REHABCO

(Population)

44

(Survey Research)

409
( 2548)
31

(Sanmpling)

(Quota Sampling)

220

21

(Internal Auditors)

(Judgement Sampling)

Chutter and Swanger (2000)
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50

50



47

242

31

126

31

33
39

19
23

13

42

14

25

15
12

5/

19

35

2

12
19

33

10.
11,

21

15
13
17

24
30

12.
13.

10

66
54

22

4

14
15.

18

34

16.
17

30

10

17



18.
19.
20.
21,
22,
23.
24,

25
26.
21.

3.1

tl

1
13

13

17
n

16
10
17
409

10
242

(Questionnaire)

10

YAl
24
18
24
12
30
A

21
18
30
126

1



Scale

1) Microsoft Word

2) Microsoft Excel

3) Microsoft Access
4)  Microsoft PowerPoint
B)  Microsoft Visio

)
7

(=>)

49

Five-points  Likert

12

ACL, IDEA



50

8 SAP
9 TeamMate

10) Lotus Notes
11) E-mall
12) Internet
2
1
(Checklist) 1
(Ordinal Scale) i 5 5 %
3, 3544 45-54 55
3 1
1
(Checklist) 1
(Nominal Scale) 2
4
1

(Checklist) 1
(Orclinal - Scale)

1
(Checklist) 1
(Orclinal - Scale)



10

1
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10

ol

5] 1 V24 5T 810

12

Compeau and Higgins (1995)
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.. 0On-line help

Ten-points ~ Likert ~ Scale

52



Scale

(2540)  Hwang

Scale

10.

2541

http:/fwww.setsmart.com

(2004)

53

Five-points  Likert
1

|gharia (1997),

Five-points  Likert
1

. 2547
Chutter and Swanger (2000)


http://www.setsmart.com

L 2047

10

(Rating)

3 2543
30 2548



3.2

32

12
69

%
120
33
150
6
126

126

18
19
53
40
28
2

3
252

25.00
21.54
41.75
4167
23.33
66.67
22,67
50.67
.11

252
.11

SPSS

55



56

I} (Descriptive Statistics)
(Frequency) (Percent) (Mean)
(Standard Deviation)
2 (Inference Statistics)
(Multivariate Analysis)

(Factor ~ Analysis)

(Multicollinearity)
(Multiple - regression - analysis) 1
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12
34
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0.00-0.75
0.76-1.50

151-2.25

2.26- 3.00

10

1-10

10

12

58



0.00-1.67

1.68-3.34

3.35- 501

5.02- 6.68

6.69-8.35

8.36-10.00

10

Ol B~ o PO

10-0
6

« 167

59



1.00-1.80

1.81-2.60

261 - 340

3.41-4.20

421 - 5.00

5-1

0.80

60



1.00- 1.80

181 - 260
261 - 340

3.41-4.20
421 - 500

5-1

0.80

61
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