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Creative Assets and the Steven Jay Tepper

Changing Economy

Knowledge of the Creative Lily Kong, Chris
Economy: Towards Gibson, Louisa-May
a relational geography of Khoo, and Anne-
diffusion and adaptation inAsia  Louis Semple

(Keyword)
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Tepper
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2009
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Global Strategies for National
Culture: Korean Media Policy in
International Perspective

From Cultural to Creative Industries
: An Analysis of the implications of
the “Creative Industries" approach
to arts and media policy making in
the United Kingdom

Created in China: the new catch up
strateqy

Bounded Creativity and the Push for
the Creative Economy in Singapore
The Creative Economy: Patterning
the Future, Dialogue: Academy of
the Social Sciences in Australia

High Tech, Low Fertility, Korea
Becomes a Role Model in Cultural
Industrial Policy

Sanghyun
Yoon and
Harvey B.
Feigenbaum
Nicholas
Garnham

Michael
Keane

Qoi, Can-
Seng

Stuart
Cunningham

An Chi Tung
and Henry
Wan, Jr.
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(East-Asian Miracle)

Shanghai’ Jiaotong 2000
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(High Technology)
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(Tung ~ Wan, 2009 Qoi, 2007)
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Kim Young Sum
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Feigenbaum, 1997 Haksoon, 2002)
(Tung
Wan, 2009 Ooi, 2007)
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(Keane,

2006,
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2005
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2007
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Beyond the Great Divide
Collaborative Networks and the
Challenge to Dominant
Conceptions of Creative Industries
Finance and Investment in

Creative Industries in Developing

Countries

Creative Industries in Transition:
Towards a Creative Economy

Modelling the Creative/Cultural

Industries

Defining the Creative Economy:
Industry and Occupational

Approaches

Uricchio (2004)

William Uricchio

Stuart
Cunningham,
Michael Keane and
Mark David Ryan

Inga Tomic-
Kolurovic and
Mirko Petrie
David Throshy

Ann Markusen,
Gregory H. Wassal,
Douglas DeNatale,
and Randy Cohen
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Throshy (2007)
(Symbolic Texts Model)
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(UK DCMS Model)

(WIPO Copyright

(Americans

Cohen (2008)
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2006 Hybridity and the rise of Doobo Shim

Korean Popular Culture  Asia

2006  The Regional Culture of New  Audrey Yue
Asia: Cultural Governance and
Creative Industries
Singapore

2008  The Growth of Korean Cultural ~ Doobo Shim
Studies and the Korean Wave

4.9 3

101
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Shim  (2006)
“Kim Chic”
Shim
straubbar (1991) ‘ " (Cultural Proximity Factor)
World Music: The Rough
Guide 1994
( )
Yue  (2006)
‘ " (New Asia)
2002

‘ " (Adaptive Reuse)

Creative Clusters

Shim ~ (2008)

1990
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2004
(Venture Capital)
“Netizen Fund”

(Broadhand)
85,000 200 425

200
(Kim, 2002)

" (Cultural - Proximity ~Factor)

Jurassic  Park
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Jurassic Park 1
15 2 7

“Jurassic Park Factor

; " (Bureau of Cultural Industry)
1995

‘ , " (New Asia)
2002
’ " (Adaptive Reuse)
(Lim, 2005;
Yue, 2006) ‘
1

( )

‘ " (Singaporean)

(Chua, 2007)
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2005  South Korean Media ~ Doobo Shim
Industry in the 1990s
and the Economic
Crisis
2008 Behind the Korean Shim Sunguen
Broadcasting Boom
Shim (2005)

Big  Push

Shim

1990

105
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Sunguen (2008)
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Korean Broadcasting System (KBS) Munhwa Broadcasting System (MBS)
Seoul Broadcasting System (SBS) 1990

1995
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(GATT)
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Creative Nation

(Commonwealth Cultural

Policy)
Creative Queensland:
Cultural Policy

Creative Capacity Plus:

Arts for all Victorians

411

/
Australia Council

Queensland
Government (Australia)

Victoria Government

109
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State)
5
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Creative Industries 2005

