(Schramm,1973:2-4)
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(Message)n : (Sender)
(Receiver)!
(Channel) (Message)

(Harold D.LasswelU 948:37-51)

21
' ' Lasswell
Who Sayswhat —) — which channel —" Towhom —})  With what effect
() ) ( ) () ( )
(Lasswell
Who ( ) (Sources)

Say what ( )
(Message)

which channel ( )
(Channel)



To whom ( ) (Receiver)

With what effect ( )
(Effect)

(Schram, 1973:31)

(2538 - 61)

(Cutlip and Center ,1978: 109-210)
7
(Credibility)
(Context)
(Content)

(Clarity)
(Continuity and Consistency)

(Channels)
(Capability of Audience)



1 } (Credibility)
(Sender) (Receiver)
. (Competence)
. (Safety)
. (Characteristics)
. (Sociability)

(Credibility™ !
(Two-
Way Communication Process)

(Schramm, 1960:3-10)
2



2. (Context)

(Position within asocial System)

(2538:65-66)

(Defleur and Rokeach ,1982)

(Individual Differences Theory)

(Homophily) (Heterophily)

(Homaphily) (Heterophily)



( 2525)

3 (Content)

(Message)

(Anger Appeals)
(Reward as Appeals)

(Tan ,1986)

12

(Message Design)
(Fear Appeals)
(Humerous Appeals)

(Message Characteristics)



13

(One - Sided Message)

(Two- Sided Message)

, (Boomerang Effect)

Boomerang  Effect :
(Negative Effect)

(Emotional Appeals) (Rational Appeals)

(Medium Fear Appeals)
(Low or High Fear Appeals)
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4, (Clarity)

) (Continuity and Consistency)

1 (Repetition)
(Rogers ,1971:437)

(Kotler and Robert0.1991)
(Memorability Factors)
(Idea Reinforcement)
(Frequency)
( Reprise or Repetition)
(Continuity)

6. (Channels)
(Read,1975:26)
(The Connecting Link)

(Language) (Verbal Language)
(Non-Verbal Language”

(Media Mix or
Multi-Media) (Reach)
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(Capability of Audience)

(Communication Skills)

(Thought and Language Competence)

(Reading Ability)
(Receiver's Knowledge)

(2538:63)
Keith Davis ( 2529:172) 5
5
5
L (Receive)
2. (Understand)
3 (Accept)
4, (Action)
5. (Provide Feedback)



(Message)

(Berio,1960:41-70)

(Channel or Media)

16

(Source)
(Receiver)



(2525:17-18)
2

(Katz and Lazarsfeld,1995:27)

(Klapper,1968)

17



(Cosmopolite)

?  (Rogers,1978:203)

(Schramm,1973)

(Specialized Media)
(Printed Media)

18

7 (Rogers,1978:203)

(Localite)

(Audio Visual Media)



11

1.2

21

2.2

2.3

19



20

3,
3

31 (Intrapersonal Communication)

3.2 (Interpersonal Communication)
2

3.3 (Mass Communication)

1 (Visual Media  Visual Transmitter)

2. (Audio Media  Audio Transmitter)

3. (Audio Visual Media Audio Visual

Transmitter )

1 (Print Media) (Electronic
Media )

11 (Print Media)

1.2 (Electronic Media )



21
2.2 ,
(2534)
11
12
2
21
22

(Hot Mediia)
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(Cool Mediia)



31

3.2

70)

L (content)

2. (treatment)

3, (code)

2

(Berio,1960:40)

(Berio,1960:41-

(message)



(channel)

Klapper (

11

o~ w oo

(seeing)

(hearing)
(touching)
(smelling)
(testing)

- 2531 12:22)

23



12

1.3

14

1.5

21

2.2

24



2.3

31

3.2

25



2523)

(Charles K. Atkin, 1973:208)

(Selective Process)

(Klapper, 1960:19-25)

26



11

12

13

14

(Selective Exposure)

(Selective Attention)

Cognitive Dissonance

(Selective Perception and Interpretation)

(Selective Retention)

27



170-174)

2.2

Selective Attention

Selective Exposure

Selective Perception

Selective Retention

(John ¢. Merrill and Lowenstein 1971:134 - 135

28

2521



29

2.
: ' (Interpersonal
Communication) (Rogers and
Shoemaker,1971)
2 ( 2525 )
2.1 (Direct Contact)
2.2 (Group of Community Public)
2
(William . Brooks ,1971:213-214
2538 114)

(Emotional) (Submissive) (Home -Oriented)



30

(Brooks ,1971: 211-212 2538
113

(More Liberal) (More
Conservative)

(2529)

