Davidson “ "
Hildick
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(information) (education) (entertainment)
( 2530 1Y)
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4 .. 2387
AL ( ,
2530 : 31-35)
(Consumer Magazine)

5 .. 2449
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1
2 3
4
( 2530
171-175)
(2532) 5
1 (.23 . . 2475)
2 ( L UT5- . 2489)
2
3
3 (.. 2490- . . 2500) %
4 (L2500 . 2516)
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(.. 256 .. 2531)
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2530 : 240-242)

1960



5% 127-128)

( 253 : 129

consumer magazine



specialized magazine

309-310)

?

(Wolseley, 1973 : 111-114)

(

, 2538
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3) R )
20-39
) N )
| (2529)
( 2534+ 64)
20-30
050 |

(

253 34)

2530:30-32)
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(Uses and Gratifications Theory)

Elihu Katz

(Katz, 1974 . 21-22)
Katz Blumler
Gurevitch (1974) 5

1)
2)

Klapper

(Baran  Davis, 199 :222)
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Rosengren (1974)

) )
3)
4) 9)
6) ,
1)
§)
/ (Palmgreen, Wenner  Rosengren,
1985 : 14)
McCombs
(McCombs, 1979 : 51-52)
(Perceived Utility of Media)
Kippax Murray (1980) McQuail
(1972) Robinson (1972) Katz (1973)

14

(Kippax ~ Murray, 1980 : 335-360)
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(Content Analysis)

1,1,” 1 x1 171

Berelson (1971:18)
(manifest) (objective)
(systematic) (Quantitative)
Berelson

1) 1
) 3

2.])

2.2)

2.3)
3)
4)

(Berelson, 1971 : 29-108)
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(2520 : 10)
(2525 : 6)
( , 2540 + 30-40)
3
(Objectivity)
«
(Categories)
. (Context) /
/
J (Manifest Content) /
(Latent Content) ( , 2540 : 144-147)

Bloom Krathwahl Macia



(cognitive domain)

(affective domain)
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(psychomotor  domain)

Becker
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(

Kasl Cobb
1

2533 1 705-714)

atllti 1,1, 0

pal



(2529)

(2534)

(2540)

(2529)

2

24



(2539)

Heather Paul ~ Peter Weil (1994)

.. 1993

2

23

“Ten Trends in Women’s Health
2
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Holly McCord, RD (1999)  Nutrition News Internet
Wwebsite Women.com  Networks and Rodale Press, Inc.

. (Beta-carotene)
1,000
] 10,771
17
24% 21%

21%
. (free-radical)
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