The Congressional
Report

The Rhetoric's of
Creativity

The Cultural and
Creative Industries: a
review of literature

412

/
Americans for the
Arts

Creative Partnership

Creative Partnership
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2005 578,487

435
4.4 2.2
( , 2005)
Creative Partnership (2007)

Bentley Seltzer

From Cultural to Creative Industries

Lash  Uny (1994)
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2001

2002

413

Creative Industries Mapping
Document 1998

Creative Industries Mapping
Document

2001

Creative Industries in New
Zealand: Economic
Contribution

Understanding Creative

Industries: Cultural Statistics for

Public-policy Making

113

/
Creative Industries
Task Force

Ministerial Creative
Industries strateqy
Group

NZ Institute of
Economic Research
Inc.

UNESCO

413
1997 1998
13

(Creative



Industry Task Force: CITF)

English Patient (Buena Vista)
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1997
Lottery Franchise
The Rl Monty (Fox) The

160

1998



112.5
103
1998

25

13

115

2001 1997 -
16

2001 3l
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(GDP) 200

UNESCO
Understanding Creative Industries: Cultural Statistics for Public-policy Making

UNESCO

(Cultural Mapping)
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/
2007 ACreative Economy  Nordic Innovation Centre
Green Paper for the
Nordic Region

2008  Creative Britain: New UK DCMS
Talents fora New
Economy strategy
document for the
Creative Industries

2007
A Creative Economy Green Paper for the Nordic Region
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‘Creative Britain: New Talents for a New Economy strategy document for the Creative
Indlustries”
1997
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4.15
/
2006/2007  The Creative Economy ~ UKDCMS
Programme: A
Summary of Projects
Commissioned in
2006/7
2007 Pubiicly-funded Culture  Arts Council
and the Creative England
Industries
2007 Staying Ahead: the The Work
economic performance ~ Foundation (UK)
of the UK’s Creative
Industries
2007 Creative Industry Frontier Economics Spillover
Spillovers: Ltd. (London)
understanding their
impact on the wider
company

The Creative Economy Programme: A Summary of Projects
Commissioned in 2006/7 (2006/2007)
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120
1995

(Creative Economy Programme)
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Frontier - Economics
(Supply ~ Chain)

Spillover

48 1995-2005
SME (Small and



Medium Enterprise) 3
200
50

Publicly-Funded Culture and the Creative Industries
(2007) Arts Council England

KMPG
)

Creative Economy Programme

46
136
20 2015
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Staying Ahead: the Economic Performance of the UK's
Creative Industry (2007) “The Work
Foundation” 2006

(Department of Trade and Industry)

800,000

Dr Who (
“Welsh”)
3 3 ) 30

400 - 500



Creative Industry Spillovers- understanding their
Impact on the wider economy (2007)
Frontier Economic Itd. (London)

(Gross Value Added: GVA)
“Spillovers” Spillover
“Spillovers" 3
1 Knowledge Spillovers
2. Product Spillovers
3. Network Spillovers

Spillovers
Spillovers Knowledge Spillovers
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“Product Spillovers"
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/
2006 AStudy on Creativity Index ~ Home Affairs, The Hong
Kong Special
Administration Region 3T
Government Florida

Home Affairs Bureau
The Hong Kong Special Administration Region Government

Richard Florida
“3Ts" 3T
(Talent) (Technology) (Tolerance)
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/
2007 Australia’s Creative Economy :  Arc Center of

Basic Evidence on Size, Excellence for
Growth, Income and Creative Industries
Employment and Innovation

2008  Beyond the Creative The National
Industries: Mapping the Endowment for
Creative Economy inthe Science, Technology
United Kingdom and Arts (NESTA)

Australia’s Creative Economy : Basic Evidence on Size, Growth, Income
and Employment  (2007) Arc Centre of Excellence for Creative Industries and
Innovation

Australian Research
Council Queensland University of Technology

Arc Centre of
Excellence for Creative Industries and Innovation (CCl)

Creative Trident
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Beyond the

Creative Industries: Mapping the Creative Economy in the United Kingdom (2008)
(NESTA)

