaz g9 T4mu
ADWGAY G]ﬁdﬁ (Aaker & Joachimsthaler, 2000; Duffy,
2005; Hood & Henderson, 2005; f3na 1amnena,
2551)
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1. migfnagnivauuIud

+ myiuenguiiinansvaIuyIUd
(Target consumer identification) fan1ainuadn
29An3 wIaUTENAzvinerls luvauivavwalnu uaz
wluifielas Tagarsaziimsiiames SWOT e
ansn1aadeudaudavesauiad anaadInlanauas
guUasInaInmanen uazrmyianziguilnalu
LA (Consumer Analysis) dasnmsezly mends
a5 nuUuTUG

« ArwedFunARYeILLIWG (Brand
vision) fatthnunadaulousvesuusua tdunns
Anadn anunereelunTasnnTudie
woazls apneziidadssuunlaluawiaa asnn
TdfaunanaTayfuusudiuatdls 15w “Disney”
dasmsliaunaniz T dlugusdinslaanuiluld
uauase mymuuaizenaiaaduuswasadia
naNuRnnasdaanu wialululuienmadioinn
maaﬁv'atlwu’%mma:ﬂwﬂg’jﬁ@n'ﬁ

© ANRUAIATURIINITINAIURUIVDY
WLSUA (Brand positioning) Aan1siuuaineslsde
ﬁ;@ﬁuﬁnwﬂﬁumia%a%aL?ma FnazBunan
AuLSe (Belief) nie e (Value) fazfafioanie
ﬁﬁag’ﬁwauﬁa e laaseluszuzeni saansad
NUPUTNLVDITING FuEsNAIRNMaILLIUG lag
miﬁmummﬁuﬁ%‘ﬂLﬁlmzﬁﬂﬁummamm%o
WUTUA TR

.« MuueqmuauddveiuuIud (Brand
attribute) lavaivazUsznavlddroqmaniid
3 Uszny Ae aisessndszlowitld (Functional
attribute) &34 a‘ssmaqm@hmmfﬁn@iamjmi’l’mmﬂ
(Emotional attribute) uazasdaanualliiaiy
uanenslaatautalan (Identity attribute)

- MARANUDZFYQYIVAILLIUG (Brand
promise) ﬁamiﬁmuﬂ'jmﬂﬂ%ﬂﬁ;EU’%IﬂﬂL‘iTﬂmﬁuﬁa
ﬁmmsuﬁuﬁm:"lﬁ%’uqmmadﬂdlﬂaﬂﬂa%ﬁdLLﬂuau
1w M37} “Disney” TAUARUDZEYIVBILLTUG

_msmsaumnmans’

“Making family happy” fidasrinlldituiness 9

« MIRFTTUVLENAN WAV IULTUR
(Brand identity) fan13inuauwInig uazIuuy
Tumsfemsvesuusud lidnzduaniyinsal
alawnm & 1F09 wazdug

2. msudasnagnagmaUfia Usznausdy

- dfiemsmeluasdng (Intemal branding)
dan13in nagnfresuuIuduidianaaliifia
WndAnIsy  dromsiienquaudvesuuTuai
Wl dudiunilsvesTausssuadns lag
&qiaLﬁuﬁmiﬁwmﬂﬂuadﬁnﬂﬁﬁf@uuﬁsumm’%mi
(Service culture) wast AN UL TUG (Brand
ambassador) Raa1950LHE928ILUTHE DR Y
ﬂi:aumifﬁﬁﬁmaaﬁﬁﬁwmﬁwﬁaﬁmmaaumuﬁ

- Uju@nisniuuanadfns (External
branding) Lﬂm’%awaamiﬁwnaqwﬁmammuﬁm
drenaaldiaiduununisaara wiatdun1sin
WUIUAFARG Lﬁ@ﬁ%’ﬂﬂﬂﬁﬂﬁ@iﬁLLUiu@T (Brand
awareness) a%’wmﬂ&mauw’l:ﬁlwadLLUiu@T(Brand
preference) Laz&INIANNUANGARBLUIUGA (Brand
loyalty) lagldinafiadta1ee 11w IMC (Integrated
Marketing Communication) CRM (Customer
relationship managementCSR (Corporate Social

Responsibility) 1w

(% Y 6
‘Iﬁaﬂﬂ&!ﬂﬂﬂlt'ﬂi%ﬂ

Lmiu@?ﬁaaag@ (Library brand) #aamane
Tidnsldananuninevasuusudni gl Stimson
(2007) &N LLmuﬁﬁadaw A NNRINNIENY
= vl a A oV o v a P v
feanudn ffimendslivesdlsuins eldou
A1 “Rasane” wazisiivasayadeamslidlasan
agsls sl,umsa%“"mmsuﬁﬁmag@ﬁu dsznavany
gaudAyd9g liiandu fedesaya Tauinis
wazfudvasiasaya Fyansol a3 nMIsenuuy
A a eda a a o §
ENWN‘INY]SJE]JLLUUVLUI%ﬂﬂﬂWOLﬂﬂdﬂu gandiznay
i3 gflasiliduduszuiniszesiasayaiyain
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wazaseanuFuRuilulavegls iwdoaiud
Hafner, Arthur, & Akers (2007) 331 wusueidu

'
a

fanTudaslile (Intangible) walanuddyse
wasaya wnzduenviligleiuiisgmdrvas

Wasaya lu&;umwm ;ﬁ%ﬁuumu@ﬂﬂmﬂ%mﬁuﬁu

)Y

v

A UNTNTDIRBIRYA maammﬂuﬁuﬁé{’zyzgwaa

q
[ '

Wasmyadoyld
LLmﬁﬂL’%ﬂdLLmuﬁmaqﬁadaqmﬁ@%ﬂu
d19UsTinaNinal37 30 U udaulugrsuInds
WA IMIANEIUNIEINTOILLTUG LT1 Myers,
Oppenheim, & Rogers (1979) Aladnmanwmsaas
Fouusne (Brand name) AlFlunnsaanavesiud
wasLSMIMImsEwng 11w asasenululasigy
sruunanaaiiniunsfudu udu Tuilagiu
ﬁaaag@"[é’lﬁm'lué’nﬁnﬁumiaéﬁdLLmuGTmr]%‘u
suwdunanraniavunaiulszn1s  Layne (2007)
szyhwasayaridunyiunmudiiuluaaiazas
giﬁamiaumﬂT@slmww:miﬁ;ﬂ%ﬁﬂ'jﬂ%umaiﬁm
L‘ﬂu?}amﬁnn?}mnarjwﬁé’aamivlﬁ Taglidasis
Wassyadndall seandasiun1sdnsvas Hood &
Henderson (2005) ﬁaﬁ;ﬂ'jﬂ anuLiulaueinsaineg
uwuTudluiasayatszmouluanise) andnTie w0
Nniadunannfe HANTENUINNANTAARIVBINTIE
vasaya (udnauuin uszduausdaanfenisszay
HadNTIWBINIAANaUD gL asluiitaariuansy
wikde Adszmmwdenszdnldusmsnannitezan
lFu3nsluiasaya nwiTeilslemeanlifiuin
ﬂﬁ]ﬂqﬁuﬂﬂiﬁ%ﬂLLUiu@T&%Lﬂ%ﬁ’ﬂﬁ]ﬁ’lﬁmV%adLLNW’]’]i
anNavaIRaIEN AL T TU Y
auasnudasdrwnalulad nsusein
mom‘mm@LLazwqﬁnsiwad;ﬂfﬁmﬁﬂﬂﬂ il
ﬁadmg@mwﬁoaaﬂ‘ﬂﬁm%w'ﬁ’iaﬁmwﬁué‘ﬂumiﬁﬂ
Ll,mﬁﬂLéaaLLUiuﬁuﬂﬂszqﬂ@ﬂ% (Ma & Zhou, 2007)
L% ENNANRDIRYADLUTAUIANANTINAIEINANT
aa1a(Marketing campaign) mulaalaunn “‘@Your
Library” fisnunsasuasidnanssunialasinis
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a9 9meldalaunuitldagnanainwany (Ohio
Library Council, 2008) IuUiiﬂ’lﬁ'ada&qlﬂﬂianYl
@199 g}mﬁau’jﬂﬁ’aaa;gﬂﬁiw’mmuﬂuna;uﬁiﬁ
mmﬁwﬁmﬁumsaﬁ”ﬂaLLmu@Tmn“?iqﬂ Waiititesan
ﬁaamauauaaﬁunaﬁ'mﬂmmUﬁm'mmw Wil
mmuﬁmﬁuﬁ‘i'\mugﬂ‘ﬁﬁaﬂmazhwim'ﬁ;aaﬁamﬁu
1% GRaEnI8IANNEN L%ﬁ]“?iﬁﬂﬁ;ﬂfﬁum%w‘%mi
ﬁnﬂﬁamqﬂmn%u i wasyanaauidiliasued
d9uad (Birmingham Central Library) ‘ﬁlﬂixaum’m
f?nL%iﬂ,un'ﬁﬂ%fuﬂgw,mmi‘ﬁadmgﬂ IRFNINUTU
WasumwansaiwesnsusMInndady sy
MwanolasnnuTHaTs HadniUsznIniied
WU laTanada1nn1ITaNaInITUEILETUNITAAA
fAde drwrunsdhzuiulodegszning 10,000-
20,000 aSsdaflansy MUInsaszndnd ms
FIUUTUA I daadugnsaaaiizozeiva9
Waaya (Gambles & Schuster, 2003) BnNIAiANI
wilsfide wasayadszmsuuasdailn (Chicago
Public Library: CPL) G'T%dmmsna%wumuﬁﬁadaw
fudounss mulddnluse (Tagline) Ramsninouas
sxrfoun wanuaifiade “Chicago Public Library:
read, learn, discover” Fevamnudnil gnﬁwm%’ﬂmju
ﬁuﬁma:u‘%nwmﬂuﬁaaagﬂ 1% Read twnne
LB AR U811 LLa:%ﬁoﬁa’Lm\imaaﬁaaaw
Learn tI®n133003 M IAWAINTNEIN IR IIUING
nnsznm wazzaelun1¥in39e Discover Lums
udszduiiihaula uazfenssudsssunisliwas
ANAGIIY ANUFTIVIM IR UILLTUGBENS
daifiosuas CPL asBuiuldann stwinanfitdusim
Lﬁﬂﬂi:g\ﬁ@dﬁ&;@@i@‘hﬁﬂ%ﬁ%ﬂ% Wz Iudl 10
nuMAuS 2009 ffe 36,318 au uazluthdoariu
fsuunsBudunineinsis 10 a1 saiies
(Chicago Public Library, 2010)
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ATUTUAUG (University of Queensland Library: UQ
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@89 LWﬁ:swuﬂi:ﬁ’uqmmwﬁL‘iT&J‘iTumﬂ%u
Tuilagdiu LLa:wqam‘swad;ﬁ%ﬁmﬁﬂﬂﬂ inle
WoIRNALABINUNIUIATY WIad AL (Positioning)
lWFaiau Ikasayasziu o qala vasuminmin
LANA19INWHIBIBEREE9ls aniduniisanu
sraUnaInTa MY aINNI ANy S99zFIN
AaN1ITAFINUUITNNMERUAYY LTh ﬁaaa&gﬂ
UPINLRBURITIARIA1US (National University
of Singapore Library: NUSL) ﬁﬂﬁzmﬂﬁ;ﬂﬁufﬂmu
3 Huunsssdnsfidunninwiede “More than a
repository of books, its connects users to quality
resources of all formats, and is part of a user’s
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or he can go to, to explore and discover.” LLRzN1Y
FIuUTURUe9 NUSL Alialwesdnsiiiin “wnle’
YBIUWIANYIAY (Yap & Yeo, 2007)
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ﬁqﬂ avazidumaimuagand@uaduuIud (Brand
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@na lnuna (2551) LauaiguaniazauuIud
Aveziiatnattes 3 7o udlinaTiin 5 98 iz
freuldazlianunsadSumldvunuaaiwnsalle
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vauuInd fidw adrisuasinlgns fald
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lunsaessuuiananwalua I IS
(Brand identity) %amamqu A YANBDEL FZUVG?
SNHT § VU0 FINTLANHUALTEIONENT TLULLAGES
wuuwEnaw Thaeneg Fedszmduing udu
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What is the first thing you think of when you
think of the library?

(OCLC, 2010)
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Brand = 3agudnangaimsvhgsna

Brand = N385 9ANNKNWY

Brand = masiauszaumasaiadeiidelagnén el dusmssthamssug
Brand = Tangible Attributes + Intangible Attributes

Brand = Wuszaanla

Brand = uésINAMMIBAATHEAY

Brand = (Feadivh vguilaelafufsritndassaaniil

Us:luauzanvsua
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* MSMYUANSENFUBNUUSUE (Brand strategy/ Brand
DNA)

* MIulaanagnsgnsUHUa (Brand implementation)

msafanaynssaiuvsud

. ﬁﬂwuﬂwauﬁﬁﬂwaqqiﬁa (Business description)
* MWUAIFENANIBILUTUS (Brand vision)
* ﬁﬁwuﬂ@ﬂﬁuw%ﬂ"rﬁ'mei"n,l,miwml,l,muﬁ (Brand positioning)

® ﬁﬂwuﬂ@mauﬁ’ﬁﬂammuﬁ (Brand attribute: Functional,
Emotional, Identity)

* MUUAWUGEFYIVDULUTUA (Brand promise)

* MSEINTEUUENANEOIABLUTUS (Brand identity)
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* ﬂﬁﬁaﬂﬁiﬂﬂﬂiuﬂﬂﬁﬂﬁ (Internal branding) :Service

culture, Brand ambassador

* UFUEMIAEUBNDNFNS (External branding): Brand

awareness, Brand preference, Brand loyalty, IMC, CRM,
CSR

Operation
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Vancouver Public Library
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LIBRARY OF CONGRESS E

The LIBRARY
of CONGRESS

LIBRARY OF
CONGRESS

CHILLICOTHE & ROSS COUNTY PUBLIC LIBRARY

BRANDING GUIDE
LOGOTYPE

Hockmatl egialas/Rachsll Bsid

Chillicothe & Ross County

Public Library

Chillicothe & Ross County

Public Library

¥ . R4

THURS. APRIL 25 10a4-8pm apentostiue
FRI. APRIL 26 10am-5em oreiito pusuc
SAT. APRIL 27 10am-1m  open o pusuc

Download
Audiobooks BEEEaiEES
| | &= & eBooks Meeting Room
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You can stop

searching now. Library Campaign Knowledge = Power

Ask a librorian.

Ask a librorian.

What are you

looking for?

Ask o librarian. (Aaron J. Louie, 2005)
: ,

. . COME FIND
Library Campaign vourcaro

AT THE
LIBRARY

Born to read.

Anything is
possible with

| found my place
like no other

this card.

Hartlord
g Public Library

swwhpletong

T show ‘

you mine.

Use this card
until it fails apart.

d Har  froecl
Pu ary Public Library
o hiicton! ki X i Seim
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Thank You
QA
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] sudsanan@gmail.com
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R/Evolutionary Opportunities
for Subject Librarians

OAR Conference 2014 Dianne Cmor,
May 29 - 30 Deputy University Librarian
Chulalongkorn University, Bangkok, Thailand Nanyang Technological University

“Subject Librarian”

“Liaison librarian”
“Information services librarian”
“Public services librarian”
“Reference librarian”

“Faculty librarian”

Primary role of providing services to faculty,
researchers and students in a specific subject
area.
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“R/Evolution”

Evolution — incremental change
Revolution — radical change

R/Evolution — both

Incremental or radical change based on the
longstanding values of our profession

AJ&‘&K

i~ P’-
g__i-\1 (g

Upside Down

Services that support / \

the use of local “The overarching framework
COLLECTIONS ... Isan increasing focus on
what users do (research,
teaching, and learning) rather

Collections (local and than what librarians do
g|0ba |) that su pport (collections, reference, library
; instruction).”
the delivery of )
Jaguszewski & Williams (2013). New roles for
S E R V’ CE S neg\ov times: transforming liaison roles in

research libraries.

\ __
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Inside Out

From bringing
resources in

To pushing
resources out

Overview

Research Teaching &
Consultant Learning Partner
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Research Consultant

“Search” has become much easier; shifting focus to:

* Deep understanding of user
needs, in disciplinary context

* Specialized resources and
methods; expert knowledge

» Support and education re:
changing information
ecosystem and tools

Delacroix, MacBeth consults the sorcerers, 1825

Global Information Mediator

Information & knowledge is
no longer confined to a
building or institution

Expert/specialist knowledge
of globally accessible
resources is needed

http://commons.wikimedia.org/wiki/File:Glohe.jpg
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Embedded Expertise

Is the Desk dead?

Embedded support -
classes, departments,
research teams, admin
units

Technology enabled virtual
support —embedded
objects when and where
needed

https://www.flickr.com/photos/94353977 @N00/3902444813

Info Management Expert

* Reference
management tools - .

,a/“Researchers report ... \
* Current awareness they flounder in a
tools and strategies disorganized and rising

accumulation of useful
findings that may be lost

. . or unavailable when

management and research.”
productivity skills

(mobile friendly)

Kroll & Forsman (2010). A
Slice of research life..

\
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M\ Opportunities

1. Beinvaluable experts with
highly specialized knowledge

— =2 2= 2. Integrate into the natural
(digital) workflows of
researchers

3. Renewed attention to
information management
needs and tools

Information Literacy or ...

