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14

141
(.culture,gov.uk)
142
(www.nesta.org.uk)
143
(www.skillfast-uk.org)
144
(www.creative-partnerships.com)


http://www.nesta.org.uk
http://www.skillfast-uk.org
http://www.creative-partnerships.com
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(Purposive Sampling)


http://www.dius
http://www.mcst.co.kr
http://www.seriworld.org
http://www.koreacontent.org/global/Newviews/kocca.jsp

(https:/ivpn.Chula.ac.th)
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