1998

2001
/ /
Creative Trident
3
1 (Specialist)
2 (Supporting)
3

“Embedded”



2006

418
/
Developing The Entrepreneurship
Entrepreneurship forthe  and Skills Task Group
Creative Industries (
epartment’s

Creative Industries
Education Forum)

The Entrepreneurship and Skills Task Group

46,000

The Entrepreneurship and Skills Task Group

v
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46,000

8 Learning and  Skills  Coun

The Entrepreneurship and Skills Task Group

(NESTA)

50
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2008 Creative Economy
Report 2008

2009 White Paper Korean
Game Industry

UNCTAD

UNESCO WIPO ITC

UNCTAD

Korean Game
Development and
Promotion Institute
(KOGIA)
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UNCTAD UNDP
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KOCCA
“2009 White Paper o Korean Game”

4.20
4.20 2006
(/"% ) ()
17.77 23.9
240 3.2
(Console) 1.37 18
PC 0.26 0.4
Arcade 7 9.4
18.65 25
Game Centers 26.77 35.9
Video Game Room 0.28 0.4
74.5 100

White Paper Korean Game Industry, 2009

4.20
2006 Game Centers
26.77 Game



Centers
48
18.65
36.45
1.365 Arcade
2008
1,093.86
3
6
97
21
2009
30
3
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2002

40

13

17.17

386.92

2008
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2004

2005

2005

421

The Creative Economy:  John Howkins

how people make
money from ideas

The Rise of the Creative Richard
Class and how it's Florida

transforming work,

leisure, community, &

everyday life

The Flight of Creative ~ Richard

Class

Creative Economy

Florida

John Hartley

421

John Howkins
Richard Florida

2001
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1 John Howkins The Creative Economy : how people
make money from idea (2001) John  Howkins
(Creativity)

Howkins

(Creative Industries)
Howkins

2 Richard Florida
The Rise of the Creative Class and how its transforming work, leisure,

community &everyday life (2004) Richard Florida ~ The Flight of Creative Class
(2005)  Florida

Peter Drucker
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2 5 375
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900
" Florida
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(Tolerance)
3 2
Pole Index
] (Gay Inclex)

’ Bohemians

134

43,000 1999
250
1950
525,000 1999
1990
1999 Bohemians
3
(Talent)
Florida
(GDP)

Milken Institute’s Tech
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*  Melting Pot Index

Florida

3. John Hartley Creative Economy (2005)

Charles Leadbeater (Leadbeater, 2000) John Howkins (Howkins, 2001)
Richard Florida (Florida, 2002)
Florida
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il
(1999) (Weightless Economy)
Dematerialized
Manuel Castells (1996)

Digitization
Castells
50

(Fifth Long Wave)
1970 1980
dot.com ,
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Diane Coyle



4.22 /

2004
(UNCTAD)

2005 UNESCO UNIDO WIPO ADB The

World Bank

2008
(UNCTAD)
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131

Creative Industries and
Development)

-United Conference on Trade
and Development
-High-Level Panel on Creative
Industries and Development
Asia-Pacific Creative
Communities: a strategy for the
214 Century: The Jodhpur
Initiatives

Pre-conference Event

The Creative Economy and
Industries for Development
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2

The World Bank

(UNCTAD)
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1
13-18

1

2004)
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2. 21

21 (Asia-Pacific Creative Communities: A strategy for the 21g
Century) 22-26 2005)

21”

(Millennium
Development Goal (MDG)
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(UNCTAD)
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http://www.culture.gov.uk

145

(www.koreacontent.org)
(Creative  Content  Industry)

I} (www.culture.gov.uk)
2
(www.nesta.org.uk)
3
(www.skillfast-uk.org)
4
(www.creative-partnerships.com)
5.
(www.dius.gov.uk)

1997 New Labour  Tony Blair
New  Labour


http://www.koreacontent.org
http://www.culture.gov.uk
http://www.nesta.org.uk
http://www.skillfast-uk.org
http://www.creative-partnerships.com
http://www.dius.gov.uk
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" “Creative Britain"
(Creative Industries Taskforce)
" (Creative Industries Mapping Document) 1998
13 13
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13
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423
( 118)