Information literacy
Digital literacy
Media literacy

Data literacy

Transliteracy

Metaliteracy

https://openclipart.org/detail/175507/lady-and-a-book---1913-by-j4p4n-17550

O2Z2—2>X>mr
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Higher Education Trends

General Education
Lifelong Learning
Self-directed Learning
Problem Based Learning

Interdisciplinary Studies

O 2 —2>X > mr

Horizon Report 2014 Trends

(ubiquity of social media, online/hybrid learning, students as
creators not just consumers)

e
]

www.flickr.com/photos/30515687@N05/4360191200

Academic Integrity Role

Beyond “cite to avoid
plagiarism”

Conceptual understanding
vs rule-based

IP and copyright
undeniably important

OZ2—2>X > mr
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T & L Collaborations

Curriculum integrated
assignments & instruction

Co-curricular opportunities
Rich online learning

Open online learning
(MOOCs)

O 2 —2>X > mMr

Open Educational Resources

Sourcing for teachers
Promoting for learners
Creation collaborations

Archiving, description and

discovery

Copyright, IP & CC licensing

OZ2—2>X>mMr
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2l

Opportunities

1. Be general educators
supporting the development
of lifelong attitudes

2. Understand and use evolving
pedagogies of disciplines

3. Embed integrity into all
aspects of creation and use

4. Bring OER expertise to online
learning

Research Impact

* Citation services vs
instruction

* Altmetrics — expertise,
advice, tools

Citations in Each Year

* Consistent researcher
IDs ]

350 4
300 4
250
200 4
150 {
1004
504
. _..lllll

mmmmmmmmmmmmmmmmmmmmm
mmmmmmmmmmmmmmmmmmm
aaaaaaaaaaaaaaaaaaa

nnnnnnnnnnnnnnnnnnnnnn

A2 —2>X > mr

2200 <rIP>PrrOoOIToOown
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Collaboration & Online Reputation

http://commons.wikimedia.org/wiki/File:Reputation.jpg

Academic social media
presence

MEMDELEY

Creating/maintaining
online profile

Identifying and following [ﬂl‘[ﬂ”lﬂ”vw
peers & experts ﬂﬂmﬂﬂﬂﬂ

Virtual networking "
forums |

2200 <rIP>PrOIOWw

Open Access

It’s really happening — are we ready?
Education role - green/gold/hybrid
Policies and mandates

Infrastructure and workflow

Future readiness — OA Libre

S
C
H
)
L
A
R
L
Y
C
0
M
M
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Data Curation

* Archiving, description
and discovery

* Data Management Plans
(education, advice,
curation)

T

* Data citation

¢ Data re-use

<< o0oN <rI3I>proO0ITow

www.flickr.com/photos/25053835@N03/8959136026/

Digital Curation

* Beyond end product only

* Making research lifecycle
visible and usable

Partners in creation

IP advisory — Creative
Commons

! CALLERY 0 F
http:/,’www.ntu.edu.sg/library/digital/Pages[default.aspngli AGAN MURALD

< <<onN <rIP>PrO0ITown

aaaaaaaaaaaaaaaaaaaaaaaaaaaa
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M\ Opportunities

1. Offer altmetrics tools and
support

— =2 2= 2. Provide campus leadership
on digital reputation

3. Be the OA educators on
campus

4. Transform existing skills into
digital/data curation skills

)
C
H
O
L
A
R
L
Y
C
0
M
M

Social Media Conduits

* Beyond promotion and
relationships

e Support TLR needs in an
environment increasingly
dominated by social media

(S

* Services via social media
platforms
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Social Learning and Research

* Providing and/or
supporting platforms
(blogs, wikis, etc.)

* Facilitation of reliable
crowdsourcing frameworks

* From responsive services
to predictive services?

< O0rQO0Z2IT0m-—

L
3
oS

Pmlnm alytics makes it m sible to understand what
mm In the past, anticipate wnnml happen
m nd then take a) Bm ln and timely action.

ssmarterplanes. com

Mobile Futures

* Mobile savvy
* Mobile advisory
* Mobile services

* From library experiences
to desktop experiences
to mobile experiences
to wearable experiences!

< O0rr Q02 IT0m-—

https://www.flickr.com/photos/81007463@N00/10075402254/
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Tools and More Tools

Information management tools

Productivity tools o

Manipulation tools

Presentation tools

Opportunities

. Lead campus in use of new
media for scholarly
communication

. Offer blog platforms, altmetrics
tools, productivity and
presentation tools

3. Ensure all is mobile — your users
are mobile

.
B
C
H
)\
o
L
(o)
G
Y
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R/Evolution

Research Teaching &
Consultant Learning Partner

Scholarly
Communication
Specialist

Technology
Adopter & Guide
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Nanyang Technological University Libaries
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“ duhaonsnivmdngnad
v—¢ Chulalongkorn University

*|lar of the Kingdom

dwlvlna.. lulwas
Academic Solution Providers
NN I 1 suaing

2 unadnsnivm3ninay .
v— Chulalongkorn University
Pillar of the Kingdam

Academic Solution Provider

- A (value-added) service provider

- An educational service provider of support
services

- Client needs

- Institutional needs - what types of products and
services that will enhance their educational goal
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2 puhadnsnivmingag

v— Chulalongkorn University

uwdlitnlwoniae

© Trend #1 - Communication systems are continually
changing the way people access information
© Trend #2 - All technology ends. All technologies

commonly used today will be replaced by something
new

- Trend #4 - Search Technology will become
increasingly more complicated

© Trend #5 - Time compression is changing the
lifestyle of library patrons

2 puhadnsnivmingag

v— Chulalongkorn University

- Trend #7 - The demand for global
information is growing exponentially

- Trend #10 - Libraries will transition from a
center of information to a center of
culture

http://www.davinciinstitute.com/papers/the-future-of-libraries/
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v+ Chulalongkorn University
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v+ Chulalongkorn University

Academic Library Autopsy Report, 2050
By Brian T. Sullivan

- Book collections became obsolete.
- Library instruction was no longer necessary.

- Information literacy was fully integrated into the
curriculum.

- Libraries and librarians were subsumed by
information-technology departments.

- Reference services disappeared.
- Economics trumped quality.

- The Chronicle of Higher Education , January 2, 2011
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2 uadnsnivmdngnay |

+ Chulalongkorn University

wmalwlagiiu 2.0

- Wikis

- Social Networking
RSS Feeds

- Blogs

Instant Messaging
Podcasting / Streaming Media

+ Chulalongkorn University
2 r of the K darr

YNAdNSNiUHINNAE |

usnmaadaui (Mobile Service)

° A &
© g lnanin
U a v 1 1A U U
© ASvuSnisaasnivaEIsawing walsifiaantaianly
ﬁaoaa\;ﬂ!!!!
[ A A ° X
* Tuwannwarasanarsawnamiaguniasluviildaasnd
3515 IRUSNY
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2 Hadnsnivm3n:nay [ i b

+ Chulalongkorn University

sad1s MIT Mobile Web

2 uadnsniumdngag [

+ Chulalongkorn University
2 r of the K darr

- Search for and request books

* Manage Your Account

- View library locations and hours

- Ask questions & submit comments or ideas

- Discover mobile tools 10 help with your
research
- Read news from the MIT Libraries on

our blog
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2 dunadnsnivminaag

v— Chulalongkorn University

Pillar of the Kingdom L i

] 70.0%

60.0%
51.8%

S0.0%

43.4% 44.3% 44.4%

B Peroent whe
currently do this
. ona mabile
device

B percent whe
would like to do
this on a mobile
device

Read e-bocis  Takoe nobes  Redd atademic Ansolaie Listen 1o or Searchfor  Renew library Request library

papers stademic  wasch lectures Bbearyowned  baoks Books ar
paperict e ofpodramts booksor anicles
[ fournat articles

2 unadnsniumingag Eoo MR
=y Chulalongkorn University .
Pillar of the Kingdom i )
[ ] [ ] [ ] [ ]

Virginia Tech Mobile
bF : e‘x . '_; :n:ah:nm U2 o] (L] vegrea Tech ey moble webste b
i Mot visked i Gettng Rarted i Labest Hasdines
L e il £ e @S EHEDR 7 O
[ | s B vugeia Tech ibraries - mobde -

University Libraries

Library hours >
! Ask a Librarian >
b contact us >

!:‘ Search Summon

. (Y Search Addizon Mobile
g Library maps and flacrplans
‘E Library news

] 200 to Home sereen
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2 uasnsnivminaag
,‘. Chulalongkorn University

ar o the Kingdor

CU Library ???

CU Mobile Application

CU Mobile Application allows you to quickly search infarmation about Chulalonakarn University and reach the
university lecturers and staff more conveniently. It consists of various useful features such as "Directory” which
offers quick search for contact details of the university lecturers and staff, "Map” which helps you locate places

and buildings around CU campus and "Shuttle” which helps guide you to the nearest CU Shuttle bus stop so that
you can get around more efficiently.

B Y - e e

- e [ -
2 Chalalangkors Universily {Mun Directory Ust
&, Ehaansnivmingag
d ] o Canedl
[ a2 oo Pral. D, BODREHAL UKTITEHON
] . i fryspic iy
. Dr. KREANGKRA MANDIINTR
— el st

- - Asai. Pred, Dr, KREFH PIROMEORA
e
= N ED vt ol
dsion Ej SOMCHAI HRIENGKRAMNWASIN
it

Agal, Pt b, SURIEE SINTHUPNYG
el

[
hrig
e SWATCHAI KRIENGKRAIPET

h - QWERT YU I QP
Chulalongkors Universily
WAINSnivmInEaE

ASDFGHUJEKL

+ HEEVELL e

2 uasnsnivminaag
,‘. Chulalongkorn University

ar o the Kingdor

HIULININUBIANTINUINS

° J5UU3Ns Tugawe nSwens
Yo a L1 o 3
° J5UYIMs Tugues A3na39dIve

H3Uu3n1T Tugwe 4179 (USn51na 9)
u o9 u

* http://liamofmauritius.wordpress.com/2010/11/

22/changing-roles-of-the-customer-for-
service-innovations-in-libraries/
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2 Junadnsniuminaay
‘. Chulalongkorn University

Corporate Librarian 2.0: New Core Competencies by

A. Feng

Information

Enabler

Transferring
ownership to
patrons
N—eeeeeeeee/
SE—
Training patrons
on deployed
application
—

! S

Information
evangelists

——

Knowledge

Creator

Custom alerting

Competitive
intelligence

Improving
knowledge
sharing methods

http://www.units.sla.org

2 Junadnsniuminaay
‘. Chulalongkorn University
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20 CHU A NG

Chula Engineering 2013

Smart Libraries: Scale

Connecting Knowledge:
Library, New Media & Technology
May 30", 2014

Dr. Yunyong Teng-amnuay
Department of Computer Engineering
Faculty of Engineering

Chulalongkorn University

.........................

What is a Smart Library?

* NOT smart phones
* NOT smart media
« NOT smart book warehouses

Do not retrofit library
with gadgets and gimmicks.

We are in an information-rich world. = SCALE
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A CHULA_ INGINEERING

Scale - Definition

Merriam-Webster:
a distinctive relative size, extent, or degree
‘projects done on a large scale’
Dictionary.com:
a relative degree or extent:
‘he entertained on a grand scale’
Oxford:
The relative size or extent of something:
'no one foresaw the scale of the disaster’
'everything in the house is on a grand scale’

A CHULA_ INGINEERING

The 2

WEO—rr=—m wme e

014 update is mew i progress with Amazen's 2013 rport. BAN o behind on Slay and wiragriag with stroctond siun.
Beenes & Noble Chaie Bioe Saive e L www.fonerbooks.com
Beeders Chaim Strs Sales i oo coy)
s
J1| s /
s10.0
/
8.0 [ . Fivi
s
PR Y . i
o L /
uia /
oo . 5 Y.
LT
"o ' '/
Lo (
0 L J A : ;
| 1| 3 i New book titles published this year:
o b / n |
* |
. = a0
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o ' 20 A7
ae o~ /}'
Bners did not Y.
o e el 4 //
wo L LI T TTTTIN T B T G o W Wy o BOoKs put
2 83 04 05 04 07 A OO 1011 M2 13 04
From ww lonerbocks camboskaale b The data on bocks publshed ed on ihe Wordomelers' counter s based on
Amazen Intereations pasens Amuzon N1 giancies punisnies by UNESCO [United Nations Educational, Scientific and
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A CHULA SNGINEERING

22 Mithon

Books cataloged on Goodreads each month
360 million and climbing!

17 Miltiong

2012
techcrunch.com

7 Million
4.5 Million
il | ““HH”“
.|IIIIlIl”“””I”'”l” |||||
2008 2009 2010 2011
42 PM Scale

Smart Libraries: Scale 5

3,000,000

2,500,000

2,000,000

1,500,000

1,000,000

500,000

1800

1810

§g338¢

1870

ggé

58388

1910
1970
1980
1990
2000

BNumber of Holdings

Figure 9-6. Collection Size of the Brown University Libraries

4/19/14 10:42 PM Smart Libraries: Scale B
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' | ’ CHULA SNGINEERING

Source: 1000memories.com (Sep 2011)

Silicon Alley Insider A/ Chart of the Day
The World’s Largest Photo Libraries

4/19/14 10:42 PM

www.ninthlink.com
Smart Libraries: Scale 7

' | ’ CHULA SNGINEERING

4/19/14 10:42 PM

It is now impossible
to carry
even a tiny portion
of
The World’s knowledge.

Smart Libraries: Scale 8
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CHULA 3NGINEERING

Fasadatinn temard anaraiine

How to scale? = Union Library

Physical: « Staff:
= Union library — "LIS skills are good currency in this
— Centrally organised world — but only for those with the

flexibility and insight to exploit the

— Distributedly located opportunities.” - Stephen Abrams

non]LLl . — Specialization

— Logistics — Colleagues

- EMS — Expanded skill set
Logical: * Collection:

— 1 (one) national data center: — Union catalogue

— Capacity — Subject collection

= Redundancy « Services:

— Disaster recovery — Single library card

— Cloud - MOOC

Budget: — Data curating / management /
— Pooled budget preservation / mining
— Central body — e-book

CHULA 3NGINEERING

Fasadatinn temard anaraiine

Libraries & Librarians
Institution
VS.
People
VS.
Building & Books




179

‘ x CHULA 3NGINEERING

..........................

Librarianship (People)

* Library Science - Knowledge Organization

“LIS skills are good currency in this world — but
only for those with the flexibility and insight to
exploit the opportunities.” - Stephen Abrams

4 CHULA 3NGINEERING
ClJB SBE|A R Automation is King
I:::.:-Lvlm c:flwm | et Searen | MetDweosoey|  Softwirs |
ﬁ'&).}@hﬂ%lga =
Qe < s o)l — - — |
A0 i ity o gt o g S
.%:-uwm_ .ggﬂmml Gt e - @
i - PR
w&. .g:umm
Regional
I S Google
R, B,
Hashoe. S Qinsess Cuman o .m&u—sm | T ==
Tem Qo faoo - Caprbnos
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CHULA 3ENGINEERING

..........................

Explore lists and collections
with Google search.

| Google E—— =u -
B freEanpnsan

youtube.com

CHULA 3ENGINEERING

..........................

Automation is Still King

Semantic Web (Web 3.0 / Ontology)
VS.
Google Knowledge Graph
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..........................

‘ CHULA 3ENGINEERING

RADICAL INNOVATION
&
COLLABORATION

..........................

‘ CHULA 3NGINEERING

Save NYC Libraries Campaign
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‘ CHULA 3NGINEERING

................ Tnneraiine

‘ CHULA 3NGINEERING

..........................
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CHULA 3NGINEERING

Fanadaiion twward Innavatine

www.dezeen.com

Smart Libraries: Scale 19

eno WorldCat.org: The World's Largest Library Catalog ol

£ Craate ists, bbliographies and reviews:
Sign in or create & free sccount

o - 2 = = Sign in o create lists, bibliographies and
Find items in libraries near you P e ey
2 bilion items avaiiable hore through a Ebeary r 1

User Nama:

Password:

| Remember me on this computer.

Continue |

Eargot vour password? | Croate a free

u 1o the collections and servic { more than 1 0 lib 1 account

NOTICE: By accessing and using WorkiCat
servicas, you hansby consent fo your personal
dutn. and any other data you provide, being

transmitad io and stored in the Lindled States
of America.

Sign up for e-mail updates

-' O " “Findina library" on your mobile device with WorldCat Mobile

S — [

- * Go to www.worldcat.org/m/ o find * Choose an iPhone or Android app to
o - and search libraries on the mobile Web find an item in a library near you
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CHULA SNGINEERING

wesec TAUE-H = 1:10

@ o 65% M

Chulalongkorn University
nmaonsmum)nmaa

Directory

im
Goming
Hsoon

Shuttle

Emergency Sticker

Coming
sonn
I
Chula Web

Contact us

CHULA SNGINEERING

ACRL (June 2012 & April 2013)

Communicating value

Research data services

Higher education

MOOC .
Unbundling
Demographic change

Moore's law .
— Information Technology

— Mobile environments .
— e-book %
Scholarly communication .

Open Access (OA)

Community of Practice (CoP)
Staffing

User behaviours & expectations -
Ease of use

Internal disruption
Reassessment

Startup venture
Discontinuous innovation

Cloud services: OCLC’s WorldShare &
WorldCat

Union catalogues & collections
ILL

Bradford's law - Pareto distribution -
80/20 -> core publications
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2012 top ten trends in academic libraries, http://crin.acrl.org/
content/73/6/311.full

ACRL Environmental Scan 2013, http://www.ala.org/acrl/sites/
ala.org.acrl/files/content/publications/whitepapers/
EnvironmentalScan13.pdf

The Future of Libraries, http://libguides.library.albany.edu/
content.php?pid=51724&sid=1037871

OCLC WorldShare, https://oclc.org/worldshare-platform.en.html

Dr. Sandra Hirsh, Professor and Director SISU School of Library &
Information Science April 11, 2011

Ready to Meet the Future: New Roles for Academic Librarians

http://digitalcommons.Imu.edu/cgi/viewcontent.cgi?
article=1001&context=ajcu

.........................

Q&A

Thank You
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~ Smart libraries
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MSINMSaTASWESSA (Creativity)

_ . : UINNSSY
nNUNNAS1IdssSn
innovation_.nova = new
ANNLUAYIIUINNSSY MNSSOUSON WAVKAT dS10dssA
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winnssufiithudouniiy n$o
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Breakthrough innovation
walulagiuuuannssanu Disruptive technology
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"
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Little C
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o sinnmsimumalulagasaund / Wasuiso
internet, Google IufLiIiBIAIA
o u‘ayazhomsﬁa"moulﬁumnﬁumn
O 1nALUINA Open access concepts
O daudumin
O npinssugldivagu
O wnissaymiogas
O linsweinsdrsauinmiogas "

LibraryAnywhere
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Islamic pray room

Green toilet
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PolSci-iLibrary

Hot titles
Book search

,..,...,..,;.,. - Renew / Hold

T - e-Books

oUTicaL Beitas '
Cruchiongagey Univissty

g widess - e-Journal
S © Link

O Budewidillo / woowdilin

SocSciJ
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Library beepl!

“You have 4 books borrowed from
Pol Sci Lib due on 30/05/12. Thank you" @)

facebook e ook

Political Science Library, Chulalongkorn University + Others
Political Science Library, Chulalongkorn University IS4G @ Settings

Political Science Library, Chulalongkorn University
LibraryAnywhere Snudaduviu!! Lﬂuﬁmaummﬁauﬁ "Havina i

= = A" UEnsiacq U.1-6 nisaduuauandl Tluiafausnudlanwsn 8 .
o léSumseavduanniiasgiAuea (hilfiadifiaaslin) seeldfunn
ws snaanuiimageays 11.30 . uasnauiianae 12.30 u. Tashaula
amns’mﬁanﬁuﬁqﬁﬂﬂiﬂﬁﬁﬁ
walfieuzin... wiaunullacnuasuusamidadmim
én wanaukaraynsudanda Emslaa lia
MSUAANSTULGIE YaauAUETIMIT F1 57 1

“Wlavihahienug”
17 new photos
[@] Friday at 1:30pm - Comment - Like - Share

£ 3 people like this.

