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## C250088 :MAJOR JOURNALISM
KEY WORD: EXPOSURE/ MOTIVATION/ UTILIZATION/ GRATIFICATION/ BUSINESS NEWS

SIRIPORN JITRUGTHAM: EXPOSURE AND UTILIZATION OF NEWS IN BUSINESS
NEWSPAPERS AND MAGAZINES BY EXPORTERS. THESIS ADVISOR: ASSO.PROF. PIRA
CHIRASOPONE, Ph.D. 139 pp. ISBN 974- 584 038-6

This study is aimed to analize the variation among exporters
respondents on mass media, exposure and to find out the relationship between
the exporters' motivation, utilization, and gratification of business
information in newspapers and magazines.

The results show that expoters received most business news from
newspapers, television, radio, magazines and cable T.V. repectively.
Television media demonstrated the respondents' greatest motivation in
obtaining variety of opinion, the highest utilization of analized data,
and the biggest satisfaction on entertainment contents.

Differences on respondentes' ages, educational levels, and
monthly incomes indicated the significant differences on general media
exposure. Moreover, differences on educational levels, monthly incomes and
business ownerships indicated the significant differences on magazine
media exposure.

Regarding the relationship between motivation and utilization,
the highest correlation coefficient (r=0.55) was found in two aspects:
self-aggrandizement and entertainment. This shows that the respondents'
utilization of mass media could be explained by their motivation about 30%.
On the other hand, their lowest relationship was discovered in the aspect
of news watching (r=0.19, and variation at 4%).

In regard to  the relationship between motivation and
gratification, finding reveal the highest correlation in exposure to
newspaper media concerning the self-aggrandizement. (r=0.42, and variation
at 18%) In contrast, the lowest correlation was found in exposure to cable
T.V. media in terms of obtaining opinion and in newspaper and magazine media
in case of entertainment (r=0.14, variation at B%) .

With regard to the relationship between utilization and
gratifiaction, results point out that newspaper exposure produced the
highest correlation with respect to the utility for administrative purposes
(r=0.35, variation at 12%). On contrary, cable T.V. media produced the
lowest relation in terms of entertainment (r=0.17, variation at 3%).
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