1997

“Creative
Britain"

(Creative
Industries Taskforce: CITF)

13 ¢
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423 ()
( 216)
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(NESTA-The National
Endowment for Science
Technology and Arts)

200

149

National Lottery



1999

UK Film Council

10



2001

“Ministerial
Creative Industries Strategy
Group ( MCISG)

House)

Ireland

Welsh

151

(Clearing

Scotland



( ) " “Ministerial
Creative Industries strateqy
Group ( MCISG)

2001

152

1998

Gross Value Added
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423 ()
(6)
2001 Creative Industry Export Task Force
() Promotion Advisory Group (Content Industry)
(CIFPAG) | UK

Trade and Investments
13

Sector Skills Councils

2002 ofcom



154

( 8/16)
2003 ofcom
(The Communication Act)
25
30
(The Technology
Strategy Board)
2006  The Entrepreneurship and Skills The Entrepreneurship and Skills Task
Task Group ( Group

Department's Creative
Industries Education Forum)

46,000



2006
()

2006

155

The Entrepreneurship and Skills — The Entrepreneurship and Skills Task Group
Task Group (

Department’s Creative
Industries Education Forum)

()

UKDCMS Creative Economy
Programme: A Summary of Projects

(Department for Business, Commissioned in 2006/7 (

Enterprise and Regulatory )

Reform: BERR)

(Department for
Innovation, Universities and
Skills: DIUS)

(Supply Chain)



423 ()
( 10/18)

2007 Arts Council England Publicly-Funded Culture and the Creative
Industries

" Arts Council England



2007

4123 ( ) |

(

11/16)

Frontier Economics Itd.
(London)

Frontier Economic Ltd.

Spillover

Spillover
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UK DCMS
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423 ( ) ¢

( 12/16)

2007 The Work Foundation Staying Ahead: the Economic Performance of
( the UK's Creative Industries
The Industrial Society
The Work Foundation ~ 2002)

/3
(GDP)

1.8



423 ( )
( 1316)

2007 Creative Partnerships
() (Arts Council England)

2007 Creative Partnerships
()

159

The Rhetorics of Creativity
|

The Cultural and Creative Industries: a review
of the literature
|

The Cultural Industry  The

cultural industries creative industries
60

-From cultural to creative industries
-Creative Cities
-Creative industries
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423( ) ' '
( 14/16)
2008 Creative Britain: New Talents for a New
Economy strategy Document for the Creative
Industries

(Creative Economy
Programme: CEP 20006)
- 26

Creative Clusters



2008

(

)

423 ()

(1516

(NESTA)

161

Beyond the Creative Industries: Mapping the
Creative Economy in the United Kingdom

2001
2 2
1)
2
2006
800,000
11
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423 ()
( 16/16)
2008 Beyond the Creative Industries: Mapping the
() Creative Economy in the United Kingdom ( )
(NESTA)
3 (Mode)
1)
13
p " (Specialist Mode)
)
13
¢ " (Support Mode)
3)

“Embedded Mode”
Creative Trident

423
.. 1997
“Creative Britain”
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2008
"Creative Britain” “Creative Britain; New Talents for the New
Economy”

(Creative Clusters)
Regional/Local Clusters

3 5C

‘ " (Creative Capital)
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1)
(NESTA - The National Endowment for Science Technology and Arts)

NESTA

I UK Film
Council

| 75,000
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50 - 100
I
2) ofcom
(The Communication Act) 2003
J) (The  Technology

Strategy Board)

(Knowledge Transfer Network)

(Creative  Business)

(Knowledge Transfer Partnership)

4 (Creative Clusters)

4.1) Creative Product
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42) Creative  Process

43) Creative  Media

12 (Sectorial Policies)

I UK Film Council

Los Angeles

Premiere  Production  Fund

Radical and Experimental Production Fund

13 (Emerging Policies)
“Creative Britain”

“Creative
Britain”
Creative Partnership
“Creative
Britain” (First Light Movies)
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(

Industries

(Film Club)
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10)
11)
1)
13)

(2006)
)

(UNCTAD,  2008:  12)