) view all 7 comments
Nu Lek sausfuzas
Friday at 10:47pm - Like - Delete - Flag .

Political Science Library, Chulalongkorn University sauiludmiu
waniamion 1. 11,6 Az uawauAMENWINAT
Yesterday at 7:47am - Like - Delete
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g Political Science Librarv

Chulalongkorn University

T—
Home  New Book  New Journal  Services  About s Honor

Book Search

Enter Keyword By Keyword »

Available on
D & App Store |

Falauusinisvinounas PolSci-i

| 'nosoaonon ‘

Coffee@Library
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Hot titles

Political Science Libraryv
Chulalongkorn University

WA uﬁ'aﬁ:“lw.i Trwhalmd pasmevee  demem bl arwmenils

nuadalau (Hot Titles)

"i".’i?%';":
— CONELICT
CAUSES
OF WAR

i uﬁﬂﬁﬁﬂﬁ'ﬁrﬁ
A

Global capitalism : A Causes of war Ethnic conflict :
sociological
perspective

BUSEARHNUS
1 2949 CZHSES-:OHSEquEHEES

SRS wau sau s 11

| BiDY DY “LibraryAnywhere~™ uamsvies
' andmiandwissaigemans (e
UIMITUE (a_ﬁ'lm:liunvlﬁi
“uiEmaLee)

e-Reserve

eReserve
1 donanuniwaasgensinaisegn

[ Sn ot 1 dawmduntinni | oveinyeanns ool 13 iluundo

B @aniu—-1an
May 20 — 26,2012

sun 20 Mon 21 Tue 22 Wed 23 Thu 24 Fri 25

sat 26

08:00
09:00

12.00
14.00

16:00 16:00 - 1800
18:00
19:00

i nsanseandsafivéy

Tusansongoyabinsunngos

da-uwana
AR/

Bun

Bunnaos
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e-Delivery

ToaayRTHDaN 5
2

Ha-uwanat
oAl e dwet

e *

awnsnlvlgigean 3

LA 1

LEl 2

wuuua tAudnasfinuazdautisdaszudnaiasayatugag

WA @NETS

Fmeu Funshi

5081260024

anuduussTwitadse

3384791 C958 L

Richards, Greg

e-Delivery

Cultural tourism  Global and local

401,41 B255C
Baker, Chris

Cultural studies and discourse ana|

(e Ve

GAMNTEE

Book delivery
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- Author Weber, Cynthia
| Title  International relations theory : A critical introduction /
Cynthia Weber

' b -
| OOk@ Imprint  London @ Routledge, 2010
LS Once Edition  3rd ed.
—
— [ LOCATION | CALL # | _sTATUS

=l [ Pol @ CATALOGING >

Contents  Introduction: culture, ideclogy, and the myth function in IR theoryl -- Realism: is
international anarchy the permissive cause of war? -- Idealism: is there an
international society? — Constructivism: is anarchy what states make of it? —
Gender: is gender a variable? — Globalization: are we at the end df history? —
MNeoMarxkism: is empire the new world arder? -- Modernization and Hevelopment
theary: is there a clash of divilizations? Environmentalism: is humarfk-made climate
change an inconvenient truth? -- Conclusion: what does it all mean
9780415778428

Political Science Library
Chulalongkorn University
WEMAn  MEaAEIME  eEaibE usmsee imgii";lﬂ . ’ . Fia:
uuuveldusnisdunisdasou |
us o
% International relations theory: A critical intrc E
d@ndsT anfundsifusa

5141055824

N ooy
WUIADAIU (book@once)

ik
G amemanel

aay /gaiiu/andm AUt WIS

Gium ¥ sakesan_a®@hotmail.con
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MsasdInuAENS

aunniidannnasNanag

Tadndund Aun| fshia

Journal of
Social Sciences
(SocSciJ)

avrs@iia (Chulaliner)

NSASAVALAANS Journal of Social Sciences

ANU:SBAANS Faculty of Political §
YAaUNSNIVKIINGAY Chulalongkorn Univ

atfulleaiiu (Current Issue) : Vel. 42 Neo. 2 (2012)

[Contact Us)

gL

S avnlny

Shlszniitan maniasduie uwi 7}
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fughinlumswiun

Wunuvagola
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S=flUu CU-Quality Prize
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S1IJanLAUS=AvTR

sdanunrmmsiAusSmsuUs:=iiu
Us:1l 2551
Us=01l 2553
IdinNIIU N.W.S.

SWIAS=AVYIN
S10aUSMSMASTILHIU N
Us=91 2556
UssanmsWannmsusmsiithua
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Naun1slsziiusaunsn
UN Public Service Award
aspn1sdnilszdgn

dszanil 2553 waz 1l 2555
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HOW TO BUILD A
BOOK-LOVING BRAIN

A5 9T AANDILININITANU

YU TUTLAN LUATYRT

1. wanmyinuvasauas (iasiu)

2. AMAMAZANNFIAYUBINTEIN

aal 9/

3. Teafufiduinnsam (awas Ausaudne daan)
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One is only micromaters wida, The othar is bilians of light-years across. One shows naurons in a mousa brain. Tha other is a simulated
image of the universe. Together they suggest the surprisingly similar patterns found in vastly different natural phenomena.  DAVID CONSTANTINE

Brain Cell

[T

Viegs Consoriam

An inteenational group of astrophysicists used a computer simutation last year lo recreale
how the universe grew and evoived, The simulation image above s a snapshot of the

Mark Miller. a doctoral student at Brandeis University, Is researching how particular types of
neurons in the brain are connected to ane ancther. By staining thin glices of a mouse's

brain, he can idantify the connections visually. The image above shows three nsuron cells present universe that fealures a large cluster of galaxies (bright yellow) surounded by
on the left (two red and ona yellow) and their connections. thousands of stars, galaxies and dark matter (web)
Source: Mark Milwy. Brandnis Univarsiy; Virgo Consorions for Cosmolaginal G Simuiations

T N Vi Thies
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® “We are all a bundle of habits.”
-Henry James-

® “We are what we repeatedly do.

Excellence, then, is not
an act, but a habit.”
- Aristotle -
© “iAanawnandsiniaus e

anuitluiaa d9lsinaainnisnsii
viigaAsaing ussinAaaliids’
- asalaia -

noaiindinnd) [dundn o

wnsuls:answadv

IR T AT R
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Before conditioning

FOOD SALIVATION . - | “m
(ucs) (UCR)  Zam %’
BELL NO RESPONSE /s
s -
\ .
ing. 0

dirg!
During conditioning
BELL + SALIVATION
FOOD
{ucs) {(UCR) AV dmg
\ . J
After conditioning

BELL SALIVATION
(CS) (CR]
dlng ding!

oAutomatic A R A N 55 Vi
(Auto-pilot)
@Sub-conscious
@Reflex

Basal /
gangla [
/

Thalamus
/
Amygdala
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@“Butter in a box™’
(44 a 77
® "amditnanag
® “aasthnainlavalmi’’
® U P CE o ¢
@azinlainauinnitinaznniaunaan
.AuAuNgUNNNIzqUatLaNa
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RICK HANSON, PH.D.
with RICHARD MENDIUS, MD

Foreword by DANIEL J. SIEGEL, MD
Preface by JACK KORNFIELD, PH.D.

the practical

neuroscience of

Oha's Bram

happir

AU WAAIIUA

WA T

BRIAN COLBERT

EjE L e NLP ua aldEiinmdulan
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@ Model: PEPSI

@Passion
@Environment
@People
@Sharing
@Inspire

Passion
aAung

/

Evaluation Determination
98 A3z

N\

\ /

Concentration
ARRL
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o
® FNmsam
@widadiay
@Anu N
@fianuguiumstiuu (Tauniin)
@uyHhgNas N IRINMITUUS

©>>> giuidtdanisan
@dunaudn 13 uf
@AMUARAALIAT AIUNAEN
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@ waanidalaliuin g anssazlsivios “asmnla’’

[ Ve =14 (11 o 73 ) 9/
udanagaggamndian s laila

© Pavlov
@ynlimimudniusnNia — ATNgY

@ik dudnluim miiaunilsailu wia
anuiinlgn

@Subconscious mind takes over
to save energy
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@audayns aansausAulinnesgulansanar/
ANAMWANNTRRALTununn i

@audAamaniin asnthiualassanazAinsm
ananaisaialiauaansa liliduwwrinsala

@AREIH EINITNABAIINIATTHINMUNINAILDY
Taitia anazanlusindruwiinlane 20 - 30 Ala

@audiga ansanalamiinlanuazuausald
Tannuiradiabiraiinuain!

EXERCISE

Welcome to America.
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@0.K.!

@ a1 BaIAWAVLIN...

nanAnazllulasnanan

@Mirror Neurons
Everyone thinks of

changing the world,
but no one thinks of
changing himself ...




220

® Tnanisiihlfiaua

® fiakauin

@ AnWanan

® finsn... sofin - hidden time

@ A1 - UKD 4 16N MElWIaT 2 han
® 120 WH - 2 uIn

@5 llung

® 10 w1 — ll-ndu 20 uan

® 1 idau - 600 wii = 10 daluasing!!]

Anywhere.
m Anyhow.

@"You are the average of the five people you
spend the most time with."

® “amAsAuadgvaian 5 aAuiamldiaiagnadagaiaanign’

® “Tell me thy company, and I'll tell thee what
thou art.” -aau alawd —

@®*“A good seed cannot grow
in bad soil.”

@Hauty

@Domino Effect

@Contagious Behavior
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@liauauils L ||
®Wimiidalluvasuin/vasthn
©miias laadus**
omiianauaula
HAZANINABIA TN
“Balet Bali

g9 Bame...”’

@Be a READER and a LEADER

@simusinay Iastuatnapuaduaniaudng
@aausatiumsia - 1w Role Model
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‘ ‘ Inspire
Sharing
‘People

.Environment

() .
Passion
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www. facebook.com/KhunkhaoWriter
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ms PAdASLanaua dalny nazmalulad

(Conneolmg Knowledge : Library, New Media & Technology)

ANE1IUA
n1susEgRIvINMsEinauInenineins 2557
5oe msWeulesndnuf : essyn delusi uazmalulad
(Connecting Knowledge : Library, New Media & Technology)
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Connecting Knowledge : Library, \J(wx Mmlm & Technology)
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Dr.Hannelore Vogt
Director of Cologne Public Library

Cologne, Germany

Uszaun1salnazAuLie vy

n3.Suluezasisey Tanit ledoindundandnvituiingnadeglursnisesayaieesiu
LAZUNMNAINLILNT 30 U uenandzisaiumisgduiensvesayaiieslalagatids
Wunildluiesayaiiinisneszvuiluggalueosuiuda as.lanvi Faduaundn
ANENITUNTANTUSALANTRsaYAUILIYTR (FLA)  THAUSnwiuazdias1giaunis
Nauwliiuyats Bill & Melinda Gates wazfidndydadusmihaneivinuludiuvos
PUSNUATAUYA LA VisayAYeIan1TNeLS BeuanainyUiyaiuuTsaninmansudn
n3.1n9 GalasuuSeyennieenu Cultural Management @191 Library Marketing 1ag
shdefintiniufiauio n15a$19 Brand Image Tivosaun uaznsuinsgndn dafuidlsi
LL‘UaﬂhLaadwﬁwluﬁaqamLﬁ@ﬂﬂiamﬂﬁ]smmmﬂ%’u‘lamlﬂunmé’uﬁgu wagdloylslvis
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SnwinsggnwlensaudaIms (Aas.)
aoviideInedansuazinaluladuialssndlng (33.)
UTIUITNITINTANT

=
N1IANTYI

2545-2550 @wﬁﬁm%m @191 Information Science (a3auAAERS), Loughborough
University, United Kingdom

2533- 2538 AaumiansumUaddin (Applied Linguistics, English for Specific Purposes)
UNIneaeNing

2522- 2526  @aumanstudia (English) U inendusssummans

2520-2522  diseudAnwiseudats 15958UegseINeNdy JIIANITTUATATOYSEN

2517-2520  dspudnwinous 15useuNgIeAguius Jmianssunsesaysen

auvdatindagiu

. $nwIn1sEewIENsAUgAINS (Aas.) aatuldeinermansuazinaluladura
Uszmelne (13) (1 sanax w.a. 2552-U930u)

. USNSNINIANTInemaniuasinalulag ve 1.

. UIUITN19913813 KM Lite v83 9

NUIMLAZANUSURAYBU

. Uinsuaziduguagudaiuf Feiinnsandn Tumslviuinsansauma (Fosayn
maiuineimansuazimalulad) nswdndearsaume (Fefuiivinisiu
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FansuaruinmssumelulaBansaumanaznisdoans Weatuayumsiiiunuves

DIANS

J ﬁ’]LﬁuimqmiLﬁmﬁ’umﬁmmimmiﬂm 2. uaY AR, TIWIAANTIUTIREITs

. vmthiieafudun1sussansng (editing  asaudluenansdsiurimsdvinis/
#137/k0na13N13UsEYL-FUNW (proceedings) Ua9 3. wazAsfunBueues 1.

o Feuunay waenans wWednuilunsansivermansuazinalulad ves 1.

. Wudasiauszifiuszuunaninlunisviinu wazauznssunislu Certification

Review Panel ¥a9dtin3usaseUuAMAIN (§55.) MUTTUUAMAMN ISO 9001
* L?JunliﬁmwszLﬁuizuuqmmwmsﬂ,u ISO 29990 (Learning services for non-formal

education and training)
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ARSI UNLIDIU

Swmsemiennesdnnsan;  annduddeingimansuasinalulagum
Usewalng (32) (1 ey WA, 2551-25 UnT1Ax 2554)

seeUsesulneIYINNT - YUTUVRIAYALANIY auAuvioayauisUTeimalng
U531 w.e. 2552-Uaqdu

N33UN"3H"8 Professional Development HsUYBALAUTIANSNBUIWIIA UseT1T
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s193anlasu

NUNNUYDAREY 7. Useant 2551
v U = 1 a L3 = o a
Y1FIBNITHAENUNNURLAY VBINTENTININeFanSwazmalulag Usyal 2551

nsufuReusumingidesiuniianuiuiinveu

1. Juine1nsves UNESCO Hlnausui3as Information Literacy 3$%319 W.A. 2551-
2552

2. Wufilemngues UNIDO funsudatonanslulasenistedadiu REACH semring w.a.
2551-2552

3. iAnensusssedunsi@euunanaiionisifiud madousenyivnis nns
I9n15AF Information literacy MsliusMsansauna uavulouiewazn1sdnns
GREGIIIY

4, Juaaznssun1siiduu1nsgiuisnig vewmdnansmalulagUuda a1v133101s
dansansauna angaluladansauma unive1deSedn

AMMLTEIYeY

ATUNITIEUUNAIN NIFUTTUTNIAURTUAIRLWIYINT n1suladingu-lne/Ine-
gange nshiusmsansaume N153nn15A1N35 Waen15m5IaUsEIL MINTTUUUIIMS

AAIN ISO 9001 wag 1SO 29990

dayansAnsie
Audannug (ans) antAdeinenmansuazmeluladursuszmealng 35 vy 3
wAlWs1H 7.ARBIYN B.ARDIMIAIY 2.UNNSIN 12120
Inséwsi: 0-2577-9081, 9082
Inséwiidlode: 08-1921-2841, 08-1795-1221

Email: narumol r@tistr.or.th, narumolrw@gmail.com
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® PhD. in Drama, Exeter University Useindaingy
o  TWAMARTUMUNTA @1U1MINGT PAINTUUIING Y

® 15a13A1ANTUNIN A1UININTEIESINITING-Ingvied LR sRTaudufunily
UNTINYIRUTITUAIENS

Uszaun1sain1synineu

o IngnsnuduLUIETnNUEYIYNITNTIIVINTNYAT Tte “drsunisyalual Au
wilaneulviusnng”
® N55UNFINNTUTEYLTUURNTUALINEININAUE D8N TUTE YT URANS
“msiFousdelulsvmelng”
Ingnsvangnsieg i
o “wdnuazwelanslifidoaiienisdears” lasinsyasing

« A = - o o ¢ 1
NsNANINTSEle” lsasgunmsiilaananiaiu vasuseenay yu 4-7
“fnusngn1siluiitng” us¥m GMM GRAMMY

“ManalungusudmsuguIms” Useneald Usswealnedndn

“mMydszalannuAnitawseunsoslunisun” Tassnismesiuny (Fuauuiasy

uay Aan1TikAY @1UNaUIEN1T NBYEENITSNEIALLIUAINIETY)
“Personality Development” US¥% 91889 JW1a9NTUNTINE Y

“nalian1sdnauesg1eliusEavEnm” UTEMutY Wagwndu 31in

“WANANITULEUDDYINNUSLENTAIN” USENTNLYLIUBLANLIUINAA

“MsiRYASNAMILAENITYA” IATINSANYILNEANTUAIIDIYIR NingnsnIs
WU FIAULAZATUNLENANAAY (FIUIULIATULALNINITALAY A1UNEvISANS
ABIIUILNNT SNEIPNUTUAINTYTY)

o “mymunMaseuiivamansnialssiv”
v = =

o misldidsaienisdoans

o inwensiludusznie / f8ns
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“NITWAUIYATNNINLAZNITNA” 1ATINSANYUNEANUTUAIVEINIR NANGATNIS
Wonnn dpuuavauivean@e @unumavuwagiansiieay §1inausns
No4d1EN1s Snwianutuaiigly)

“Bauznisdoansednsygealn” VSN iy Wagudu 91in

« = - 2R " =
nsdeansien1situtila” aua. Unusnil

“Bavznisnalunyuyy” medendnsiil

“watlan1sldde” US¥n 18

“Pswanyednamuazvinuglunsindedeans” endeuinnssugaudng
UNTINYIRUSTIUAENT 0 MEUNITTEUST Finvays
“Aavzmswalufivuvuilennudnie” (Whdeasassagu-guane) Smin
NYAUYI

“Aavzmswalufivuvuiiernudiia” vidn wiudagiadu $1dn
“Effective Presentation Skills for selling” US®w @N twiudlaniiu 31990 UnIsu
“msimunyadnamiasn1snduiin” vseniidewsen 9in
“weliansuiaueeg1alusEanEaIn” UTEm Ieiutlaviiudnie 4 Ju
“Vinwgnsdeans maimuIyadnAIn waymsaiadiy terudneninluns
v’ Uity SaRfide @) $iin

“Essential Communication Skills” USEMigsAuIAY 7 Ju

“Refreshing & Energizing”

