2.1
2.2
2.3
2.4

o o B w

8.1
8.2

(News Elements)

(Gatekeeper)
(Agenda Setting)
(News Gathering)

(News Theory)

(Organization Theory)

(Intergrated Marketing Communication)



8.3

8.4
8.5

8.6

1.1
1.2
1.3
1.4
1.5
1.6
1.7
1.8
1.9
1.10

(News Element )1
( edicy or Timeliness)
(Proximity or Nearness)
(Consequence)

(Prominence)

(Drama)

(Addity or unusuliness)
(Conflict)
(Sex)
(Emotions) (Instinct)

(Progress )

10

16
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2. ( Gatekeeper)l
1
(Gatekeeper)
(White)?
1 4
2538) , 153,
-2White, D.M. "The Gatekeeper A Case study in the

Selection of News"Journalism Quarterly 27(Fa|| 1950),pp 383-390






2.2 (Agenda-Sett ing)2

( Agenda- setting)

(Peruasion)

9-15( : 2529)
2 . , 201

625
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(Walter  Lipman) -picture in our heads"
1922
1925 (Robert Ezra Park)

1942

( Paul Lazarsfeld)

Agenda-setting
(Set)

(agenda)

(Percept ion)

1(Cohen)

1Cohen,  Bernard ¢. The Press and Foreign Pol icy

Princeton  Priceton University Press, 1976, pp. 120



2

2.3. (News Gatherinall
1
I
1
2
2.4 (News Value Theory)
f
( Van Dijk)3 2
1 (
,2536) 5l
2 . : 21,

3Van Dijik, TA-, News

Lawerence Erlbaum Associates, 1987)

as Discourse (Hillsdale,N.J:
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1|
(Walter Lippman)l
nm

(Ostgaard E.)2n 2

( Sensation) (Indentification)

( alness)
( expected-ness) (Unknow Final
Outcome)
3 (Quality of News)
1.
2.
3.

MWalter Lipman 1Public Opi ion(NewYork: Macmillan,)1922)

2Einar  Ostgaard,Factors influencing the flow of news
Journalof Peace Research 2 (1965): 39-63

3 : : 18.



3.1

3.2

3.3

3.4

235

(to inform)

(to give opinion)

(to entertai )

(to advertise)

10 1

23
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I ( Frank . Rucher) 1

1
2.

3.

4,

5.

( Edmund ¢ . Arnold) 2

1.

2.

3.

4,

IFrank . Rucher, Newspaper Organization and Managemenj ,

(lowa . State University 1 1968) pp. 5-6
"Edmund  C  Arnold, Function Newspage,r Des.Lgn (New York:

Harper & Row, 1956), p. 1
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(Edgar Dale)!

b8 (Due de legence)

1Edgar Dale, HOW To Read a Newspaper 1( Chicago  Scott,
Foreaman Co.1) ,pp. 19-28



817

2534 .

5

(Adrninstration)

«

11

26

|I1

"2

. 2484
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ifi
4
1
5. » (Organization Thaory)l
5.1 (Policy)
(Bussiness Policy)
(Persons | Policy) (Pol itical

Policy)lL

1Peter M.sandman,David M. Rubin, David B. Sachsman,
Med ia(Eng lewwood Cliff3IN.J:prantice-Hall Inc. ,1972), pp.96-97
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5.2 ( Opinion Leader) '

(Reference
Groups) I
5.3 (Concensus of Editorial
sta ff) 3

5.4

lLeavitt J. Harold, et al. The Organization World(New
York:Harcourt Brace.1973),p 4)



6. (Intergrated Marketing Communication)

(Intergrated Marketing Communication)

1
(Added value) (Image
building) (Education) (Credibility
building)
1 (
2540), 5.

2 : , 204,



(

Giber

.and Johnson)

2529

1 3

: 626-628
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8.1

33

(2536)



2.1

2.2

2.3

3.1
3.2
3.3

3.4

3.5

»

«

»

111)

?

34



4.1

4.2

8.2

( Disposhi Iity)

(Access)

35



8.3
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8.4,

13
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8.5
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