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The objectives of this survey research were to: 1) dy the exposure to advertising , attitade
and behavior of consumers in Bangkok towards fast food's home delivery service and 2) fine out the
correlation among these three variables. Questionnaires were used to collect data from 400
consumers in Bangkok. Frequency, percentage, means, Pearson’s Product Moment Correlation
Coefficients and Multiple Correlation were the statistics applied to analyze the data. SPSS for
Window program was used for data processing,

The results were as follows :

1 Correlation between consumers' exposure to advertising and attitude towards fast food's home
delivery service was not found.

2. Positive and significant correlation was found between consumers' exposure to advertising
and behavior towards fast food's home delivery service,

3. Pasitive and significant correlation was found between consumers' attituce and behavior towards
fast food's home delivery service.

4. Consumers' exposure to advertising and attitude could be used to explain together 7.1 %of overall
factors influencing consumers' behavior towards fast food's home delivery service.
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