Communication
(Aristotle)
(Message)
(Receiver)

(Channel)

(Source)
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) I
( 1 )
( )
11
( . .2538)
(George A. Miller)
(George Gerbner)
(Social Interaction) (Message Systems)
( Wilbur Schramm)
(Informational Signs)
% (Everett M. Rogers

And F. Floyd Shoemaker) !
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(Charles E. Osgood)

(Message) (Channel)
!
2 (Source)

I (Receiver)
(Inform) 2. (Inform)

(Teach) 3. (Learn)
(Entertain) 3. (Enjoy)

4. (Dispose or

(Propose or Persuade) Decide)



( Communication Breakdown )

1 (Source)
2. (Message)
3. (Media)
4, (Receiver)
4
(Media)

12

(Channel)



2533:

142)

11

(Katz and Lazarsfeld 11oss :27)

(Joseph T. Klapper

(Predisposition)

13



12

13

14

(Selective Processes)

(Personal  Influence)

(Economic Aspects)

14



(Adams, 1971)

Audience)

(Direct Mail)

(Demonstration)

15

12537)

12537 : 196)

(Target
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3.
2 2
(Interpersonal Communication)
(Source) (Message)
(Media) (Receiver) (Effect) (Feedback)
! I (Rogers Shoemaker)

(2525)



(Lazarsfeld and Manzel 11968)

2 ( 12525 )

(Direct  Contact)

(Group Contact of Community Public)

17
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(Multi-Step Flow  of

Communication)

(Opinion Leader)

(Knowledge)

(Bickhard H. Mark, 1980)

(2523:130) \ "

(2526 : 16) - "

(Facts)

(Insight)

(Katz, 1955)

(Idea)
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)
)
)
(Bloom)
6
1 (Recall)
2. (Comprehension)
3. (Application)
(Abstract)
4, (Analysis)
5. (Synthesis)
(Creative)
6. (Evaluation)

(Criteria)



(Attitude)

(Allport, 1935

(Newcomb, 1954 : 128-221)

(Carter V. Good , 1973 : 48)

(Fishbein, 1976)

(Rokeach , 1970 )

20



(Kundler, 1974)

1 (2522)

(2524)

(2526)

(2526)

(2529)

21
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(Milton J. Rosenberg and Cari |.

Hovland )

(Cognitive)

(Affective)

(Behavior)

Milton J. Rosenberg and Carl | Hovland. Attitude

Organization and Change. New Haven, Yala University Press, 1960 , p .'3

( 2534 24-25)

, (Krech, Crutchfield Baliachy, 1948



3.
4.
o
(Rensis Likert)
(Learning)
(Source of Attitude)
1 (Specific Experience)
2. (Communication from others)
?
3. (Models)
4 (Institutional  Factors)
1

23



24

(Zimbardo, Ebberson

Maslach, 1977)

(Cognitive Component)

(Affective

Component Behavioral Component
p p

(McGuire, 1968)
5



(Attitude Change)

12532)

25



((value)

(herbert c, Kelman, 1967)

1 (Compliance)
2 (Identification)
3

(Internalization)

(Cognitive Component)
(Affective  Component)

(Behavioral Component)

" (Media)

" (Message)

26



(2526)

(Chaiken Eagly, 1976)

(Melvin L. De Fleur, 1975)

(Cognitive Component)

(Affective Component)

(Behavior Component)

27



(Practice)

(2531 : 29)

(Crobach

(Goal)

(2520)

: 2533)

12534 : 32)

12531

: 29-30)

28



(Contradict)

(Readliness)

(Situation)

(Interpretation)

(Response)

(Consequence)

(Confirm)

(Reaction to Thrashing)

, 2534)

29



(KAP)

(Atiituce)

?

3
(Practice)

KAP

30

(Knowledge)

%533 - 118)



2533 : 120-121)

(Knowledge)

(SR)

(Ambiguity  Resolution)

(Attitude  Formation)

)

(Agenda Setting)

(Expansion of Belief System)

(Value Clarification)

3l
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(Atiitude)

2533 : 122)

Thrustone Lotus Chave E
» A verbal expression if attitude ..... An opinion is symbolizes on attitude ...

We shall use opinions as the means for measuring attitude”

Katz stotland 3

1 ' “Cognitive
component”

2. “Affective Component”

“Positive  Affective Component”

“Negative Affective Component"

3. “Behavioral Component”

O 2534 22)



)
2535 : 18)

(Practice)

33

“Concept”

“Concept”

(Source)

2533 : 123-124)



(Conway)

4, (Reward)

Rosenberg and Hovland (

(Emotional Arousal)

(Empathy)

(Internalized  Norms)

2

(Activation )

( Deactivation )

2535 : 30 )

(Salanick)

34
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(Zanna)

(Nancy E. Sxhwartz, 12534)

(Theories of Attitude

and Behavior Change)

| g\Q*"QA®b
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( 2533 : 119)

(Rogers 1971 : 288-289) 2535 :42-43)

KAP-GAP

KAP-GAP

K (Knowledge) A (Attitude) P (Practice)

KAP-GAP

(Rogers 1983 : 289-290) 4
1



1 (2527)
(Mental and Emutional
(Group Situation)

(Contribution)

(Rousseau)

Involvement)

(2535)

37



«

. . 2533

. . 2533 - 2538

2,186

148

. . 2538

38



(2540)
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(2530)

42



( 2533 )

(2534 )

( 2536 )

43



( . . .2536)

. 2535 - 2539 1

(2537 )

20

(2538)

44



(2539 )
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