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1.1 . . 2538 (

Outdoor

35,453 8,813 3.490 250 48,006

22,247 4,282 1,133 - 27,662

23,692 110 655 - 24,467

14,980 380 2,133 1,650 19,143

14,015 1,780 127 1,200 17,122

18,181 9,531 4,099 - 31,811

128,568 24,896 11,637 3,100 168,201

.2 . . 2539 (
Outdoor

38,410 5,894 5,949 50,253

39,191 414 55 - 39,660

25,334 4,427 1,484 - 31,660
AlA 26,488 2,020 530 - 29,038
Interlife John 13,828 2,364 - - 16,192
Handcock

16,103 9,153 4,866 1,350 31,472

159,354 24,272 12,884 1,350 198,275

2538
168,201,000 . . 2539 198,275,000

17.88%
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(Advertising Strategy)
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