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5.3.2
5.3.3
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(end-state
in feeling) (Wallestein, 1971)

(Wolraan, 1973)

(Vroom, 1964)
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(Tiffin and McCormic, 1965)
(Basic Needs)

§ (Incentive)

(Good, 1973)

(2526)

(2533) (Need)
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a ( Hilgard and others, 1971 ) ,

(Shelly,

(Abraham M.Maslow, 1970)

Needs) 5

(Positive Incentive)

1 1 "

1975)

(Maslow's General Theory of Human Motivation)

( Human Basic

(Physical needs)

(Safety and security needs)
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(Love and belonging needs)

(Esteem needs) {

! (self- actualization)
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fit!

A Model of demand for medical Care Health Services Research
I,The Milbank Memorial Fund Quarterly Vol. XLIV No.3, 1966, p. 139

( ! 0 1 , 2523)

(1981 , 2525) .

" 5

1. (Availability)

2. (Accessibility)
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3. " (Accommodation)
4, (Affordability)
5. (Acceptability)?
(2532)

7
1. (Demographic factors)
2. (Social Structural Factors)
3. (Social Psychology factors) 1

(Health
value) (Social norm)

(Life styles)

4. (Family Resources)

(Organization factors)



(Young & Hayne,

1988)

{

(Health Systems

(Input)
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(marketing)

(Kotatcbh, 1991)

(Maslow)

(Marketing

mix)
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(Place)

(Price)

1.1 m

1.2

1.3

1.4

(Product/service)

1

(Promotion)

?!
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2.1

2.2

2.3

2.4

(2528)

(4P’s)

2535)
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( Aday and Andersen, 1975 )=

(Convenience)

(O ffice waiting time)

(Availability of care

when needed)

( Base of getting to

care)
2. (Co-ordination) |
(Getting all needs met at one place)
(Concern of doctors for overall health)
(Follow-up care)
3. (Medical Information?

(Information about what

was wrong)

(Information about treatment)

1 (Courtesy)

5. Q (Quality of care)

(Out-of-pocket cost)



Audit)

2533 )

(Service

2536 )

, 25386)

(

30

Alberecht and Zarake, 1985 s

Management)

(Carter

(Interests)

(Wants)

(

Zusman

and

(Service

(Consumer S atisfaction)

(Opinions)

and mowad, 1988

(Consumerism)

(Consumer)

(Health Care Industry)

(Needs)

Colleagues, 1982
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(2522)

(2528)

(2529)

(2525)

vi



(2533)

(2529)

(Thomas

and Penchansky, 1984)
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14 " 110

(Satisfied with

life

.1980

(Zipkin, et al. 1984)

(lsrael)

(Gregory L. weiss 1988)

in general)

400
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