“fausngnisiluiidng” Ustn wnlns  guduessurauazdaninanys
“adanstiaue” UiE ududaguadu d1i

a

“msdeans msvuduiiuwaznisesaifeses” UEwdy TaRiie ()
919

“nsdeansegnnyaain nsdeanslusing LAENITUINITOEEAINGY” UTEY
PCS 4 3u

“Service Mind” 91519015 @la. NIENTNEITITUEY

“Foans a31ean” 11919015 anduiTenwiiay Tausssuiten sWAILIYUN
UININYIRIUANS JININTEEDS

“Train the trainer skills” TiffuuTem yanu
“Bavznmalufiguruiiernudiie” (ndeansassugu-guaniey) Swiauns
“malAnsYIaLeetsiiUsy AN AN Usimeanasin Saninsees
“MyaseassAnudNiusuas Team Building” §U3y135eauas Exim Bank

“msasuanuarlunisvien” Wwhiiseaaiddisandunailye
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AS. USTNA d50863
inmsmuditannde uinnssuuazinalulad
d1InNUINENINEINS
PINTUUNTINE S

=
N1IANTYI

2556  Usgyayen e maluladnisfing) dnineIauaIuAIUNTILI6l
2535 @ nAlulagnIsANY U INeNaeFAIUASUNTILSA Usauiing
2529 @1 AlUlaENI9NNSANEN UPINGIBLASUASUNTILSA UNGWEY

N151197U

VY

2556-U90u {31 Audimunde winnssuwazmalulad dnawinenineins

2
PANTUUNTINESY
2555-U99tu Usesuanzyinnu insednguaniisuseudivdnaulanirufinw

PAINTAUUNINE Y

9

2554-Ua90U  NTIUNTUIVNT AUSINenIneIns Pansaluniinedy

2550-2556  g3nnns qudimunde uinnssuuavmalulad quiivenineins
INAINTUUNTINETY

2544-2553  yhwthaudlanimufneinans aaduingu3nis asnsaluminendy

2530-2543  Unvmslanviaufine audlanviaufnuinats aaduingusnig
PHIAINTUUNINETY

2529-2530  tmimnslanvirudne aatiddenmwinas Tausssuiloiaunyuun
UINeaENing Mmaten uAsugu

NTADULAZNITUTIUYNLAY
2556 * szyunsdmnulidninuasidesd@iniuanue (Meta Data  and
Archive for News Program) @1tint1ilyng USem saun 9110
(W) MCOT PLC
o msdauasdmiunisndnsienisinsiimiuenaniudl (Lighting  for
Outside Television Production) USEWLE5Y LoUROSVULLIUN
9719 Show April 17-22, 2005
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n1seenuUeslfuAnisinsviad Web TV Studio
nsdaivanansinalulagnisinsviaduasingnszaigides
(Television & Radio Broadcasting Technology)
N1380NKUUTBRIEUAIMSUNISISBULUUTINAY (Classroom  of
Collaborative)

N1308NHUUMDIAIUANNITEBNEINTA (Master  Control  Room)
aumivinalulagnisinsiaduasingnszaedes Mavinalulad
doansuargaannnisy AuzInemaniuazvelulad uv1inende
wAlUlAgIITUIPAN TN

* AWATITY WATRNLUUTTUU LATINITHAIUITEUUNITIAToYa

ansauAnazdelml (CU Digital Signage Network)
dimsugniasnsaluniine dy d1dnuinenineans
PRIANTUUNINE G

AATITR LAzOONLUUTEUU tasInsiauIdneaImnsiniuuay
WWEUNTTRUANTNUAZLFEIRINTIUAIGY VOIUNIINYIE Y
(Digital Content Management for Production and Broadcasting)
dnUINenINeINs PNaNIANYIINGIRY

AT TAT1ENUYa LaZDDNWUUITYUUNITHANTIENS
JovirderivunnudnuuzasiugkuuAuAudags (Full  HD)
AIUANNITANRINTITE UL TaseniadadeantTing ey
Post Television U3tvlwad Wudads $1im (yaw)

AmUsnw Aesideya uagesniuusruuNTatevikarduiin
wdInsvieibuu D dwfundnsonsinsviaiiagdenisfng
avnalulagnieinisfine) anduduasunisaeuingimansuay
walulad (aam)

AN BAZDONLUUNMUINBITEUAULUY TLUUNINLATLAES
TsunsuuazdenldluriouSeu eaTeusunvudmiunmaFounuy
$1fu (Collaborative Classroom) Ttiutfjifats anuinalulad
n1slnsiiaduazingnszatgides uningrdenaluladsivusaa
NFINN

ATITH DONLUUTTUU NITA8VOARAFQYYIUNATNLALLEDIU
WI¥INTT 2555 (Chula  Academic Expo  2012) \HBLNEUNS

q
o 1

FUYIUNIUTEUULATEUE (Internet  Broadcasting)  wavée

o

Uszmdunusdaniife (Digital Signage) YWNaINsalNMINg sy
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2552-2553

2552

2555

2554
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* JATIEN DONLUULATIAILITTUUNNLALLF osUsesyuduuun
n1elnavialdnauaoIniaiuy HD WeeUssyuduuun
WoIWanT18N15INgTiAd Web  Studio  HD  iBan@ns1801S
MeNTEABLEE Radio on Air & Sound Recorder #a4AUANNTTEN
deyy1ueenaINIAYDIAIUNUINENINEINT (Media  Operation
Center) MOC  uag (Master  Control ~ Room)  MCR
dAnUINENTNEINT PNAINTAUNIING IR

e TAU3nw Ansiendeya wazoankuuszuy Invindemivun
AANYEATAMY AUINITISEUIAIEAULY (Learning Common)
AMEENYIMENT PAINTAIIMINGTdY

o THdUTnm Ainseidoya uagoonuuurUy Andegunsaiuay
AIUANNITHANTIENITRATATAIENBATYYIU NITAENBAAR
FYQIUANLAZLALINIUTZUULATEUY Internet  Broadcasting
nsutsiuiwuvinedonsil 38 9mgiinud audineniwens
PNANIANING Y

e TimuSnwmeinumeila Jinsigvidoya oankuusTUULAEAIUAL
N1sHARI18N15 Saufuaninsdiadsganinisatenendygyio
nsUszyuaiseranainigani asedl 122 (Uszinalne)
o TS UIUEUMITT wNSUA ko Wunaian

e TAUSnvmeadiumaila 3A51e%UYa 00NLUUTEUULAY
MV InUARUNANYMEATA MY NoUTEU iU seyudunun
NOINANTIENITINYNTEA18LTEY HOIAIUANNITOBNBINA
WoamuAudyyIuTI sruunsUssgudunuImelnaluuliney
@913 Video  Conference  andunssuninan o @u&jiwmi
LA TRIUY

* TdUSnvmeinumaila JAs189T0Ya 00NLUUTEUULAZININ
TanvunANaNUYATAIMNIN YossaaevikasTuiinimulnsyinu
LuuLARoUTl (Mobile Unit) dtinms@inyn ngamwasnuas

= =2
ﬂ']iﬂﬂl‘il’]ﬂ\i'luLL’s’I%Nﬂ'e)U’iu

® Broadcast Asia 2012 International Electronic Media
Technology Exhibition & Conference at Singapore Expo,
Singapore June, 2012

® Blackmagic-Design Work shop for Television Production,
Singapore July, 2012

® Information Communication (Infocommm?2011) June, Orlando
Florida USA
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Beijing International Radio, TV & Film Equipment Exhibition
2011 China International Exhibition Centre (CIEC), Beijing,
China BIRTV 2011 August, 2011

Broadcast Asia 2010 International Electronic Media
Technology Exhibition & Conference at Singapore Expo,
Singapore June, 2010

Beijing International Radio, TV & Film Equipment Exhibition
2010 China International Exhibition Centre (CIEC), Beijing,
China BIRTV 2010 August, 2010

International  Broadcasting Equipment Exhibition 2010,
(INTERBEE2010) November Makuhari Hall, Chiba Japan
Distance Learning Center & Web Studio Production at
Waseda University, 2010 November Tokyo Japan

Broadcast Asia 2009 International Electronic Media
Technology Exhibition & Conference at Singapore Expo,
Singapore June, 2009

Beijing International Radio, TV & Film Equipment Exhibition
2009 China International Exhibition Centre (CIEC), Beijing,
China BIRTV 2009 August, 2009

International  Broadcasting Equipment Exhibition 2009,
(INTERBEE2009) November Makuhari Hall, Chiba Japan

Moglagiu: Uhuaan 64/21 908 a1ANs1 83 WY ARBIIIAMEM

INSENH:
E-Mail:

wniimewaa njaunn 10310 Inséni 02-9334791-2
08-1491-3667
banphot.s@car.chula.ac.th
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2553 USqunen awawaluladnnsfinen wmninendeeiuesunsilsa insaande 3.70
Usgaridnus Seq NS FULUUNISITUMUUAISAT AN UUNLSEUYY
1A5I LT ILYARBUYYHINA (PDA)

2545 Sy v anvwaluladnisdnen uviivendeeduasunsilsa insaade 3.74
anstinudiBes msiIunSeuReuiuna AR5 09
MITAIRUNINIGIFIN 18ABUNNNDT

2500 USqueyws anvrmeluladnnsfinen wminendevinSo insewade 3.16

(RasAtisusudu 2)
2536 sseufnwineulats lsaSeuugansyin domiaunseisssnsy insaade 2.50

AU
Useaun15ain1svieIus1vnIs

2554-Uagtu  fRrenauiefmundemaluladansauma Inendouianssudoasdny
2553-U9tfu  01nsdusyaineduuinnssudoasding amingndueiussunsilea
25512553 seafgnnemsteufiiing ddndeuazimaluladnising
UANINYREATUATUNTILIAL
2550-2551  wwtheudidnnsedndg dnindeuazmaluladnisdne
LAY EATUATUNTILIAL
25442547  Fawthaundede ddndouazweluladnisine
UGN UATUATUNTILIAL
25432564  @mtihdinnsiu dindeuazimaluladnisAne
UANINYIRUATUATUNTILIAL
25622544  FwithandTeuazilneusy dindeuazweluladnsine
UNINYINUATUATUNTILIAL
25412542  wwthihewmaluladaiann diindeuazmaluladnisdne
WAV EATUATUNTILTA
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Useaun15ain15viIeIuiiAY

2553-Uaqdu

2553-UaqUu

2552-U3qUu
2549-UaqUu

2548-2549
2547-2548

2544-2547
2543-2547

Useadunisainisaay

2553-Uaqtu

2552-J3qUu

2551

2550

Uneulszdlineans Digital Multimedia Animation (DMA)

ADANT NMINANNINEUATAIENABY HDSLR

HUneuysyantneans Digital Multimedia Animation (DMA)

ADANY N1IVAERUNGDY CANON 5D MARK Ill, NIKON D4, PANASONIC
TM900, PANASONIC AG-AF102, PANASONIC, HPX-250, JVC HM100,
JVC HM150, JVC HM650

fnsraaeuionans 3os ialulaBansauma seAutastuil 1 uax 4
VTSI YiAL

N INNTIN (Photographer & Videographer), inaantuunsnilnau
Insviay (Freelance)

N33UNN591MENEAT LsaseuRneInnsunnumuas 2551

Manager Director / Senior Technical uS®¥ 817uin filwy woun
Wliln $11m

fuma System Administrator US®w A3via 1w3n Wiliin 1end d1im
AWNUY System Administrator uNUNABNAIADINTINA UTENAUAUY
waudiud S1in

_ goimnmsuannmeunsuazdeninea 1 Imerduuinnssudoansdeny
UAINYREATUATUNT LT

~ dotivinadafavdmsununineuns Inedouinnssudeasdny
LAY UATUATUNTILIAL

~d@eudvnmssiade 1 Inedoutnnssudeasdiny uinInede-
FSUASUNTILIA

~ dotAvnsfnse 2 Inedeuianssudeasdeny Nniviede-
FSUASUNTILIA

- @ouinnisnandeidedu Ingdeutnnssudeansdny wnine de-
FSUASUNTILIA

nensilineusy 39 nswARFENIsSEUNMIdULaTNTENENN

INLSLUNNE NBIVINUN

Qaauﬁ'w’ismmsmamwL‘ﬁyaqﬁu (8.99. S3Wa Useaume, 0.a3. VIYNQA

AsUsELEsgnIm) Madymalulagniensinw angfnwiaans

UANINYIREATUATUNTILTA

HABUIWAVINTANAMANTTA] (NALNWI Yeye)

o
1

AP UNALULATNINITANY AUEANWIANENS
UMNINYIBYFATUASUNT I I
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2549 HEeUT AN IENen M ToIRY (NA.LNWI Yayas)

<
[

nAIgnAlulagn1IN1sAnYT AuzAnwIAERS
RTINS UATUATUNTILTA

2547-2549  9191sdiawaeulumingns Special Effect with After Effects voq
Digital Asia School of Animation

2545-0230u - 91913diauaeulundngns Advance Non-Linear Editing ¥4
UM Lofty co., Ltd
- Uneulsedniineans Digital Video & Multimedia Magazine
ARAUY AE Workshop

AU3ANFITA

Y d‘ a & o o a s
AuiANUlEIg ey Tunistdlusunsudssenddmiuninnmeunsuas

jd)}

aRaNa

AD_

14 a a v

ANNIANNTEITIIAY TuldiesesegunsaldmundnnmeunsuasFenavia

AMUSAUTEITIEY  TunsUSTuwmalulagnisdnw

AUFAUTEITIYNLAY TUN1TeONLUULAZNARE#D Mobile Learning

(=3

e e

'
a

ANSATLLTIT Y ALAY TUATUNITANBAIN, ANLAINTIN

[

o =

AMUSAT LTI LAY TununIsHaRTIENSIN ALl

Y

L]
D XD b ) b £

¥V

. frnuinnudevaivee lusunisesnuuunsiiindmiulnsvia, dsfiu,
vl
. fauimnudnmnadiay lusumsldnudelanimdnuadisl]
. faudmnudnmaiiry lusumsldnuaoufiune sdmiusenuuunsiiin
(Mac & PC)
. frnuirnudomgiiay lunmsivunaudnvae agdusimsumalulad
MsAne uaznsnande

MUY
. ATHALIADUNIS I UADURIMDINTADUVUTEUULATDUE B UMD SN
AVNITHANNUNNEUAS LA FDRINDA 1
. mﬁ%’aLLazﬁmmgULmesﬁamsmimmmL%aysmmﬂﬁamﬁumﬁau

PIANITSUNARN U

S1akAZNYSAUTEIR

2551 lasusearusidanisseninninans ga um. 60 U Asadiumiung
TuauiuanUuurmIne1aeAIUAIUNTILSAl ASU 60 U
2549 lpfurealadinyiesidandiiu augAnweans

UAINGAUATUASUNTILSA  TUUTUANERS1ANSTaNLsy Uaes
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195051978 509UIEATUAU 1 N150NKUULALTRILIUNISEY
wsatedumesiiv Foslsaend nsunIuANlA NIENTIESITUEY

2548-2550 FIDBNUUUNEANAIIU Authoring CD-ROM Presentation

® (D - ROM offers TICA Membership Directory 2006-7
® (D - ROM offers PATA Thailand Chapter, Pacific Asia Travel

Association.
® (D - ROM offers Annual Report 2006, Rayong Refinery Co. (PCL).
® (D - ROM offers a Hilton Hotel.
® (D - ROM offers a Pacific Island Club.
® (D - ROM offers Siri Sathorn Condo. Bangkok.

NAIIUUINITIVINTSHAFIAL

INYINTUTIWRITD “IMATANITANEAINAINEA” INUIRYUNNYAENS

NI NN

Inensusseneiade “medansiandedendta” TasinsiaLIensEREes
\eduaSunisSeunsasusaulal um

WENTUTTWID “N1sUsEndld ICT dwsunisAnw” Tunuleifivinig uen
WeINsUTIETIte “walansdedmiunseunisdeu” AnzdRuAIEns Lo
Inensusseite “naianisesnuuude PowerPoint” ANEUYYEANANT
nensussEeTite “malianiseenuuude PowerPoint” AzuNVSAERS
MNTUTIIETITe “madansEedmMSUNISSEUNTEIY” AMLEIANAERS LA
Inensusseeiade “nsldanundas High Definition” Jnendeuimnssudoas
deAu U7,

ensuTIeTte “walianstenin” dchdeuavinaluladnisan
MINTUITIETITe “waliansaen ndiunandenisaou”

ANLANWIANEANS UNTINGITUULTAS

WeINsUTIETITe “walanmsmenindviunandenisaon” 1saSeuuneann
NIUVNUTIUAT

Inensussenesaite “wmedianisanenin” sulefivnig uen asd 2
INYINTUTIIOWITD “n1seenuwuunfindmnsunulnsial”
AudmAlulagnsfing) ainendesuAume

WeNsusIIte “nsussendldvalulagasaunea lu
SEUUATNNUSALULR” d117N9UAMENTIUAITAANISINTANUIANLAIYIR
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WAL (WHAY) AT.LUAS nedlnsLan
919159
HE1MI8N1INEUNTAITTBLAZ AU YU Y
UNNINYRENnA

ANSANE

2545 A.g. (naluladuagdoansn1sAinen) AN IalumImendy
2538 Ay, (wAluladnnsAnwl) ued Useauiing
2528 AU, (MAlulagn1sAne) A U1waEY

n9vineu
NuADY INANYIUTYYIIIVANERINITUIIMITANSITUAVLAF LI UARUIUIR
InfnwUsyalvvdngasing nisiania
L 2 dIQ L

TnAnwUsaes nsdnwrily Lﬁayimwmimsmﬁ’umaﬂﬁqmu
A7isuiewau ADPM 633 Managerment of Training program

and Knowledge management 2(1-2-3)

ADAD 503 Practicum | in Addiction Study 2(2-0-4)

ADAD 503 Practicum Il in Addiction Study 2(2-0-4)

NAUIBUSTIAUNA

1 wes wwlnade wazane. nsuszdiuaduiawelalunisufjifnuvesynans
definasAnisuimsdumualsde a.aunsu auAsUgy (MU aun. - WA
2549)

2. wms wedlnside wazanes. nsUszliuauiiswslavesuszvivu Alidenns
UfjuRnuvesyAaInsdiinsdnsuimsdiuduaiinen a.81unWsu Q.
uASUFH (U UA. - W.A. 2549)

3. ey wslngida wazaAne. n1suszdiuaunawelalunisuiRnuvesyaains
definasAnisumsdiumuauienseiin 2.81unwsu uAsdgae (MU aun. -
W.A. 2550)

4. w3 nelnaldn wazanz. msuszifiuanuiewslevesussunvy Adidents
UfjuRnuvesyaains deinasdnisuimsdiumuarionain a.6nunsu a.
uAsUgu (U aum. - WA 2550)
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wes wdlnside. nMsWauniGeuasunanaidisaaunuuny Tun1siteuiv
adinAansdmiutinGeuayszving 7-10 B fifionisaunsdunasiinginssuaglsi
fis. MNIensassugULATINIA U7 2 atiul 1 wa. 2547

wns weslnIlda wazene. n1sdrsiansedieindedunisansisuguludssma
Ine iiemsiaszuugutaya. NIasasITgULALANTIRL

U 4 atudl 2 wih: 31-43, WA 2549

AN Ay Iand, s maglnada, nasan Junsiasey, aawy Talselay, gian @
Ugudy, @3uns iyanisu. ﬁaﬁuﬁ'\mﬁaq%mmmfmu. TETNY LAY
Sausssy I 29 atufl 2 woh: 89-110, w.A. 2553

wns weslnade uazanz. MadiTvsniun LAz udeyaTTUUNUg Y
NUTLAUINYIFAFATFVNNUALTINN (58IAMNEADUTUNSANUN 315813
17.)

was wedlnsida mans dyayiand waginSesdnd deiden msRamausziduna
ilen1saaLERUNEs unusdoiilenisiGouueadin 1w wazAseUA

was melngide wavan. NSANYIAIIUAIN NITUTHITIANIT UaZNIs
Uszidluranisaniiuaulasenisisassumalulaggiuinendsans 2553

Publication

1.