(Human Resource Development)

Developing Entrepreneurship for the
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31 Sector Skills Council (SSCs)

1 Creative & Cultural Skills

I E-Skills
1 Skill-fast UK
I Skill-set Screen and Media Academy Network
17 , , The
Pervasive Media studio
Watershed HP
AN
15 1
I East side Arts Academy
14-19 West Midlands

Ormiston Trust Birmingham City University Maverick
TV Birmingham City Council
3.2 “Talent Pathways Scheme”
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3.3 “Find Your Talent"
1 5
34 “Creative  Apprenticeship"
5,000
2013
35
3.6 4 " (Academic
Hub)
14- 25
31
3
(Diversity of People) (Diversity
of Practice) (Diversity of Market)

3.8



I Couture Academy

Jasper
Curran Jimmy Choo

I (National Skills Academy)
Turlock
EM  BECTU
Royal Opera House Live Nation Musicians Union Glyndebourne Opera Arts
Council  England The Theatrical Management Association

.. 199%
.. 2005 1 48

( ©2006)

6
1) Regional Venture Capital Funds
2) The UK High Technology Fund
3) Early Growth Fund
4) Enterprise Capital Fund

25
5) Community Development Venture Fund
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6) Small Firm Loan Guarantee Scheme

2
“Advantage Creative Fund”
“Creative
Capital Fund”
3 (Private Equity Investment)
4, University of Arts London
Kingston University Enterprise London Business School 1
5.
(Film Tax Credit) Regional Development Authorities
(RDAs)
5.
(2006)
1

I Platforms
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I SE3D

(Animator)
I The London College of Fashion
CADICAM
2 (NESTA)

“Creative Innovators Growth Programme"

3. (Department for Innovation,
Universities & Skills: DIUS)

6. (Creative Clusters)

Sal ford Media City Media City 200
Sal ford Quays
1,000 BBC

(Knowledge Transfer Network) ~ Arts & Humanities Research Council

BBC Future Media
and  Technology
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(Supplier)

. UK Film Council Arts Council England

Arts and Flumanities Research (Mixed Media Centre)
Nottingham
Manchester (Liverpool) ~ Sheffield Media and

Exhibition Centre Tyneside Cinema Newcastle-upon-Type ~ Watershed Bristol

(Broadband) Local Government
Association  RDAS

1 (Intellectual Property)

IP (Internet Protocol)

) P

) (Fake
Free London) UK Film Council

2012
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8. (Marketing)

(the World’s Creative Hub) UK Trade and Investment

(UK Statistics Authority) 2551
(National Statistic Code of

Practice)
Creative Trident (
, 2006)
10,
1) (The Communication Act (2546))
25
30
) lllegal

File Sharing 2552
(Fake Free London)

11. (Mechanism)
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)
(UK Patent Office - UKPO)
UKPO

) Arts Council ~ Craft
Council  Rilm Council

4) Centre for
Cultural Policy Research

5 Arts & Business UK

(Public Bodies)

(Talent)
(Technology)
/



(Cultural Capital)
(World's Creative Hub)
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Professor

Ko Jeongmin Samsung
White Paper 1995
2005 White Paper
1
(www.mcst.co.kr)
2
3 Korea Cultural Content Agency (KOCCA)

(www.koreacontent.org/global/Newviews/kocca.jsp)

30 - 40
( 2549 80)

(. 1774-19%) B (. U5
289)
(. 2493-24%)
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http://www.koreacontent.org/global/Newviews/kocca.jsp
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( , 2550: )
1
1960 1970 1980
(Shim, 2002)
2
21
(DRAMS)
(Tung Wan,
2009)
2.2
2.3
3
60
1998 15
1987 26.6 1989 62.2
1993 “Dollar Drain"
4,

Audiovisual ‘youngsang - san-gop”
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640,000

Jurassic  Park
(Jurassic Park Factor)
5.

