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| spend the time / money.

| lost the time / money.
| Save the time / money.
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Your Skin Is Thirsty!

98



99

(126)
Total Turnaround Visible Skin Renewer

11 (. .4

4 1 ( ) 1
1 4
(127) 5
.
( )

(128) optimax Complex m( . .4
(129) ! A ..

(130)  DayWear Plus (. .40



(131) FACE SPA PARY

(132)

5.12

100

1

4



(133

(134)

(135)

(136) Candle Light
(133M134)

(137) ?

(136)

101



102

~— — — ~—r — ~—

D

(2]

[ —

R<E)

D

(]

D

=

—
AN N N TN TN IS
00 OO O 1 AN D
o0 N I - T
= e A = 1

(144)
(145)

(135)

(146)



(147)

(149)

(149)

5.13

103

.49)

. 4)

.4)



104

(150)

_— Y — =

(155)
(156)

(.4

300%n

(157) 1 .
(158)

)

(

300%
300%

100 %



5.2

(opinion)
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(fact)
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All farmlands
like abig breakfast. ~ No farmland likes Caesar salad for lunch. (Teays, 2003)
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(172) FOREVER...YOUNG
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Some Italian food does not
use tomatoes. Ninety-two percent of southern desserts are topped with ice cream. (Teays,
2003)
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