Akiko Mii, Hongkrailert N. and Sirikul Isaranurug. Factors Related to Health
Eating Behaviors Among First Year Mahidol University Students, In Salaya,
Nakhon Pathom, Thailand. Journal of Public Health and Development Vol.5 ;
No.3: 35-44.,2007

Labay E.M., Bhuiyan S.U. and Hongkrailert N. Risk Factors Relating to the
Diarrheal Disease Occurrence Among Under 5 Children at Samut Sakhon
Province, Thailand. Journal of Public Health and Development Vol.5 ; No.3:
63-74.,2007

Tran Tuan Anh, Hongkrailert N. and Santhat Sermsri. Factors related to
Preventive Behavior on Home Injury among Mothers with Children under 5
Years Old at Communes of Hungyen Province, Vietnam.  Journal of Public
Health and Development Vol.5 ; No.2: 65-74.,2007

Nurdin, Hongkrailert N. and Jiraporn Chompikul. Smoking Behavior among
Senior High School Students in Banda Aceh Municipality, Nanggroe Aceh
Durussalam Province, Indonesia. Journal of Public Health and Development
Vol.6 ; No.3: 85-93.,2008
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Saifuddin, Hongkrailert N. and Santhat Sermsri. Job Satisfaction Among
Nurses In Aceh Timur District Nanggroe Ache Darussalam Province Indonesia.
Journal of Public Health and Development Vol.6 ; No.1: 153-62.,2008

Xu Jun, Hongkrailert N. and Jutatip Sillabutra. Factors Related To Perception
of Birth Control Among Married Women in Huainin AnHui Province, China.
Journal of Public Health and Development Vol.6 ; No.3: 75-84.,2008

Phebe Watuseke, Santhat Sermsri and Hongkrailert N. Utilization of
Community Health Center (Puskesmas) among the people in Langowan
subdistrict of Minahasa district, North Sulwesi Province, Indonesia. Journal of
Public Health and Development Vol.6 ; No.3: 117-28.,2008

MUY ;. sERIeenduns

1.

was  wedlnalde wasany.  MIWRILNGINANS e wasdneaInAIunng
sssaguimsuanumiiaien e ssuisUssmavesUssmalve (u
FninenuanusilaiensimussuinsUsema  (@ws) nsMsRnsEalszing
- W.A. 2551)

was vedlnslda wazanz. nMswanYemansiihistayaiienistiasiunisin
Worevlelnsldinuesulay veawwuluvangunwuiuas

was wedlnside wazane. n13ldnsEuIunis ansedunun (Edutainment) Tu

stuuuinueaulaientadhiedayanisiasiunisinidiotes o 3 Tungutindnun
UMNINYIAYIIVAY

was vadlnsidauasans. mswaunuesulatienistasiunisiiwaduiusiou
Jeduarslunndseufneiuangamwauniunes

wns nedlnsidn. waAnssunsdeansiiantsianisanudituyuvussulal
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. Hnausu “Production Techniques for Extension Audio-Visual Aids”
DTCP Development UNICEF Oct. 5-30, 1987.

- Hnausu “Instructional Media Development” Usginanaudud
Jan 12, - Feb 12, 1988

. Hnausu “Photolithography and Offset Lithographic Printing”
Singapore National Printers Ltd. Usgwadsalus  Aug 1, 1990 - Jan 26, 1991

. Hnousy “Management of Community Based Development and Primary
Health Care” MAHIDOL UNIV. Oct 17,- Nov.18, 1994

. Hnousu “Sustaining Our Communities.” Univ. of Calgary, CANADA
July 1, - Aug 5, 1995

. ﬁﬂw’]@ﬂ’mﬂizwma’lﬂﬁmauﬁ “Study Exchange Program” May 6, - June 5,
2002

. Hnausy “Training of Trainers” Asian Institute of Technology. Dec. 8-17, 2003

. Education in Australia : Curriculum Development. Sydney and Canberra
nsunsguiuszuuMsAnwlulsassuludsemeansosyonansiae
Useinmeansidy Aamy 2550

. International Digital Multimedia & Entertainment Usgimaansisausgasalus
dguieu 2551

. Revitalizing Primary Health Care tu Uszimedulatids d9miau 2551.
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2554 PhD. (Stem Cell and Regenerative Biology), University College London

2550  MSc. (Integrative Neuroscience), Imperial College London
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1. Prasongchean W. and Ferretti P., Autologous Stem Cells For Personalized

Medicine, New Biotechnology, 2012 (Impact factor 2.756)

2. Leonardo Guastia,* Prasongchean W.,* Georgios Kleftourisa, Sayandip
Mukherjeeb, Adrian J. Thrasherb, Neil W. Bulstrodec and Patrizia Ferretti, High
Plasticity of Pediatric Adipose Tissue-Derived Stem Cells: Too Much for
Selective Skeletogenic Differentiation?, STEM CELLS Translational Medicine
2012 (* Contributed equally as first authors)

3. Prasongchean W., Bagni M., Calzarossa C., De Coppi P. & Ferretti P.,

Amniotic Fluid Stem Cells Increase Embryo Survival Following Injury,
Stem Cells & Development, 2011 (Impact factor 4.459)
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Prasongchean W., Calzarossa C., De Coppi P. & Ferretti P., Transplanted Rat
Amniotic Fluid Stem Cells Increase Survival In A Chick Injury Model,
Tissue Engineering and Regenerative Medicine, 2009

McArthur S, Prasongchean W, Gillies G, and Solito E., A Critical Role For The
Anti-Inflammatory Protein Annexin Al In Microglial Phagocytosis, FUND
CLIN PHARMACOL., 2008

nrsiuausuvuUIniUal (oral presentations)

1.

10.

11.

12.

Weerapong Prasongchean, Stem cells for health and wellness: pharmacy
challenges for the 21" century, NAPA2013 conference, 2013

Weerapong Prasongchean, Stem cells-based biopharmaceuticals, ASEAN Life
Science conference, 2013

Weerapong Prasongchean, Stem cells and regenerative medicine: a primer for
health professionals, CME meeting, Bangkok hospital group, 2013

Weerapong Prasongchean and Thouchcha Lerdvilai, Stem Cell Cross-
curricular Learning in High School Education, 5th International Conference on
Educational Research (ICER), 2012

Prasongchean W., Prospects of autologous stem cells for regenerative
medicine, Department of medicine, Ministry of Public health, Thailand, 2012
Prasongchean W., Somatic Stem Cells: properties and potential for
regenerative medicine, The Thai Society for Stem Cell research meeting,
Thailand, 2012

Prasongchean W., Regenerative Pharmacy: Pharmacy Challenges in the
215t Century, ATPER2011, Association of Thai Professionals in Europe,
Copenhagen, Denmark, 2011

Prasongchean W., Potential of Somatic Stem Cells for Tissue Repair, The
1% Thai-UK Stem Cell Network meeting, Sheffield, UK, 2011

Prasongchean W., Stem Cells and Health Promotion, StopDrink Anti-alcohol
Association, Bangkok Thailand, 2011

Prasongchean W., The Promise of Stem Cells in Basic Research and
Regenerative Medicine, The g" Samaggi Academic Conference, London
School of Economics and Political Science, London UK, 2011

Prasongchean W. and Ferretti P., Is There A Neurogenic Niche In The
Choroid Plexus?, The 23rd Head Group Meeting, Institute of Child Health,
University College London, London UK, 2011

Prasongchean W. and Ferretti P., Derivation Of Induced Pluripotent Stem
Cells From Human Adipose Tissue Of Young Patients, Institute of Child
Health, University College London, London UK, 2010
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17.

18.

19.

20.

21.

22.

23.
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Prasongchean W. and Ferretti P., Investigating Potential of Human Adipose-
Derived Cells for Tissue Regeneration, Developmental Biology, Institute of
Child Health, University College London, London UK, 2010

Prasongchean W. DeCoppi P and Ferretti P., Amniotic Fluid Stem Cells In
Regenerative Medicine, Faculty of Medicine, Chulalongkorn University,
Bangkok, Thailand, 2009

Prasongchean W. DeCoppi P and Ferretti P., Transplanted Rat Amniotic
Fluid Stem Cells Increase Survival In A Chick Injury Model, The "
World Congress of the Tissue Engineering and Regenerative Medicine
International Society (TERMIS) in conjunction with 2009 Seoul Stem Cell
Symposium in Seoul, Korea, 2009

Prasongchean W. DeCoppi P and Ferretti P., Investigating Neural And
Therapeutic Potential Of Amniotic Fluid Stem Cells, " National Frontier
Research Network Congress, Commission on Higher Education of Thailand,
Pattaya, Thailand, 2009

Prasongchean W., Stem Cell Research for Pharmaceutical Development,
ATPER2009, Association of Thai Professionals in Europe, Paris, France, 2009
Prasongchean W., Stem Cells and Regenerative Medicine: Pharmaceutical
Perspectives, Seminar in Pharmaceutical Technology, Faculty of
Pharmaceutical Sciences, Chulalongkorn University, Bangkok Thailand, 2008
Prasongchean W. DeCoppi P and Ferretti P., Amniotic Fluid Stem Cells and
Neural Repair, Faculty of Pharmaceutical Sciences, Chulalongkorn
University, Bangkok Thailand, 2008

Prasongchean W. DeCoppi P and Ferretti P., Amniotic Fluid Stem Cells for
Neural Repair, Genes, Development & Disease Theme Seminar, Institute of
Child Health, University College London, UK, 2008

Prasongchean W. DeCoppi P and Ferretti P., Characterization and Neural
Potential of Amniotic Fluid Stem Cells, Stem Cell Interest Group, Institute
of Child Health, University College London, UK, 2008

McArthur S; Prasongchean W; Gillies G; Solito E. A Critical Role for the Anti-
Inflammmatory Protein Annexin A1l in Microglial Phagocytosis, EPHAR2008,
The Federation of European Pharmacological Societies Congress, University
of Manchester UK, 2008

Prasongchean W. DeCoppi P and Ferretti P., Neural and Therapeutic
Potential of Amniotic Fluid Stem Cells, Neural Development and
Developmental Biology joint-meeting, Institute of Child Health, University
College London, 2008
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Prasongchean W. DeCoppi P and Ferretti P., Transplantation of Amniotic
Fluid Stem Cells into Chick Embryos, Developmental Biology meeting,
Institute of Child Health, University College London, 2008

nsdnausuuvlvamnes (poster presentation)

1.

10.

Napat Tandikul, Tanapong Watchararot, Wirote Juntong, Siwat Poompouang
and Weerapong Prasongchean, Properties and antioxidant enzyme activity of
human adipose-derived stem cells, 13th FAOBMB International Congress of
Biochemistry and Molecular Biology, 2012

Prasongchean W., Vernay B. and Ferretti P., Neurogenesis And nerves In the
Choroid Plexus, The 8th IBRO World Congress of Neuroscience, Florence,
ltaly, 2011

Prasongchean W. and Ferretti P., Investigating Multilineage Potential Of
Adipose Tissue-Derived Cells, UKNSCN2011, UK National Stem Cell Network
Annual Meeting, University of York UK, 2011

Prasongchean W. and Ferretti P., Neural Differentiation Potential Of
Human Adipose Stem Cells, UKNSCN2010, UK National Stem Cell Network
Annual Meeting, University of Nottingham UK, 2010

Prasongchean W. and Ferretti P., Do Fat Tissue-Derived Cells Turn Into
Neurons? Poster Competition, University College London, 2010
Prasongchean W. DeCoppi P and Ferretti P., Neural Potential Of Amniotic
Fluid Stem Cells, 2" CU stem cell annual meeting, Chulalongkorn
University, Bangkok Thailand (1st prize), 2010

Prasongchean W. DeCoppi P and Ferretti P., Amniotic Fluid Stem Cells
Increase Survival of Injured Chick Embryos, Human Pluripotent Stem Cells
Symposium: Interrogating Disease And Development, Science Foundation
Ireland (SFI) student bursary award, Dublin, Ireland, 2009

Prasongchean W. DeCoppi P and Ferretti P., The UCL Centre for Stem Cells
and Regenerative Medicine launch conference, University College London,
2009

Prasongchean W. DeCoppi P and Ferretti P., Characterization Of Rat
Amniotic Fluid Stem Cells In Vitro And In A Chick Injury Model,
UKNSCN2009, UK National Stem Cell Network Annual Meeting, Oxford
University, 2009

Prasongchean W. DeCoppi P and Ferretti P., Amniotic Fluid Stem Cells Are
Highly Plastic and Can Increase Chick Embryo Survival Following Neural
Injury, ICH Research Day, Institute of Child Health, University College
London, 2008
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Book Chapter
1. Weerapong Prasongchean and Patrizia Ferretti, Adult neurogenesis and
regeneration in vertebrates, Stem Cell and Regenerative Medicine Book
Series (under revision), 2013
2. Weerapong Prasongchean and Patrizia Ferretti, Amniotic fluid-derived stem
cells for the repair of prenatal and perinatal defects, Perinatal Stem Cell
(under revision), 2013
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2555
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BTN Uizaﬂﬂ‘%u, aLﬁmL%aﬁﬁl%Jﬂ, Thai Bioinformatics E-magazine, 2554
5TNIY Uszanndy, wassunilniudinu ThaiStem E-Magazine, 2554
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regenerative medicine, http://pgank.wordpress.com/, 2554

S1auasNYsAUTEIR

2553 31978 The Anglo-Thai Society Educational Excellence Awards
(n3unnd) Anglo-Thai Society dwsuiindnwingluansiwenandnsis
NN IAAAULLEIU619

2549-2554  yusguasEaulIaIv-on avussavianenmans lasenisudng
Hugudsnagiilensaiiaeierieidessiuuuamiin ddneu
ANIENITUNITNTRANANY

25438 FNTAYVUARULINR §1VINTANYIEIVINT MUUTEAIAE1IVY
AiuuazEvAnUTEloIUAEIY TUEIYUUYA NTENTITRUI&AY
LAEAILTUAIYD IS

2548 etarinBounueeniBoy yalsmssusss



260

U521 51TNTHUY

UnUsgnduiusuguninis
AunnulssrduRusaeUsEme nsudssndunusuag
AUsEN1AYNY aandinglnsvimduvissemelng

=
N1IANYI

*  USyly AngdnInen @1v13IneIn1susne) unaenIalunIngae
*  USgees ANYITANIANERSUAERANTINIAYY A1V INENTEELESULAEINg INTViR

g7} q
a LY s

UNWINYIAYTITUAENT

A5Y1197U

2555-U9qtu dnusyynduiusufianig nsudssduiius ddnuiensguued
2553-2555  inWaunszuussn1sufuRnig &1dnauanenssunswaunsEuusIvnIg
2552-2553  813138UsEIRAnsfaUmans unInenseueinngann

2545-2552  HinuarRansIen1s andinginainsaluniivedy



261

Ms Dianne Cmor
Deputy University Librarian

Nanyang Technological University Libraries, Singapore

=
N1IANTYI

o Uy lnantn Library & Information Studies 210 McGill University
® USgylnaiv English Literature 970 York University
°

USeyey1ns (lAesAtion) @191 English Literature 21A Trent University

UszaunsaliazaIuLe vy

fvthisuRnveufunuiaesaaum e denasnuatiuayuLazuaussan sy
ATnieiinousuliRnislusnassma danuaulafivaudiun1saunuLaznianis
Hosayasmanislduaznansznuieninensuazuinisviosayn uenanidafiaaiy
\Bemanumsiasaumawaznsianisiesayauegnad



262

HY28Aans19158 A5, NUWslw Wsuading
Ininmsunugaignsdinnuineninensuas
919158UsEINAINIUTIANSNYAERS
ANEENYIAENT PANTAININGTTY

=
N1IANTYI

2533 D.A. (Library and Information Science), Simmons College, U.S.A.
2530  M.S. (Library and Information Science), Simmons College, U.S.A.
2525 a4 (Usgdimand) pasnsaluminends

2521 8.u. (fgshten) (UseiReans) Painsalumingtdy

N15Y1197U

2556-Ua30u SN INsUnUEBILIENSETnInensneIns PnansaluInendy
2552- 2556 SNWINITHNURSILIENSAUGINGNINGINT PANINTAUMING Y
2548-2552  HeugnsAudIMenineIns ywiansalumingldy

2547-2548  YANTNNIAIBIUTIANTNEAENT ANESNYIANERNT PNAINTRIININENSY
2543-2547  SRAAMUANIEINUNULATILT ANEENYIMEART PaNTaluInedy
2541-2543  SRAAUANIEIYINIT ANEENWIMANT PNAINTAIIINING 1Y
2539-2541  SRIANUARNEINNISANYT AEINYIMEaNS PNaINTaluTINede

NAIUNIIIVING
U398

Rl wWanading uazane . unuwivnmaluladansaumnauaznisioss
(atufl 1) v8e F1iinTIvaunsnns wa. 2552 - 2555, ngamme: driinfiaius
PANTUNINGFY, 2551.

NSNS NAYDY, Aunsln Wsualing war 1851030l AdssuyIl.
nsUszliunangnsanesaansumUudinaivdviussanineaansuaz
anstimarans.ngamne: fedde AagdnyImEns PaINTalNiIngIsy, 2550.

a 3

funsln wWawading. “angdinluviesaunuvninende: nsdiiny.” (Masiniiunig).