High-Definition

180

1994
(Digital - Technology)
Jurassic

15

1997

1997-1998 (Tung  Wan, 2009)

(Walkman)
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Gwang-jub Han
(software) ' (Hardware)
(Shim, 2002)

Kim Dae Jung (1997 - 2003)

1999
(Character) (Yoon  Feigenbaum, 1997,
Haksoon, 2002)
(Yoon Feigenbaum, 1997 Shim,

2005,2006, 2008; Tung ~ Wan, 2009)

1 (Infrastructures)

1989

1993
20 1995
20 1



(Chaebols
1) Samsung

2) Daewoo
3)  Hyundai

2000

2. (Policy)
2.1

1990

(Content)

2000

30

Collectivism

182



" (Content)

4.24 (Haksoon, 2002)
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4 5.
(. .1948-1980) (. .1981-199)

= !

- Haksoon, 2002

2.2

Kim
Young Sum
(. .1993-1998)

184

Kim Dae
Jung

(. .1998 -2005)



Feigenbaum, 1997; Shim, 2005, 2006, 2008; Tung ~ Wan, 2009)
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1966

1973

1994

1995

1999

1999

2000
2001

The Korean Motion Picture

Promotion Corporation (KMPPC)

( )

The Korean Motion Picture
Promotion Corporation

Game Creation Support
Korean Film Council (KOFIC)

( The Korean
Motion Picture Promotion
Corporation)

Korean Fim Council (KOFIC)
( The Korean
Motion Picture Promotion
Corporation)

Cultural Industry Fund

Korea Culture and Content Agency

185
(Yoon

Screen Quota System

146 1

Korean HiIm Promotion Act 1995

Cultural Industry Promotion Act
5-year Plan for Cultural Content
Industry

-Content Korea Vision 21
-Creative Korea Vision

:
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425( )

2004
2006
2007

2009

Content Industries

Game Industry Promotion Act
Korean Game Development and
Promotion Institute

( Game Creation
Support Center)
Korea Creative Content Agency 5
(KOCCA) KOCCA
- Korean Broadcasting Institute
-Korea Culture and Agency
- Korean Game Development and
Promotion Institute
-Culture and Content Centers
-Digital Contents Business Group
of the Korea  Industry
Promotion Agency
4.25
J 1994
' 1998

“Dynamic Korea: Business and

Cultural Hub of Northeast Asia"

Culture) 2

(Special Economic Zone)
' 1999
5 (Five Year Plan for New Korea
10 (Korea 2010: Culture, Creativity and Content) 1
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1. Content Korea Vision 21

n 1997
2000”
“Vision Korea”
Booze Allen & Hamilton Vision Korea

(%)

) 1

)

)
)

2. Visit Korea (2001)

50

(S =S



Korea
Dynamic  Korea
(Innovation)
)
)
3)
4
)
b)
)
' 2004
Industries)
1990
Licensing)

Manhwa ( )
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Creative Korea Vision (2004)

"Vision" “Korea”
Dynamic
2
2
(Integration)
(Content
1

(Character

(Comic Books Industry)
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(Character Licensing)

McLuhan  Stage

(Yoon  Feigenbaum, 1997; Shim, 2005,2006, 2008; Tung
Wan, 2009)
L' (Bureau of Cultural Industry)

2. Korean Broadcasting Institute

3. Korean Film Council (KOFIC)

4, (Korea Game Development
& Promotion Institute: KDGI) 2000
(Gaming Culture)
13
2007 KDGI

(Gaming Culture) -

Sports



5 Korea Cultural and Content Agency 2001

2001
2548: 62-69)

KOCCA

Korea Content
KOCCA

n (

(Korea Content) ~ KOCCA

KOCCA

, 2552)
(Korea  Content)

Korea Content
50
10-20

, 2552: 14-15)  KOCCA
Creative Cultural Contents
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content

191

( 2009: 30-33)

KOCCA 1 5
(Mission) (KOCCA, 2009

5.
(Joint Venture)

KOCCA 3

KOCCA
1 creative culture
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11 (culture

archetype content)
12
(httpVwww.culturecontent.com)
13 (Cultural  Content Public
Production Studio)
14
2
21
2.2 (Korea China Japan Cultural
Content Industry Forum)
2.3
2.4 ; " IDICON Seoul
2.5
KOCCA (http:/lwww.koreacontent.org)
3
4 Cultural
Content Academy
41
4.2
5.
5.1
5.2
5.3

