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##4885111928 : MAJOR PUBLIC RELATIONS
KEY WORD : PUBLIC RELATIONS / BRAND BUILDING / PEPSI / COKE

PINDA SRINATE : PUBLIC RELATIONS FOR BRAND BUILDING OF PEPSI AND
COKE IN THAILAND. THESIS ADVISOR : PATCHANEE CHEYJUNYA, 267 pp.

The objectives of this research are (1) to study the strategies for brand building of Pepsi and
Coke in Thailand, (2) to study consumer’s perceptions in brand building of Pepsi and Coke in Thailand

and (3) to study consumer's attitudes in brand building of Pepsi and Coke in Thailand

This research can be divided into 2 parts. Part 1 is a qualitative research. The data in use from
collected documents articles, and relevant researches. The secondary data is from documents. Part 2 is a
survey research collecting from questionnaire by 400 male and female who live in Bangkok area and
know both Pepsi and Coke. Therefore, statistics used in this research are frequency, percentage, mean

scores, standard deviation and T-Test. SPSS program is employed for data processing.

The results of this study are :
Part 1 The results are the 3 strategies for brand building of Pepsi and Coke in Thailand

commonly used (1) Brand image strategy (2) Brand experience strategy and (3) Brand loyalty strategy.

This go along with activity building by Special events with other public relations media which is
Mass media, Publications, Personal Media, Merchandises, Electronic Media, Activity Center and Digital
Media

Part 2 The result are

(1) The majority of respondents have good perceptions, specially with Pepsi more than Coke

(2) The majority of respondents have good attitudes, especially with Pepsi more than Coke

r
Department......... Public Relations...... Student’s signature....ﬁ[%qg}...w.‘l‘?\([ﬂz....
Field of study.......Public Relations...... Advisor's signature........“’..{%
Academic year ......... 2006...............
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1 ; Aaker, D.A. (1996). Building strong brands. London, UK: Free Press, p.74.
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UWHUNTWA 6 Brand Personality Framework

Brand Personality

Sincerity Excitement Competence Sophistication Ruggedness
- Down-to-earth - Daring - Reliable - Upper Class - Outdoor
- Honest - Spirited - Intelligent - Charming - Tough
- Wholesome -Imaginative - Successful
-Cheerful - Up-to-date

P Aaker, J.L. (1997). Dimension of brand personality. Journal of Marketing Research

August (34), p.352.
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Decision Making

Habit

High Involement

Decision Process
Complex Decision Making
Hierarchy of Effects
Beliefs

Evaluation

Behavior

Theory

Cognitive Learning

Decision Process
Brand Loyalty
Hierarchy of Effect
(Beliefs)
(Evaluation)
Behavior

Theory

Low Involement

Decision Process

Limited Decision Making

Hierarchy of Effects
Beliefs

Behavior

Evaluation

Theory

Cognitive Learning

Decision Process
Inertia

Hierarchy of Effect
Beliefs

Behavior
(Evaluation)

Theory

Instrumental Conditioning Classical Conditioning

1N : Asseal, H. (1998). Consumer behavior and marketing action (6Ih ed.) Cincinnati,

OH : South-Westurn College, p.149.
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LAUNINA 9 Simple Model of Consumer Behaveior

FEEDBACK TO CONSUMER :

l Postpurchase Evaluation

THE INDIVIDUAL CONSUMER

(Perception, Motivation,

Learning, Attitude, Personality) l

CONSUMER DECISION || CONSUMER

MAKING RESPONSE
ENVIRONMENT INFLUENCES
(Reference group, Culture & T
subculture, Business contact )
T FEEDBACK TO ENVIRONMENT :

Development of Marketing Strategies

N : Assael, H. (1998). Consumer behavior and marketing action (6Ih ed.). Cincinnati,

OH: South-Western College, p. 23.
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A.A. 1886 Drink Coca-Cola

A.A. 1904 Delicious and Refreshing

A.A. 1905 Coca-Cola Revives and Sustains

A.A. 1906 The Great National Temperance Beverage

A.A. 1917 Three Million a Day

A.A. 1922 Thirst Knows No Season

A.A. 1923 Enjoy Thirst

A.A. 1924 Refresh Yourself

A.A. 1925 Six-Million'a Day

A.A. 1926 It Had to be Good to Get Where It Is

A.A. 1927 Pure as Sunlight

A.A. 1927 Around the Corner from Everywhere

A.A. 1929 The Pause that Refreshes

A.A. 1932 Ice Cold Sunshine

A.A. 1938 The Best Friend Thirst Ever Had

A.A. 1939 Thirst Asks Nothing More

A.A. 1939 Whoever You Are, Whatever You Do, Wherever You May Be,
When You Think of Refreshment Think of Ice Cold Coca-Cola
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1942
1948
1949
1952
1956
1957
1958
1959
1963
1969
1971

1975
1976
1979
1982
1985

1985

1986
1986
1987

1988
1989
1990
1993
2000
2001
2003

The Only Thing like Coca-Cola is Coca-Cola Itself
Where There’'s Coke There’s Hospitality
Along the Highway to Anywhere

What You Want is a Coke
Coca-Cola...Makes Good Things Taste Better
Sign of Good Teste

The Cold, Crisp Taste of Coke

Be Really Refreshed

Things Go Better with Coke

It's the Real Thing

I'd Like to Buy the World a Coke

(part of the “It’s the Real Thing” campaign)
Look Up America

Coke Adds Life

Have a Coke and Smile

Coke Is It

We've Got a Teste for You

(for both Coca-Cola & Coca-Cola classic)
American’s Real Choice

(for both Coca-Cola & Coca-Cola classic)
Red, White & You (for Coca-Cola classic)
Catch the'Wave (for Coca-Cola)

When Coca-Cola ia a Part of Your Life,
You Can'’t Beat the Feeling

You Can't Beat the Feeling

Official Soft Drink of Summer

You Can'’t Beat the Real Thing

Always Coca-Cola

Coca-Cola. Enjoy

Life Tastes Good

Coca-Cola...Real
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A.A. 2006 The Coke Side of Life
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Lmu‘mwﬁ 17 An Interactive Marketing Public Relations Communication Model
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Lmun']wﬁ 18 Model of Public Relations for Brand Building
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