263

UNAIIUITEY

Pimrumpai Premsmit. “The Library and Information Science Database Thailand.”
in Proceedings of NIT' 92 : 5th International Conference on New
Information Technology. Ching-chih Chen, ed. West Newton: Micro Use
Information, 1992.

Pimrumpai Premsmit. "Information Needs of Academic Medical
Scientists at Chulalongkorn University." Bulletin of Medical Library
Association (U.S.A). 78 (October 1990): 384-387.

unA / unlunilede

Pimrumpai Premsmit. “Managing E-Resources at Chulalongkorn University,”
in Ramaiah, C.K et al, eds. Electronic Publications: Papers Presented at
the International Conference on Electronic Publications (ICEP 2012)
Pondicherry University, 1-2 March 2012. 278-285. Puducherry:
Pondicherry University, 2012.

AUl LUsuadiveg. "wuafnuaznssuIunTIeN e saumaaans.” Tu
Uszanaassyndvinisidseuasadaussgndnsansaumeanans viaedl 1 - 7,
1-3 - 1-18. WuNy3 : Uaudindnwn anvnvIauenans
WMINEREAlUEsTINNGIY, 2554,

funsaln Wsnaing. "nsianisviesas.” Tu ussansne: aleRnausuag,
1-54. n3umne ﬂmzﬂjmam% ﬁgmaﬂﬂiajuwﬁwmﬁa, 2554,

Jusu

ASLUSAUDUTU/GUUUN

U 2555 29 n.. 2 3.0, 195ULTeyann Department of Library and
Information Science, Pondicherry University Tinlgusnaunig
9309 Managing E-Resources at Chulalongkorn University Tun1s
USEYUUIUIYRA 303 “Electronic Publications - 2012” il
Puducherry Ussinmansnsasy iy

U 2554 * 9 a.n lesuligyan Pacific Neighborhood Consortium (PNC) Tvidu
A un1sUseas Tuiide "Knowledge Sharing beyond Borders:
Library Digitization, Cooperation, Networking, Challenges" Tun1s
Ui%sqm%"a\‘i "Managing Climate Change: From Science to Digital
Humanities and Sustainability" 4 @a1duTFANUIISTINIAAUNS U0
® 29 danm -3nu. Léﬁﬂﬁl’mﬂﬁzsqm 2011 International Seminar on Digital
Publishing and Digital Libraries & Tsinghua University Library, China



UUSAITNI9IBINIG

INYINT

2555

N3NNI
2555

2554

El

264

31a.a - Inensuagdaniusenis TunseAuTeEes "nswau
VesEAgUIEIIAN T 13a7 13.30 - 16.20 U. f LSIUTUNALIY
UNNBNALNILIDS

34 .. - MeInsuUsIens 3es lemawararudululglunisld cloud
Computing luAmdnansaumealulszmalny s uninerderenisailng
Fadnlng Anzayvomans uinendevensding samfuiheuinig
ANUIITInemansuazmalulag ddnauimnIneimansuay
wAlulaBuriaga

12-15 W.u. - N33UN19N13UTeYU 14th International Conference on
Asia- Pacific Digital Libraries (ICADL 2012) a4 ngalnil Usewmeilanin
® AFTUNMITHRUVANFATUATUINTFIUNSANY VDIANERNT
AaumansUudinauInasaunAfnyY) AMNTIYBEANENS UINeTde
weN13Aneg

* n3suMsUTuUsImangasAaUmansindin aviviasaunanans
ARTNYBEMIERSLATEIRNANENT UNINeIFevauLNY

* fiquiou 2555 - fnssRandusziiuanidoizes msldasaumanis
mManuasvesnuasiuns e UTays Sminuszauaiiug dadminlag
AugIY  umInendegsiadding

® 14 Wou1AY 2555 - ENTIAUIANNINYENgnsAaUmmansUudie
aATIEsaUINAMansiazn1saeans (Mangnslu) as aminedesy
ANEUYT

® WAL 2555 - EnTeRaAifiansangUkuunMsdsasunisldansauna
Bidnnsefind dwsuineninusszauuSugumduda

U INREIYEIINIETY

Wy



265

FR9ANENT1D158 A.NE LAVIUNS
97191359U2 AN AN NV ANER S
AMENITLAERSLaTN1TUYT
PAINTNUNTINESY

4
7
z
Z
7
7
Z
7
7
.

* fAntudl 15 ngeRnieu wa. 2511

=
N1IANTYI

2542 Doctor of Philosophy (Management of Technology)
School of Management, Asian Institute of Technology, Thailand
2534 Master of Business Administration (General Management)
University of Colorado (Boulder), U.S.A.
2533 UIMsgsNataudia (N153mn19) PaenTalamInede

N15Y1197U

2553-U390U  ASauvtiesesmans1anse sedu 9 Tu 36,780 U A1AIINIAIsEAIEnS
AEIAITEAIERSLaENISURT Iwainsaluninendy
WeTuil 1 ganAu w.e. 2553

2547 ¥uuseislimasriumisesmansasd sedu 9 madvmdvemans
Anzmdvsmansuaznsid pnansaluminende Weiuil 20 wwey
w.A. 2547

2543 ¥uuseislisasiunstiomans1anss madvmndeemans A

WlvuAansharNSUNY Yainsaluninedy
dleTuil 13 woednneu w.e. 2543

2536 Irsuustasielimsesumienansd madvmdverans ansmdvemans
warnsUnd Wotufl 26 Fwnau w.e. 2536

NASIUNIIATUUTNNS

* Ysgsrunssumandngasmsiansuvdudin Wetuil 1 Squieu we. 2552 -
2553

o Jawthaedrmdverans WeTufl 30 wgwanau w.e. 2550 - 2553

* fdrwodnsuil Wotudl 1 wweu we. 2547 - 2553

* AssuMIANTuNUnANgATINeImMansauf Uudin a1vivinaluladasaumna



266

N9EIAR WA, 2547 — JaqUu

*  JHIUANUARIERULAT AL ANENdivermanskazn1sUNT w.A. 2546 - 2550

® LAUIUNINIAIPINATEAENS AREIIRIYEAERSIarNSUNY WA, 2543 - 2547

* AssuMIALEuNUnaNgRTIne mansumUndin a1vivinaluladansaumnanig
3309 N.A. 2544 — 2546

* nssuMIAdUNUTRIU URN1TINUN1IANTS (Management Cockpit) Aaue
WlveenansuagnsUYT w.a. 2543 - Jaglu

*  nssuMsAANTFnNAMEIAIYeAanSwaEN1SUNY W.e. 2555 - JagUu

®  NITUNTUIMNTNUYARS ETNUTMIVSNEINTUY LY PaINTUMIINGIRe
dlotudl 22 fle. wa. 2555 - Jaqu

®  n35uNsUlEUIENITRY PAINTAUNIINGIRE WA, 2551 — Jaqiu

* nssMUIMsTRdeivends pnansaliminetds  detuil 1 nguanay wa.
2554-UaqUu

* nITUMIUIMIUIIMEMINEINS Quaensalminends Wetuil 27 fguiou w.e.
2554 - UaqUu

* nysumsUulaseainaminetds Wetuil 1 wauniau we. 2554 - Jagli

* nssuNsenensantuludinussgsiaafuns
dlotudl 29 fuegneu we. 2550 - dagliu

* punsTUMTHRLNTEUUTWAMTABIAUMTTRALA NN TUIMSTANINATE
dinauAMENIIINSHANSEUUTI9NS W Tufl 25 nguniau w.e. 2554 -
Jaqdu

* nssumsdnauANEnTIINMINANYATENNINTIINSINEAS (OCARE) 1o
Fuil 1 nqunie wa. 2554 — Pagiiu

®  ANMENTIUNIT Apac Asia Pacific Advisory Committee for Association to
Advance Collegiate Schools of Business (AACSB) .. 2553 — Uaquu

®  AZNITUNNT Association of Asia-Pacific Business School (AAPBS)
e, 2555 - UaqUu

Al RMYY

HAIIUAIUIYINGG

wyeSung. fumeafuns. nsunnuvuas : d1infium Bizbook, 2549.
WEIUNS. ANEUTINS. nawmnEvnuAT : drnfiusigdans, 2548.

= =2 =
SN LN LD

wyrSung. saadirgalusl. nunnavuas : dinfiuigdanis, 2547.

WYEIung. nagnsmailun1sdnnis. naunnamuAs: dnAuigIang, 2546.

WYEIUNS. Balanced Scorecard : 3AnTumsufuR. nsannuviuns :
Lsafiuiuiagiaensaluvning de, 2546.

= =2
FOVEEFON



267

wa WwYESund. Wun1eannagnsgnisufuiReae Balanced Scorecard
wae Key Performance Indicators. NJMNumIuAS : LsiunuegIaensel
UNINERY, 2546.

WNASHAY Jndug wag wa nvEiuns. n15Iansdenagnsuazuleulessna.
NTIVNLIUAT : LSIRUALIPINAIN Tl INeSe, 2545.

HAI1YTDE

wa Lauyuns. Mun Balanced Scorecard wnldluusemitaansideulunanananning
wisUszmalng. nsamnununs : augmdiveransiazn1sUnd Pnamnsal
URNINYAY, 2546.

Yigla TusINgG auvun ANTUS WAz WE AYEIUNS. ANUFUNUTIENINAYAGNNTIN
wazN122EUN lUBIANTTINBNYU. NTANNUMIUAT : AMTNIEIYEAIARTIALNIST
Uayd Qunadnsaluminends, 2539.

WA NSTEAAYNA NUATUN GVTIMUGNAL FUA DITNINT kAL W LAYETUNS.
nsanuanldTeiiviendeiioniiuiiudn Terminal Handling Charge.
nyumwYLAs : antAdeuilensannUssmnelne, 2539.

Decharin, P., Wiriyapinit, M., Nattapee, W., "Framework of Creating Business Model
Innovation : Case Study of Thai Business Orgazations", HCU Journal,
Huachiew Chalermprakiet University 4, 2012.

Kittikowit, S., Decharin, P., Pornpakakul, S., Hawat, P., "Transferee Characteristics and
Successful Level of Knowledge and Technology Transfer : Case Studies in
Thailand, INRIT 2012, Bangkok, Thailand", International Journal of the
Computer, the Internet and Management 20, 2012.

Decharin, P., "Performance Measurement System in the Public Organizations: A
Framework and its Application", International Journal of Computer
Applications (LJCA), 2012

Decharin, P., "Strategic Innovation", Chulalongkorn Business Review, 2008.

Wiriyapinit, Mongkolchai., Decharin, P., "Transforming the Organization in Thai Public
Sector into Learning Organization : An Explannatory Case Study Research”,
Chulalongkorn Business Review : 117-118, 2008.

y o
NBI1UA1UDY Y
*  JUTnwlRUMIBNIUANN 9 RITITNISHAZIENTU



268

v a6 an 4
igos InFaNAyg

<9 L]
UnuanazdUsEn1A

Jayadiuunna
aig53 Iﬂﬁaﬁﬁwi fiuin viuns Inmafidvs @eiawu: Tou) iailedud 17 Squieu

[ [

WA, 2522 Nfaminvays [Wugnueaudgivesnseuaiituiuiuiites 6 Au

1'% =
ATUNIIANTN

Anwrseaulseaufdnuidadissufnuinouduissulsaiougaudnyiaiansig
seaulseutaty  lsaseuwidiunsByiia wssugaufnudemng)  sedulTyninsuas
Usyglnimnssuamand (i) puasnsaluming 1 nousausgidufnnesaeu
ARl

aaranskasiand mLLmU 1

Ui&‘ﬂUﬂ'ﬁﬂjLLﬁ&’ﬂ'ﬂﬁJL%ﬂﬁ‘mm

Huidnuens guszniatrms ann. uay Budsululditd #ns smlne Immsmmmqmi
UumqmﬂmﬂmumLmuwuuLsta 9 2000 Furenmeuns fawuim ntuuansasas
o1 gamsla, Tnans, Ataauns wag wnales Saduiisng 9 Sd, men TV uaz meldliae

< v ! Yo 1Y 0 ! =

Juguseniadng wnglasunedameaanndnuanianigenelul wa. 2544 9nazas
gansla wazidu 1 Tu 10 W8nsUsvvvuilon Neveresn tasietalugiuedusenie was
WoNIALAU 970 Sudsupda Young & Smart Vote 2005

wanInUudsuiuioudauidnusvalasny Suviiidefediussuuiaizly
A1ARAAIMNTTY LaziUalsaTounindvnyolsissuniguaunininian g1uuIena
Uagtu Wuduivnsanntuniniviesulal Clickforclever.com

NATUATUNDNS
e 9 Sci
o 1TV

o  mulalmag

o UNULATEIU

o @uWYAY

o AedUszens

e Sci Fighting Indging



269

Soviloasnuilos

1 aAaaa N @ [y aa Y] aaa |l
HAUEE TIRInea anniliinuasaseunsy vesandinglnsvieilnediidves 3
578n15 “Top News Variety” ls@ivnguuuulngd esneinianseuiu 2 doq fe
an1fl SD %04 28 wazan 1l HD %09 33 nnJuduns - Ansmausitan 16.00 - 18.00
W, uagiuans-onding 13a1 16.00 - 17.00 u.



270

'é]']"\]']%'é M7, YIFYY lﬁ\?ﬁ'ﬂ&'}ﬂ
£719159UTENIAIBIAINTTUADUNUADS
AMEIFINITUAERNS
PAINTNUNTINESY

=
N1IANTYI

N15N19U

USyaln dazUSgetonauingmansnonnamnes
Useygmsiamnssuaansan bl

919158U58INAIVIAINTTUADNNUADT AMLIAINTTUAEAS
Pnasn ol ingdorous ne. 2519
N35UNTIUANENITUNTINMTEUUARBNTINABTVRIST
AnvaynssIMsauiunsasafelunnznssunsgnssudidnnsetind
AMENITUANTITINITAMEA 1046 11MT51UTEUUNITIANITANNUADASEAY
ATHUNAYRIENUN WA IUNEA TN RN TTY
AnnssuNsRamunsainnunaleuislasaiiuguiumalladansaumne
PANTUUNING S

YY)

MUTN¥IINMNUSEUUASEUWALTLN 11AST S§3amAe waslenvu



271

ugua NalwArasaun
UsTNSNETEINgYTEAU 9 (P4) uag
WIENSAUSENTAUNANINEIRNMEanS AneSTMmans

o

d
PAINTAUMINETY

=
N1IANTYI

2526 USua v onwImansuvnUadin a1unusIansnuemEns
ANEENYIAENT PIAINTAINNINeTdY

2521 U3y w3 onwsmansiudin a11ussansnuaans
ARESNYIANENS INANTAIUN NS

n159191u
2555-U39Uu
2554-UqqUu
2552-2553
2550-UaqUu

2550-UaqUu

2550-2555

2548-2555

2529-UaqUu
2529-UaqUu

AREVINATURRIUIANINTEUUNIUYDIUAIN TN ING R
UFTUIBNITUINIS 2158NTHANAIARNT AMYIFANENT PAINTUNINGIRY
ARANTILANUR AETIANERT PAINTAINMTINGSY

Uiimaﬁlm Information search strategies in social sciences Tfulidn
WILNYA Hangnsavanvivieliony Jusenidedladny

UUTIAINEGE U

UISENEIF0 “NsFuamIAUINANSEIANmMAanS Lagn1sedaenans” T
TanUSoyainmadndendinguazanyveineg) Anesmans guY
WiAnensussereiies “uvasdeya/nsensde”  Tidudanusyailn
N1ATYIANUAURUTTENINUTENA NIAUDNLIATTITNIT ANLTTAENST
N

Huivensussenei3es Information search strategies in social sciences
Infuiidauunviavdngnsnisiaunseninseina (MADD) augsgaans
Sl

N35UNSUTEAUNUATEY I RIELA LRI TAININe Y
SWADUIPWINBENITAUAIMNEIANAIEAT (Skills in social inquiry)

o
Y

UAU TAnTUUN 1 AzSgaans Painsalunninendy



272

NAIIUNIIBINTG

[

a a v a U ¥ ! v A o a v !
UNAIUNIIYINITNEU 60 Lad lauAvUssianmilsdanis wazkauidesiu 31 1y

LAZUNAUNIIYINITEN 29 unany waglsdmaannisAnuideluyssendliluiiosase

ANZSFAENS AIAU 2550 Wusduun vibiviesayalasusieiasiie natesnada Awue teun

U 2550 919709 ULIATEAVNMINGIAY AMUUTEENTAINAISUSAIS CU Quality  Prize

Y 2551 5197RALAUSLAUTR AUETIRNTIUANSIAUSAS NAEZNTSUNITNAILISLUUSIVANS

(N.N.5.) ward) 2553 S197AAUTEAUTIA AUSIENTTUIUIIL INNAULNTTUNIT WRILITEUU
915 (N.9.5.) HIDEHANUIVINTIOA

AAIIUTIE

2555

2553
2552

2552

2550

2549

2548

2548

2547

2547

2546

2545

2544
2543

2536

[

enuMIUsEuaNUianelavesldusnsesayanieSImans nansal
W INgae UseanUnsfinen 2554 (H.e. 54-w.A. 55)
AufisnelaveslddndinnneSgamans amnsalunning gy
andnuniveswiesangalu: msvszgndldnagnsnismanaiie nsuImsamnm
luriasaynnesgeans JranIaiumInedy
nsUsslunangassgmansiadin MangasuTuuse w.e. 2549) angsgenans
PNANTUUNTING Y

nsUszenaldn1sianaldenasnin (Balanced scorecard) lun1susmsdnnisanu
VosaAANESTAIaNS PNaINTAINNINeSY
FIUTDYAUTTUNUNTUNANUIYINITVDIDNNTEALTFAERNT INAINT

9
ida ¢

uvningdedileunssaidudeianivssinnsine iRfaniseningd 2536-Uagiu
lassnsUssliuuasdunssianiuninesnanuinsideinusssululsewmalneg
vadeiFes 1mnssriamssay: madlaswenmnssuiudsaainmsssy
lasansussiluiazdunszianiuninesdnnnuin e tnusssululssinalng
vteies Tmusssunaidlie
N153LATIENNITONDINAUNITYINITVRR15IAULTTA1ENT JuIaInTal
Winende ludsfinsivssinnsineg finfaniseningd 2536-2546
arwienelavesifnduli 1 anwssmand puasnsaiumivedeiiddonizoy
NsEWIVIINEYENISAUAIINNEIANANENT
NenuHaNSANIATIARTILYeIlARALE Igmans puiansalimine deniise
nsSEuMTaRATIinveNsAuAImMdIaNmans Un1sfnw 2544
UTTUIYNTULAZUNIATISTINGTINUSUALLENANTITUAIVITTANENT bUviBIaY
ANESTAENT PANTAINMINGTdY serIeUnsfing 2504-2543
nstdnsansnwaUssmeAluiesayanzSEAEns PaINTaluiIngsy
ArwRnTursiAnauy Sarans pnamnsaiiviinends Suli 1 Afdenaiiou
nsaeulvinwen1sAUAImMIdnLmMans (240-0102) Unsinw 2542
ANURBINSIITIUTRYA DAO wag SSCI: : udeyada-seuaudenumans Tu
VoIayAAMEIFANENT WY



273

2534  ANUABINISTDEUNAYDIUNFIANANEAS LUUNINYND LTI TUAANT
2533 @nun 1 JuvuashuIn i iesayalugunansaluinine e
2529  ASINSANSANUINISHEIUIA MILANING NS UVBULAY

wilida / 6191
2556 AU AT 91U LTYU: ﬁﬂwzLﬁaﬂﬁﬁauifwwé’mumam‘
2550  ns81eBaienans (Documentation) fiaiedsd 5 uAlausuuss
2547  ASAUAUENTAUNANNEIANAIEAS (Information search strategies in  social
sciences)

2546 N15919830Na13 (Documentation) finsiAseN 4 walvusuuss

UNAIUIITHIS

2553 pwdnwalvewiesaymgalusi: MIUszgndldnagnénsnainiiionisudmsaanm
TUrRIELAANEIIANENT PNAINTAUNIINGIRE. 13FN1TIIEUAY
Wosayn. 3 (1.A.-il.e. 2553): 13-26.