54


http://www.culturecontent.com
http://www.koreacontent.org

Content

4.3 (Haksoon, 2002; Tung

193

KOCCA
Korea Content

Korea Content

Korea
50
10-20

(Human Resource Development)

Wan, 2009)
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(Ministry of Culture & Tourism)

(Korean Game Development &

Promotion Institute)

Korean Film Council
(KOFIC)

Korean Broadcasting Institute

Broadcasting Training Center

43

1990
2001

(Korea Culture & Content Agency)

(Korea Content Academy)

Korea Broadcasting Advertising Agency

Advertising Academy

Korean Publishers Society

Publisher Academy

Korea Magazine Association

Korea Magazine Institute

1984

2002
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4.26 '

Korean Academy

of Film Arts
\ (KAFA)
1984 1990 2001 2002
| 2 | 2
| (2-4 ) | 3 )
(2-4 ) (2-4 )
426

1 Korean Academy of Film Arts (KAFA)
Korean Film Center (KOFIC) 1984

2 (KOCCA)
(Korean Film Council)
(Korean Broadcasting Institute)

KOCCA

(Korea Content Academy) 2002
21
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211

2.1.2
2.1.3
(23 2002)
2.2
3 2003

2.3

231

4 UCLA Loyola
Marymount 200
2002
2.3.2
1

2.4 3

24.1

242
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243
244

245

[} g

(Cultural  Industry  Fund)
1999
Kim Dae Jung 148.5

(Yoon
Feigenbaum, 1997; Shim, 2005,2006, 2008; Tung  Wan, 2009)

L
(Korea Trade-Investment Promotion Agency - KOTRA)

2. Korea Film Council (KOFIC)
45 KOFIC

1997

3 (KOCCA)

(Creative  Culture
Content)
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Seoul (Seoul - Animation

Center)
4
(Low-interest Mortgage)
5,
25 100,000
(
, 2551)
6.

(Tung  Wan, 2009)
1960

» Korean Film Council (KOFIC) KOFIC Studios
(Special
Effect) KOFIC Studios
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30

Post Production

" (Culture Welfare)

(KOCCA)

Korean Film Research Center

(Creative Clusters)

1995

" (New Century for Culture)

Gyonggi Digital Art Center

Dagjon Cultural Industry Promotion Center

Jeonju Information and Multimedia Promotion Agency
Gwangju Information and Culture Promotion Agency
Chuncheon Cultural Industry Promotion Center
Cheongju Cultural Industry Promotion Center

The Center for Digital Industry Promotion of Daegu
Busan IT Industry Promotion Agency

Jeju Knowledge Industry Promotion Agency
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KOCCA
KOCCA (Oversea Networking) 4

®
(Korea Trade-Investment Promotion Agency - KOTRA)
@ d@ &
® Digiatl Media City 2007 Sungam
7I I
50

Storage Services Program File Sharing Services

8.

Asia Game
Forum Asia Youth Game Exchange Council of Game Developers

KOTRA
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3-5

World Game Championship

3
(Pusan International Film Market: PIFF)
(Pusan Promotion Plan: PPP)

Broadcast Worldwide 2009 (BCWW)

BUSAN Contents Market
(BCM)

Korean
Flm  Research  Center

(  2551)



10.

1)
)
(Cultural Industry Promotion Act 1999)
3
(Film Promotion Act 1999)
4
) Quota System

0) Rating
(KMEB)
- General
audiences)
12+
15+
- 18+
) 2007
11

202

1995
1999

1999

2006

Korea Media Rating Board
(Suitable for all

12 1
15
18



(Policy Chain)

50 85:86)

(Haksoon, 2002)
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(Keane, 2006)

(Flying Geese Modkel)

Spillovers

Spillover

(Higher  Income
Country) 1997
2000

’ (2541)
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UNCTAD '

PIFLNZ IUdON

(East Asia)

rela

(South Asia) " o
PIYYUALIUBIN

naala

(Southeast Asia)

4.6 2
: Brand Age Business Quarterly, 2008: 14
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