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The purpose of this research is to seek for the advisory methods of astrologers the
contexts of astrology and business. This study compare two groups of astrologers who use scientific
methods and who use black magic or meditation. This research method use is Content Analysis and Depth
Interview. The printed media to be analysed incuded newspapers, weekly magazines, fortnight magazines,

monthly magazines and books up to the total of 121 issue. Depth Interview included 22 astrologers.

The results of this research are as follow :

1. Astrologers use the semiological method of persuasion through printed media. T
informations tended to discourage and were mostly negative.

2. Both groups are similar in using semiological approach to inform and to advice

3. Both groups are similar in using persuasive method, the one which focused on tf
celebrity, well supported by the printed media, of the astrologers themselves/

4. the context of astrology, two groups are different in the style of prediction, in tt
expertness in prediction, and in their printed work.

the context of business there are differences in their special gifts their expertness in

prediction, in their age, education, and income.

5. The astrologers, both in the astrological and business contexts, used persuasion,

propaganda, advertising, and marketing as their convincing methods through the printed media.
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