(http:/Awmw.admincourt.go.th)


http://www.admincourt.go.th

30

12



13



14



94

()

@

3)

(4)

®)

(6)

. .2542

15



16

@)

®)

©)

(10)

(11)

(12)

(13)

(14)

(15)

(16)



( 6)

( :

( entai picture)

2538 )

(Person) (Organization)

(Image) (

G. Rubin 11986)

Keneth E Boulding ( 1975)

knowledge)

(interpreted sensation)
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(Image)

(good imaged

(Institution)

, 2538)

(Patricia M. Anderson and Leonard

(subjective

« ' (process of imagery)



Frank Jefkins (1982 )

Patricia M. Anderson and Leonard G. Rubin (1986)
! 1

(Institutional image)
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(2537)

(2533)

(Event and Environment)
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(Communication Channel)

(Personal Elements)

Berio

(Perception and Impression)

" (Perception)

(Impression)
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(Content)
1 (Related with Target Publics)
2. (Product or Brand)
3. (Safety, Pollution and Technology)
4. (Socio - Economics Contribution)

5. (Employee)



(Management)

(Social Responsibility)

(Laws and Regulation)

(Favorable Image)

(Standpoint)
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(Themes)

(Slogan)

(Public Relations Advertising)

"now
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( , 2537)
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Merill

Lowenstein  (1971)
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(Predisposition)

(Preconceptions)

Wilbur Schram (1954)

(least effect)

(promise of reward)

(McCombs and Becker, 1979)

(Surveillance)
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(Klapper,1960)

3.

Interpretation)
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(Decision)

(Discussion)

(Participation)

(Selective process) 5

(Selective Exposure)

(Selective Attention)

(Selective  Perception and  Selective

(Selective Retention)



. 2533)

(Knowledge)

(2527)

(Knowledge)

(S-R)

(Natural setting)

(Social setting)

(Formal institution setting)

(Ambiguity resolution)
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2. (Attitude formation)
( )
3. (Agenda setting)
4, (Expansion of belief system)
. (value clarification)
(Patrick Meredith: ' , 2539)
2 (Understanding

and Retaining)

1 (Knowledge of the content of the message)
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2. (Knowledge of the communication process)
(Bloom) 6
Reca

1 (Recall)

2 (Comprehension)

3 (Application)

(Abstract)
4 (Analysis)
h (Synthesis)
(Creative)

6 (Evaluation)

(Criteria)
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“Aptus”

“Attitude”

(G. Murphy, L. Murphy and T. Newcomb, 1973)

(Gordon Allport, 1935)

( Kretch and Crutchfield 11969 )

(Norman L. Man ,

2539)

(Interpersonal Communication)

1 (Predisposition to Respond)
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(Persistent Over Time)

3 (Freeman, 1970)

(The Cognitive Component )

(Affective Component)

(Behavioral Component)



Renis

(Perception)
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Likert (Learning)

(Source of Attitude)

(Specific Experience)

(Commrunication  with  others)

(Models) ,

(Institutional Factors )
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(Degree)

(Direction)

(Intensity)
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(Intensity)

(Attitude)

(KAP)

(Practice)

| 2539)

(Likert)4

(Knowledge)
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(Knowledge)
(SR)
«C )
5
L (Ambiguity Resolution)
2. (Attitude Formation)
( )

3. (Agenda Setting)
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4. (Expansion of Belief System)
5. (Value Clarification)
(Attitude)
( , 2533)
Thrustone Lotus Chave E " A
verbal expression if attitude...... An opinion is symbolizes on attitude ... We shall use

opinions as the means for measuring attitude ”

Katz stotland 3
“Cognitive
component”
2. "Affective Component”

3. “Behavioral Component”



(Practice)

, 2533)

“Concept”

(Source)

, 2535)

(Emotional Arousal)

“Concept”
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2. (Empathy)

Rosenberg and Hovland (

(Zanna)

(Internalized Norms)

4, (Reward)
1
2. (Deactivation)

(Salanick)

(Activation)

, 2535)

(Conway)
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(Nancy E Sxhwartz, , 2542)

(Theories of Attitude and Behavior

Change)
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2533)

(Rogers, 1971 )

KAP-GAP

KAP-GAP

K (Knowledge) A (Attitude) P (Practice)

KAP-GAP

(Rogers, 1973) 4



(De

(intervening Variable)

Fleur, 1970)

(The Individual Difference Theory)

(The Social Categories theory)
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, 2531)
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(The Social Relationships Theory)

(The Cultural Norms Theory)

( , 2533)

( , 2533)



( , 2531)

( , 2533)

2531)

Nielsen (Nielsen Company

2-8

12-14

(low effect)

Comstock

' , 2534)

, 2534)

, 2534)

, 2533)

(low skill)

(Comstock and others
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( , 2531)
Schramm
(1968)
Greenberg
2534)
(2520)
(2525)

(2527)

, 2533)

White (1949)

Kumata

29

McNelly

2524

«
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(2532)

27 2529

(2534) «

(2534) z

(2534)
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(2535)

(2536)

(Recycle)

(2537)

(2539)
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(2539)
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(2539 )
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(2520)

(2539)

(2539)

(2540)

2538

2010
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(2540 )

2540"

2540

(2540) :

(2540)

(2541)
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(2541)

(2541)

2540 18-20

(2541)

(2541)

2540
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2540

(2542)

(2542)

(2542)

2540
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(2542)

(2542)

(2542)

(2543)
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(2543) 1

Klapper (1960)

McNelly and Fonesca (1964)

Mcnelly and Fonesca

Atkin and Greenberg (1974, Cited by Danawski and Cutler, 1977)

“Mass Communication and political Socialization”
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McCombs and Mutllins (1973)

Jaros (1973) “Socialization to Politics"

Bonilla and Glazer (1968

"Student Politics in Chile"

2525)
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