2551 NISUSMIIANITVREnALsFAEns JuIainsaiuninends sagmaile
N5iPNaLTInasnIn (Balanced scorecard). 21561539
AUNANTREYAY 1 (N.A.-5.A. 2551): 30-46.

2551 NISUSMITANITVREYAAULSEAEns JuIainsalumInglde
memAllAN1TINALTNaENIN (Balanced scorecard) .219815338
Au1ANRIAYA. 1 (N.A.-5.A. 2551): 60-72.

2509 msUszfiuauilenelavesdldndeuinisvesiesayanaizigmans
PANTAUNINENFY. Y1E1RIEYAlURIRINTAIUMINGIRY. 22
(n.A-5.A 2549): 64-80.

2509 arwilnelavesdiAntuli 1 anefsmans quiasnsaimivende iddon1seu
NsaRWIvIin¥ENIsAUAIIMNIEIANAIERS. Y1IEsasayaly
PAINTAUNNINEGTRY. 22(1.0-0.8 2549): 33-51.

2539 msdwonilsdonnissemaiiguinsivalie. Ynasiesayalugiasnsal
UM1INe1ae 12(n.0.-1.8. 2539): 1-9.

2539 fimu1n138nA1Ives FirstSearch: Usnsenansatiuiiuvuy  World Wide Web.
YasiesayaluguainsalumIneae. 12(.A.-43.8. 2539): 12-20.

2539 Anwuseanstumsldgiudeya DAO way SSCI: g1uloyadn-sou

1%

anuderumans Tuviesayanusgenans Punansalumivende.
YrasiesayaluguIansaluniIneaae. 12(.a.-n.0. 2539): 1-10.

2529 swnumideEes sanmsthtasnwisenidelufiisuzifanungn.
9138159 R9EYA. 30(9.A.-5.A. 2529): 106-126.



274

AULTEIYIGY

N15UMIIANTIRELR (Library management) N1533899UTSNSNYAIERT NS
971999101813 (Documentation) N151AIATIUNIITTUNTIH (Plagiarism) wagn13dUAU
ANTAUNAN AN

s197aLasNasAUSLIRTEAUTIR

2553 yaradiuludnanussansnymansiazansaumaeans Usednl 2553 dalag
aunAuisanawitUsemalnglunseIgUiusauanssInSaus AN Tae 1Y
UTUTIVNUNT



275

aa A Vv

§17951 Fand

Y

T8N NONTHALTNLER

A15AN®EN

UszauAnwr-oyuaaulay

%

J5UANY-LSUSURNUEUINGRY

1Y a o

SEAUUTYYINT AMTUTYNTTING InInendedadudey

Us2aun1saluazANLyeIuIeYy

51751 @3t Wvesuindinnt as.deu WudniBeusilye Jeadsteidssainau

WEWITIUNTINEITUYA 10ozl9ilsA (The White Road) LAnTuil 12 unsiau w.A. 2528

ngaumnumiuas Wuynsveaulavedsiyyg wasyssnu i dussannaunilads

a aaa o & v & & I3 ! U a v o &y a A
IN1AN AINNAU  dUyLan ;ﬁs']']ﬁ']LUUL@ﬂGU@‘UE]']uVUQaB IﬂﬁJLiN@]usﬂqﬂVUQaaj@a@Iﬁu&J

AMdange wasisuimwIn1snseudunisau dene sauvinssanssuluddusioun wnle

LSIUUANALIINNNNTINULAL AL INA DUNDASIATIAIN UL

S1AkAZNYSAUTEIR

® .A. 2544-2545 wilede 1ilsa Tosunislye Wuwidenedusu 1 anduledifng

aewAau (lASUNISANUNTT 10 AS9)

a

w.e. 2546 lasunuaasswvaulaglidi@nuluseduuSynng AusuInIsgsna
avgInalevan U Inededadudey

Wounuaniug wa. 2552 lesudadentidutindeuenuulnaiiomiaden Al
LaRLUAULNaNUNT Taipei International Book Exhibition 2009 %#3® TIBE 2009

o Winalnd Ussimaldndu

Wounaau w.e. 2552 nauvesns. Jeungndndentidu 1 lu 5 dnideulveila
TUUatinssan1s s Useineawasudl lusu Frankfurt Book fair 2009

v A acfs 4 I3 LY Yo [~ a = [ LYY} I3 '3
wilsde IATaduaunzian lnsunisimn Wuwfleneseiinadydusiu 1 aniuled
WNFRONADY

980 LNSAALOUNDLAAT A519ADREAYUNYLAZEDAAIRDITINNY 1,300 18y Tu 3

[% (%

Flua (Aesunsinunien 31 asq)



276

nijadn wwazlilse wsunisime 19sa 1 Tu 100 wilsdelunisladnaudnileu
ANNAANTIINIUTELNA

v Y -:l' I3 a o é’ [ [ v -:4 =3 d'
#DrPop vidaiiuauAnkazAANYaens. Jou Tudusu 1 Midengnuanuniign
YUMIAMasUsEwAlneg Uszdriud 10 fuiau 2554

< v A A v & = < v A A [
Jutinideulnenfiulupduuumadeunian wasiluindeulnsauwsnifiuiuady
vukmawlalangg 400,000 AU

£
[y v

1111980 UDUALDUADLAAE VUOUAU 1 NUIFBUNEANIUTLNANILATULINTNINLEG 4

a

WY 2556 Uavgnitudig 6 asalu 12 u

NATUUULALAZ DU

f5N3518n01901789058e - NAnlae USEM T8%-nls Wuwmesinuuui 911n
(191%1) 88NBINANNTUIUNS-TUANS 1387 16.30-17.00 W. Melneiiiddes 3
(Yagduginiseanainieug)

#5nIsren1sandunes (4iu Alsau alusssw) - wdalag USEYM 1stea d1in
(WVYU) PONINANNTUANS 1381 00.30-01.30 w. MalaAsuluuiid (Jagduginis
20NDINALAY)

idnudetunulyidaasesdiudu - a1uf 3 AnesdyyNIsNewineINIA LWAnDY
WY NTANNUNIUAT DBNDINTALIRTUTUNIN 17 NINQYIAN W.A. 2549 L1381 22.30-
24.00 1. nlneiiddes 3

Auen1I59 (Rising Star) fvdues Usednd w.e. 2546

wigkuulawalasangg "welenead | W1euusuaa" SIuAU suTY Ul waz
AN FoUSIAFM

v a a a L3 LY 13

Huananodnlyd Uiy unndvge aungs nsiing 15augiui way inysgm
YA

53

[

a o

= & a [ I3 <@ QA
WILGUADIHANNT UaBNN B oggle) el (Sony) AU JU Bl uﬂiamsﬁu
o, SUlo thuaneuazfians saumamaudennesdesidnunnune
WeNIIATINTALBNUIEYNABS (D Ambassador) YauveANARIIUsEIMALNY
Uszanl 2553

(% =4 v v 1 U a 6

ANENTTUNTARLRBNELIU LY TUTI8N1SAkeN A LABS (D Ambassador) 1119
Ineiiidees 3
AduSeauazlusiuwesings "aalssn’ ¥3e "ua" InaaUsEdnsen1sikeNUIaTILAeS
nelneiiddes 3

AAdusens "WelanWagy" medetineiition nniuenfing 1ian 10.00 w.



277

YU FUFLEU LUATYAT
ADRUNAR LAYDIITINLAY

1SRN

2555, 2556

2553

2552

2545-2551

A5Y119U

Jaqdu

H1UNNSRUTUNANERS “Neuro-Linguistic Programming (NLP)”,
“MsaznnInunUn” wag“Ilaaunssugiu 10 W’
AULUINITDINIU S.N.Goenka

AIEaRIMENTl Australian National University (inivendesusiu 1
vosUsinAoaansiae) Inelasunu Australian National University
Thai Alumni Scholarship ANURTINGIRYFTIIUAERNT
FIAVUNINYIRBULV R DDA TLAY

AQEAnINe T Victoria University of Wellington

Imaléﬁuvlu International Undergraduate Scholarship
NUNINGIAE Victoria

AWINF NG

AoaullanUsyantinuans Secret ApaNL Mind Management
919159 MAwUsE @0 1UU Bangkok School of Management
(BSM)
MyNsUTEIlATINTG One Million Read Thailand
WINTUIEI518N15INY Bangkok Bright Side Adw MET 107
WeNsUsETIEns “Sngnlignnie”
AoRullafusednlngans “535UA” AoRuY “UoRAnaINY”
WeNIFUTYIUNTRALITIN FeInen WnsUSveyn Aansue
ANNASY wazvinwensyn Ineldsudglududdntusens Ju
wunSudyuundiienun wasduinensussenglunainvansosnns
anuAnY ezt Wy

anilnsimilneiiddes 3, ssinsnmsealinduiusuvislan
(The World Fellowship of Buddhists), diinauimuningiaians
waznAluladuwriand (@m%.), WANINYIRUEVAUASUNS,
WINgIRENng, 1sUSEUmTENRAUAN Y, an1TuSUTIRUNIMN
#0TUNETUIA (UT5818 a0 AUEN15UTEYN IMPACT ARENA Liloevas



Al NN

278

511), Rotary Club of Bangkok, #ofiauimusssuLmg
NTIMWNNIUAT (BACC), The Rainbow Room - A Special Needs
Awareness Centre, Augilaaunainalsilgnziu, Mieeinsiia
A7, U838, 15958uned, US¥m Britt Worldwide (BWW),
Keynote Speaker 1WnalAsan1s RC. Sathorn English Public
Speaking Training 2013, 18

MF I MANTIN “aussasdy lansu”

wlanilsde “iladenn” (Feulasauats Junsidians) an mwilne W English
InensUsEansIons “ssuAtie” 99 “Iineting” adu FM 107.5 MHz
WensTudglusienisivg “0mtusn” uag “sIsuzesd”

dunualaslingans Hi-Class, Hello, 24/7, TALK, #1330 wag naass
wunsuldgylusiensingviend “negla” - nganngsia - neu “dulnunets
H\Temgy”

waniulBigylusienisinsvial “Book Lover Club”, “Voice TV” wag a@aillnviei
Thai PBS

wunsudiglusenisinsviad “sssutlenn” aeu “Ininerfunnseaun”

s1ankazNesAUTEIR
2554-2555  Usesuannaudn@nelng: 1inendsunisnfoadnsiae

2554

2553

2552

2551
2549

*  lasudnideniousundnansiivey “ai1aauiodagin”  (Creating
Knowledge: An ANU Vice-Chancellor's Course) IUINLAYTDY
95N1TURNMIN W IRD DALY

® 2nd Prize and People's Choice award, 16th Lions Oratory -
Australian National University public speaking competition

1st Prize and Best International Speaker award, Fenner Hall public

speaking competition - Australian National University

frheensasnuypihduausasivinuuszsnsensnamsinaszime -

Mr. John A. McArthur

YUzlaAN15UsENIngUNINILWAtUsEmalne dnlaeantineu .Uy,

lﬁ%nuiﬂﬂmmﬁuLamﬁamﬁu Smithsonian, Washington D.C.



J58UAN®EN

279

l5958uTseIvends « vthidnsew, Fvtnawda, sssiuaunauland,
ARAUTAAUTEINIINTANTNTEUYLDANANST, iﬁﬂ’j’at,ﬁmﬁ@ml,ﬂimt,a?ia 4.00,
YULLAATIITANITHANIAIINAINNTALTBUTNTE T v TS TuSwniadi 6
Tuszausiseuau waglusyautiseuUans, Bhisidhisak Subarnbhesaj Prize
for Excellence in English, $193avugidanisuseninudaduninuiseumians
ade,  19%avuzldanidnudalausyautsenny,  daunulsaseuluuaadu
nspautgmy Shell Quiz,  fuvulsuisulvudstundinaranslodnde,
aundnaunANdyavulnaIlisnys



280

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

29-30 neyN1IAU 2557

At e - uwana 389U
WeEM Vgeyal naUNang Vosays/audlayat1ians N3N
WEN finnsal Inded dulssrduiusuasmewns NINPNEULIIYIA 93U waziudiy
WA Sawnsal dvaiin duUsrnduiusuasinguns N3UNEUUNIR iU waeiugiy
WA UaST1 5ITUNATY NOIUTTUENTUA VDAL N3ENTNNMIAYTEINA
WA linn aunsEna NOIUTIUATWALTIDIEA N3ENTNNIANYTENA
WA UFIHA VIBEN nsmefivAbLvisUsemalneg
ey andde 29Ada nsnsiiavisUszmnealng
N 9154] fumes nsnefivabiissemealneg
W w3238 suLLn Viosayn ANNEUNVIEANENTITITNE TS
WNE slwnssal nsadu VRNGH ADEUNNEANANTITINEIUA
W WING @38 AzNFUAENS PNANTUNNTINEFY
919158 05 quvis J9IAnena AELNFYPANENT PANTAUINIRY
HUerans1138 Juanshyd lwesiug AAIPIUTIANSNEANARS ALEBNYIANERS  PHNaINTIIMINe &Y
W AT WAUTEIY MATVIUTTUNTNEAENT AMESNWIANERT  QRIAINIRIUNINENdY
WA a1 @nivg AAIPIUTINSNEANERS AMEBNYIANERS  PHNaINTalIMNINe 1§y
ey MoIUe 533ulley Isafiuiuviegiansaluvnineae JRIAINTUUNINE S
U917 AAINT UASANINT TSaUALINANTAINTINEaY PANTUNNTINEIFE
e 159 ALADY Tsafiuiuviegiansaluinineae JRIAINTUUNINE S
AN \E3UEY @559 Tsafinsiuviagmasnsaiuninendy PNV
i 37 Aweuna WedeUsevnsenans JRIAINTUUNINE S
WA Ui 1ATNTIN Wmendellnsideunazlinsiad PANTUNNTINE Y
WA gium edvd WA INY IR TS PANTUUNTINERY
W9 Tunen adnedus AUINISEUIMEAULEY @010UNY PANTUUNTINE Y
WA W1I5E ILeUANIN Audanududaiiunisdanisansuas PANTUUNTINEY
YaudYdUNTIY
WA I5NAM NIUINT Audiaietnenisidoudiiiegiina PNANIUNTINEFY
AUINSTEUSLaTUINTININTATEUY
WARPINTAINN NS
WE7 lasen wnssn AUGUTTUATAUNA AULLATUFAIANS PNANTUNNTINEIFE
W ausa adanuw Augansimeiyseans Angdnysmans  waanIalunInendy
WA anddl agaush Audansaumansdiaumans Aaugsgmans  PnainsaluviIvedy




281

29-30 neyN1IAU 2557

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

At e - uwana 389U
e Wuus Yands AUgEANTAUANIIFIALANERNS AMESEANERS  PNaINTUNTINeHY
ey auye lyeinys AudansaumANIIFALAEns AgsEenans  PaINTAININe dY
919158 56 Luned andudndinuImsssfarfuns PNANTUNNTIN Y
U NITUUNT FUAAINA andudadinuImsgsnaafuns JRIAINTAUUNINES
' w3 AnAds GRAIPRRITY PNANTUNNTINEIFY
ey il iWeuuas MIINGUINT (Vesayn) Any IRIAINTUUNINE S
W anssal eenRTeyann Mg IMeUINT (Mosaun) Ay PNANTUNNTINIFE
U BUNA YUFUAR MIYINGUINNT (Mosayn) Anse JRIINTAUNINES
AN Uaas1 81w Viosaun AMEININe PNANIUNNTINEIFE
WA aulad NoITIWUS VOIENR AMETUALNNEFAERS PANTAUIN Y
W 2595 Lovaam Vioayn Az digeransuarn1sUnT PNANTUNNTINEIFE
919158 Yuns LaMseAsng Vosayn L59TuuaBnPNanIaNMINeTdy | JRIaInIaunInendy
feUszau
W fgyind fuidesiing Viosayn L59TeuaSnPNaNIANMINGTdy | JRIaInIaunIInendy
eUszau
WY AUDY IquILNUS Vosayn antuiTeanviindey PANTAUIN Y
WA USems anuitie VIOALR AMTUNNYAIENS PNV
W auie Nees Viosayn AnyNIalvuAansuazn1sULY JRIAINTUUNINE S
WA Tnen Tnsum suAsiflensinunsiazannsainsineas
W tnannsal finnloenans suIMsLieNsInYAsUAzaMNIBINISINYAS
WA iy $hassan suAsiflensinunsiazannsainsineas
W Taan aguiaan suIMsLiieNsinYAsLAzaMNIBINISINYAS
WY Aia Ay swIASHsUsEINALNY
dinnunanziusenideunile
Wy aiwl ATushs suwIAsHsUsEINALNY
dinnunanziusenideunile
U quu Ayuvng suAsisUsznalne ddnauniamile
4l 05 JUATUOAAT US¥M Karger Libri
WA gl AuvsUENS U3 wined woudt uslaudud drie
e AU S35y U3 wined woud usleudug drin
WA gMS A3e7ainA U3 Luiees ueud uflaldud uinns

<3




282

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

29-30 neyN1IAU 2557

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

At e - uwana 389U
e INNT DEYHFY U3EM lwudunia 39U d1in
9. WU FORFNT driinveayauarn1sseu; UNNINYITENTUNN
UE? whng WIng dinvieauauazn1sseu; UNINYTENTUNN
WA ATa9es AsAsud driinveayauarn1siseu; UNNINYITENTUNN
TN gAY WU dinvieauauazn1sseu; UNINGENTUNN
U987 se ggny AMLIAINTIUANENT NIV IABNATANENT
AN azdly Juning ANEIMINTIUAANT UNTIVIRBINYATAIENS
U unay ety drinvieayn UTINGFUNYATAIERS
U9 Wiggnn wiafinennsal  dddnvieayn NIV BATANENT
U AdayT LHeR dtinviedyn UITINFUNYATAIERS
WA Nagns duues AzAalmansuayivenmans UATINEIFBLNYATANERS
Inguafiunaueu
W9EM Faentiunt nudugll ANYINGINITIANTS UMYV UUAY
WA WA Yyo3e AU SAUARANT UMY VB UUAY
NANINNIIANT ansaumALaznITdeaT
ARENYEANARTLaYAIPUAENS
W Taan e datna ANZUITMNITING M Inededeslu
AN J535tiuvng Jduiny anUuIInemansaunn wInendedesil
ey Tsede wveiving driinvieayn wInededeslv
AN ANITI 81NN drinvieayn wInendendesil
UWEN guMsT vidnana drinviedyn wrInendeidesl
AN gVuNs udlssal drinvieayn wInendedesil
TANGRE &1 MgYyauIng Viesayn AuNYBeAEns wineaedeslv
e A0ty 3jedayay dinnuAMUR AugImnIIuAans WInedemAlulagnszaounasuYS
wEaN S WU dinvieayn WInedemAlulagnsza0unAsUYS
PRNGRE 91581 ATV dinvieayn wInedemAlulagnszaounasuYs
AN nuUNII0L InSau dinineuinmswasmaluladansaune W IMeFEnAlULAE T YIAANTANN
WEM NTITYT Lauu dinIneusnisuazmalulagansauwme WIMEFEnALULAE TR FANN
W9E7 Wiy ol uas wIngaemalulagsvueany iuoen
WYNUNYNUNINY
e duaNe Aeygyuuyi AMEIFINTIUAENS wIngdemalulagsvuenasyys




283

29-30 neyN1IAU 2557

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

At e - uwana 389U
N 13 guaning AzAaUNTIUAERNS wingaewmalulagvisnasyy3
AN 1950087 LaUTIEY AuzfaUmans wmendemalulagsvuerasyys
TANGRP 43091 Aamea AzAaUAanS wingaewmalulagyusnasyy3
AN Syanual wglin dunineusnisuazinalulagansaumea wInedemalulagsvurasyys
A7 Fuil waauwna dtinineusnisuazinaluladansauma wInedemalulagsvuenasyys
HELAS. N3 03T 3eviun dinIneusnisuasmalulagansauna wInedemalulagsvurasyys
N aully wdyysen dininguimsuazimaluladansauna wingraemalulagyunasyy3
W Uiinnn LBeaie] VosayR AMYIFINTTUANENT wnedemalulagsvuerasyys
WN sz naedld dininguinmsuwazmaluladansauwme WM SUAlULAE SR NTEUAT
WN a19515 qulseSay driinineuinisuazmaluladansauna wingaewmaluladayunanszuns
W97 Tan lnean dininguinisuazmaluladansauwme WNINGIRNALULATTIVUIPANTEUAT
WA 58Nl TN wnedemalulagsvusnasiulnduns
WA Susnius duus uiusIMAsLATABNSANY winerdemaluladygsuns
w9 an13ny Wunselnn AudusIiaIuazdensing wmnedemalulaggsuni
w4 I WmnITR wIngdemaluladgsund
WA Nadnwal Julles wnedemalulagasuni
RN SUNS B5AY MAdTIUTIANSNYAMEns Ansfalmans  unInendusssudans
WA auny agd MAIUTIUTNEAMENS AgRaUmans  umnInendesssuenans
WA Ja¥ing vielunenu Augnanasing I IFFITUANENS
e A3y S andumalulaguiunyfasuss UINGNSTFITUANENS
ey Shined Aumernying dninvieayn UNTINIRUSTTUANENT
W AaBsn NIauIiLE dinvieayn UTINYNFFITUANENS
WA UGGURIERIZERERIN dlnviodn U INedesTIUmEns
Wy NS Ysaugiau drinviodyn UNINIRYTTTUANENT
WA AU ningnes MAdYIUTIANSNYAMEns Ansfalmmans  unInendusssudans
N WauABU Quans VieaAYaY AINas UINRESTINAENT AUdaUN
AN AR5 Augand drinviedyn UNINYNTHULSAIT
AN viaymszna naugaus drinvieayn UMNINGNHULSAIT
118 sudnd Woaasey UNTINYIIUIUIPUERNNDSA
WA 8985 JUUIY drinviodyn UM INGIRYYTHN
U1 WaNNYTH Aau drinviedyn UNNINYEYTIN




284

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

29-30 neyN1IAU 2557

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

At e - uwana 389U
ey LPRIIGERH driinvieayn UMINYIREYTN
AN SAyyd mudan dinviodyn UM INGIRYYTHN
7N Fans anenzlyd drinviedyn UNNINYEYTIN
WA Hqua lsaddansnid driinvioayn UATINYIREYTN
U987 anva N1eyauin drinviedyn UNNINYEYTIN
N Smil Unuivg diinvieayn UNINGIRYYTH
U TRENT Aaues dtinviedyn UNNINYEYTNN
WA SRGIGRGD UMINGITIYINN MY NIRTUNYT
W9EN asviy Uude UNINIREYIN MY UURATEULN
AN Toygau uman drinveayn U INEEIgn
WeEN Uszmeint laifies d1inIngusnig WInedenAny Tueenileunile
ey AUNT angAn UMNINYHUMIPRAINTUTIWINE Y
U Bunane ufefnd UNNINYTEUMUNG 1 VINRY
e uniosdn
UEN men Ingjusu UMNINYEUMUN 1 VINRY
Wenuniosdn
U 39509 Ansiuns ddnineusnng UNNINYHUMATANY
UIEN uany Usenndna NUVEALAATIY dinauaun WNIngIRgUing
AEUNVEAANTASTIYNETUR
PRNGRE WD W3 AAIYIAYAIERS WNIngaguing
ANzUMEAARTlIMETUIATINNSUR
U A9957 UUNZ Vosaun MR WNINeIRgUing
AN qiden waunandy Vosaun MeFeUIUIYIA U Inendeuiing
U aidy a8yt VOIEUAANNA 1IPRAY ANLINIAIERS W Inendeuding
AN FJUNTT IANDIENT VoA ALALATIAINF VN INYIRYUTRA
U9EN WY YRy VoA ALALATIAILF WM IngagUing
AN WysA1 FRensal NOALALATARIAINS U Inedeuding
NUOUVA 5ANT 35794 VoAYALALATIAINF U Inendeuding
W@ aules dulaY VoAYALALATIAINF WNINYIRYNRA
Nfoun3 AU aIIuun VIOALARALARIAINS WMINEIRLUTINA
Uy GH A UASAS VOANALATARIAINS WNIneRuing




285

29-30 neyN1IAU 2557

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

At e - uwana 389U

U g¥adf Avgana NOANALATANIAINS W Inedeuding

AN 35041 Aeyauyed VRALARALARIAINS W Ineduuding

U9 gIAaT &33350d VOANALATARIAINS W Ineduing

As. WiTad UseAugase dinvieayn WIS TN

U W Ueand dtinviedyn UNINY1R TN

U9E7 aily Usvaoud drinviedyn UM 59En

9713136 v fvuend dnineuinisuazmaluladansauwme wivensesigslaveansal

Tunszususguiud
atd 2501l Hhaifleu dinIneusniswazmalulagansauna wnTIvesesig laveansal
Tunsyususyudud

WEN A13A UNAEAL drinIngusnisuazmalulagansaumne UMY FUNTInw

gt \Roshne samdoauns UMNINYNETNATUNTIN WY

913158 GRMERTVIGH #1UIVIENTAUNAAIEAT WIS e sl
ANzIBEmansLaydnLAans

8139736 3. avidtiunt Fuwy WNTINERe UL Tedln

913138 A3. A3mayaul ndiden A1UIPINTINNITANTAUWA AN IR U UEULAIT NIz

HELAS. Aaw UzAdaly dinIneusnisuazmalulagansaune IR TIVAUITTUE

Wy AnAdnA Asyy auinussansnumansiarasive WNINGIRYTNVANILUAST
Aans

U4 Wangh ‘qufgqmé ﬁwﬁﬂiww'%mﬂlazLMﬂIuIagmiaumﬂ UNINYIRYTIVAYNITUAT

f3. ARG FGRIBET dninIngusnisuazimalulagansaume UNINIRYINVAYNTLUAT

AN Tian Indgasng dinIneusnisuasmalulagansauwme UAINYIFYIBAYNTEUAT

WeEN Jousinng) fiyad AzULBEAAn LAy dIALANERS UATINRE YA AT S5

AN Wa Sedgmannsal VANGATANUIVIANTAUNAAIARTUAY WIS INAansAng
UssaNnuAans
AENYBEAAnTLaTdIRNAIERS

AN Wgyasnual 535uYA3 drinviedynAnang UNINYTYTIUANAS

AN Usediaas anszune dinvieayn WMINeReAIUN

w4 gilua Jaununa dlnviodyn UIneeAIUnL

TRNGRP JUNITT UNY UMINRLASUNY IS NUAYAYT

U917 unas F3Iny UINENSAIUNY Inenunvays




286

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

29-30 neyN1IAU 2557

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

At e - uwana 389U
WEN YA NaaLiley WIMESEASUNY INenunvays
9 I HRIGHH NOAYAEVY TIWIINTY WnIneaefauIng
AN WITHU LTI drdnussauansaumna UM INGUELUIEFTINTTY
AN #3ygINTel Noeun ddnussaansauma U INNGUELUTIEETINTIY
e 29Ady Weyaned drinvieayanans UNTINYIYWENITAINE
ey a3na anund dinveayanans WINedeven1sA vy
W ann¥nil Hradened driinvieayanans WINedenen1sA vy
U WA dnAgyns drinviedynnang WINeSeven13A vy
I Yuzoly Seariuviau drinviedyaAnang UNTIMEIREMBNITATNEY
U fieisty yuatan drinveayanan WINedeven1sAng
WNET wne1 UsLUTA wiveaedaiisuedy
W19E7 ANNUA NN yailSiaud 103 duilay neuddu
WY J5¢ Tvavian lsameuavalseviu
WA Udlas Tuneiane Tsanguavauseniu
WA Usznms SN Viosayn TsanenuIauAsied
N nssens vihwila Viosayn L5INgUIANTEUATATDETEN
WA Bowdtou Smius Viosayn LSaNgUIANTENNTUIM
ey Fana Yau Tsangruaunnlszsnsng (Jalsda)
WNET 5y v Tsaneuanndszensng (Jalsaa)
ey gmd e lsmenuiamanUsesng (Inlsaa)
ey Twyad fan Viosayn T5aneu1aTIvys
N Wliiey MIznASNUM Viosayn TsaSguunnuiiend
U WAuTH wAlaLY AUGINGUING TsaSsuniinaineyasal (e3An15umvL)
WA $uil wsd Auduinsteyadde lassmsnselaslgn  dansesssuniey
WA g551 nufesanng AUGIMEUINNS Tansessung
f3. Jeyey NugLay UNINGIREUMUNIWINEETY Inenundsusssvine ay
WeNmda Wysng wWsnaiing WHUNTDIALA NBIINEINTT NTUUNNE WHIRUUNNEANANTNTEUINYNAT
Soulvmga gimansel nan WHUNVRIENA NBIINGINTT NTUUNNE I IFUUNNYAANTNITZUINLNA
U9EN Ve Budsey AugNmUINISUSEILLeng Juoen
WA U331l 255AdNA AUINBEINNETUST (BIANTUMIYL)
UEN flan weondu AUSNLBEINETUST (BIANTUMITY)

U q




287

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

29-30 neyN1IAU 2557

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

At e - uwana 389U

UEN 93651 wasdunslyy AUGUNYYEINNFIUST (BIANITUMYL)

ey adand uadlan AudaireassAaueanuuy (TCDC)

UNEN Junsiiey duneide anvunisdanstygriian

e T il Yoyena andunsianistygidan

WA glsa3sau 19nasassd AzRaUAEnS an1duNIINARNYINENUAYUNS

WeEM Wuswssas Indidoutus wesaun anduinass

UWEN A fundad Viosauo an1dunels

WA #3301 AnueInyl Viosau anduiness

MS. Jana Hermann andunaLs

U NUAAT LW anuvindunAfAnY

e AUNT YN andurinBaundfny

WNEN WNasnid araneves antuwalulagUesiudssine
(4ANTUNITL)

w9 JEiNgIal Maseum andunszuningn

TANGRE gnnel \Gadseuseiaty an1fuiiiisieinsieuiuiani

WA 301 nunnssel Viosayn anUunziS A

WNET 91n30) AvigosIu Viosayn a0 UL S WA

W 118 wilaila anduwideImemansuazimalulag
wislseinalne (372

Wy Asy Aanuum anduideImeemansuazimalulag
wialseinalne (372.)

N A1EM NIEANEY anduideIneemansuazimalulag
whialseinalng (372.)

WA AT gussaslang whefnwnfmen dUnNUANENTIUNINTONTIFANY

U19E7 HNN3550 NBaNUAY AUGENTAUNANITINY d1InUANLNTTUNTIILUNINIR

W9 NSO 9eana AUgANTAUNANITIAY drinauAugnITUNTITUUAYF

AN Fu Leruedn AUGATAUNANITIFY drinanuAuEnITUNNTIUURIA

WA anoen nyden AUgaNTAUNANITIY dinnuAugnITUNNTIUURNA

AN ansnna eyvinny AUgENTAUNANITIY d1innuAuENITUNTITUURINA

W atfud e 3T AUgaNTAUNANITIY dinanuAugnITUNNTIUURIA

WA dln Useiugadl Viosayn dtnnudndsanitussaade

A Y




288

srevegameidou n1suszgudvnisdrtinauinenineins Uszdnl 2557 (OAR Conference 2014)

29-30 neyN1IAU 2557

mn‘?iauimmmi: Woeayn dolual wazinalulad (Connecting Knowledge: Library, New Media & Technology)

At e - uwana 389U
Uy F5e T daaves nasnguany ddnnungusnglazaf dinnui e
Fourmsalinge 9993581 Aluna naangvue dUnUNNINLAEAR A1INNUATIANAR
U Fedun wisidinlug feusnisanuimaineaansuavinalulad ddnnuinuiveimansuazmelulad
WIAYR
WA P RTGI TN nNAuUBIAYA d11NIYINNT dinnuavIsnMsanIginuegs
ud AR BIANTIFNIN dinauraunases
U9 Tunzun Funzne diinaummaunases
UN ANTIU NEYaIUNSnY drinaueasgsssuyey
AN 15¥01 SAETI deinauraigsssuyy
ey wWaiesh A Tauy drinaugneunsiieus
PRNGRP eRFGRIGRGHAGR d11INIIVAVIBNNT
WA 897231 suastanal dUnIvau15NIg
Mr. Suthon Supawong diinduaiuuazuinisIvng




	หน้าปกนอก

	หน้าปกใน

	คำนำ

	สารบัญ

	โครงการประชุมวิชาการสำนักงานวิทยทรัพยากร ประจำปี 2557
	OAR  Conference 2014 “Connecting Knowledge : Library, New Media & Technology”
	
กำหนดการประชุมวิชาการสำนักงานวิทยทรัพยากร ประจำปี 2557
	OAR Conference 2014 Program
	วันที่ 1 วันพฤหัสบดีที่ 29 พฤษภาคม พ.ศ. 2557
	 คำกล่าวรายงานในพิธีเปิดการประชุมวิชาการสำนักงานวิทยทรั
พยากร 2557
	คำกล่าวเปิดการประชุมวิชาการสำนักงานวิทยทรัพยากร 2557
	 ห้องสมุด  สื่อใหม่  และเทคโนโลยี  : การหลอมรวมความแตกต่าง  / ศาสตราจารย์ นายแพทย์ ภิรมย์ กมลรัตนกุล 

	Always One Step Ahead!  Libraries as community centers and hubs for digital inclusion /  Dr. Hannelore  Vogt   
	Best  for  you : Connecting  Knowledge  - 
ห้องสมุดกับบริการสนับสนุนการวิจัย / ดร. นฤมล รื่นไวย์    
	
การสร้างแบรนด์ห้องสมุดมหาวิทยาลัย /  อาจารย์ ดร. วิศปัตย์ ชัยช่วย
	วันที่ 2 วันศุกร์ที่ 30 พฤษภาคม พ.ศ. 2557
	 R/Evolutionary Opportunities for Subject Librarians / 
Ms. Dianne Cmor
	ฝันให้ไกล…ไปให้ถึง… Academic  Solution  Provider / ผู้ช่วยศาสตราจารย์ ดร. พิมพ์รำไพ  เปรมสมิทธ์

	Smart  libraries :  Scale / อาจารย์  ดร. ยรรยง  เต็งอำนวย
	Smart Libraries / นฤมล กิจไพศาลรัตนา

	How to build a book-loving brain : สร้างสรรค์สมองแห่งการอ่าน 
/ นายขุนเขา  สินธุเสน  เขจรบุตร
	คำกล่าวปิดการประชุมวิชาการสำนักงานวิทยทรัพยากร 2557

	ประวัติวิทยากร
	Dr. Hannelore Vogt
	ดร. นฤมล รื่นไวย์
	ผศ. ดร. สุกัญญา สมไพบูลย์
	ดร. บรรพต สร้อยศรี
	ดร.
จารุวัส หนูทอง
	ผศ.(พิเศษ) ดร.เนตร หงษ์ไกรเลิศ
	ที่รัก บุญปรีชา
	สรานี สงวนเรือง
	ดร.วิศปัตย์ ชัยช่วย
	พริมรตา เดชอุดม
	ผู้ช่วยศาสตราจารย์ ดร. สุกรี สินธุภิญโญ
	ภัคสิร์ชา ราย
	อาจารย์ เภสัชกร ดร. วีระพงษ์ ประสงค์จีน
	ประวีณา ธาดาพรหม
	Ms Dianne Cmor
	ผู้ช่วยศาสตราจารย์ ดร. พิมพ์รำไพ เปรมสมิทธ์
	รองศาสตราจารย์ ดร.พสุ เดชะรินทร์
	ณัฐธีร์ โกศลพิศิษฐ์
	อาจารย์ ดร. ยรรยง เต็งอำนวย
	นฤมล กิจไพศาลรัตนา
	ฐาวรา สิริพิพัฒน์
	ขุนเขา สินธุเสน เขจรบุตร

	รายชื่อผู้ลงทะเบียน


	Button1: 