(Burgoon ,1974 - 64)
( River,Peterson and Jensen ,1971: 211-283 ' 2538 :116-117)
(Knowledge)



(Defleur ,1996:102 )

31

(Intervening Variables)

(Defleur)

(Individual Differences Theory)

(Conditioning)

(Social Categories Theory)

3

(The Social Relations Theory)



|deas)

32

’ " (Personal Influence)

(2538:91)
(Primary Groups)

12

(Basic
(Beliefs) (Values)
(What he perceives and how he perceives it)

(Wilbur Schramm, 1973 :121-122)



m |

? (Knowledge)

(Benjamin SBloom, 1967:271)

(Carter v Good, 1973:325)

(Facts) (Truth)n 1

(2526:16)

(2525:16)

33



34

(Ambiguity Resolution)

(Attitude Formation)

(Agenda-Setting)

(Expansion of Beligf System)

(Value Clarification)

(Benjamin .Bloom, 1967:271) 6

(Knowledge)



(Criteria)

3,
(Abstract)

11
12
13

2.1

2.2

(Comprehensive®

(Application)

(Analysis)

(Synthesis)

(Creative)

(Evaluation)

| 2 64666*2

35



36

(Atitude)

(Allport,1976:2 2539)

(Shaw and Wright, 1963:3)

(TM_ Newcob, 1954 : 128-221)

(Norman L Munn,1971.71)

(Hilgard,1962 :214)

(Goods , 1
2538 : 116)
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(2517:218)
(2526 : 3)
1
(Attitude)
( 2533 122)
(2540)
(Katz and stotland) 3

1 (Cognitive Component)



3

2. (Affective Component)

S
' (Positive Affective Component)

(Negative Affective Component*1 1,
3 (Behavioral Component)
1 1 ( ’
2534:22 2540:28)
(Concept)
(source)
( )

( 2535 : 18)



(Triandlis, 1971: 2-3 ) 3

(Cognitive Componnent)

(Positive) (Negative)



40

2. (Affective Componnent)
3. (Behavioral Component)
2
1
(Direct Experience) (Indlirect
Experience) '
2.

(Value System) (Value Judgement)!



2526:64-65)

(Leaming)

(Specific Experiences)

(Communication)

(Models)

(Institutional Factors)

41



(Source)

(2532

2540:23)

2526)

42



(Practice)

(2531:29)

(2533)

(Practice)

2533; 123-124)

1 (Emotional Arousal)



2. (Empathy)

3. (Internalized  Norms)
4, (Reward)
2
1
2. (Deactivation)
(Cronbach 2531:29 - 30)
v
1. (Goal)

2. (Readiness)

(Activation)

44



45

3. (Situation) ,
4, (Interpretaion)
) (Response)
6. (Consequence)
(Confirm)
(Contradict)
1. (Reaction to Thwarting)

(Zimbado . a, 1997 :49 - 53 )

3 (Knowledge)
(Attitude) (Practice)



KAP
2533:118)

2533:120-121)

(Zanna)

(Nancy E Schwartz,

(Salanick)

46

(Conway)

2540:30)



2533:119)

(Rogers, 1971 :288 - 289)
KAP - GAP

K (Knowledge) A(Attiude)

4

(Theories of Attitude and Behavior Change)

KAP - GAP

P (Practice)



(Rogers, 1973:289-290) I 4
L
2.
3 ,
4,
KAP

(Adoption of Innovation)
(Everett M. Rogers, 1995 : 162)

(process)

1) (Knowledge stage)

KAP - GAP

48



49

2) (Persuasion stage)
3) (Decision stage)
(Selective Exposure)
1979 (Eveland, 1979) 2
1) (Active Rejection)
( )
2) (Passive Rejection) (Nonadoption)

4) (Implementation stage) 3



(Confirmation stage)

(Relative Advantage)



1995 : 372)
1

(Compatibility)

(Complexity)

(Trialability)

(Observability)

(Optional Decision)

(Collective Decisions)

5l

(Everett M. Rogers,



(Authority Decisions)

52

3 (Contingent Decisions)

(Optional Decisions)

(Authority Decisions)

“Innovation”

222 :332)

2525 : 129)

(Team Teaching)



53

3)
( , 2517 : 142) 3
(Invention)
(Development)
(Pilot Project)

(Implementation )

(Innovation)
(1) (Individual Differences)

(Capacity)

(Non Grafef School)
(Programmed Textbook)
(Team Teaching)



(2) (Readiness)

(Instructional Packages)
(Learning Center)

(Flexible Scheduling)
(Open University)

54



254)

(Child Centered)

Ir

55
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56



57



(Co-Operative  Leaming)

(CA)

(Authentic Assessment)

58



(Portfolio)
(Authentic Test)

(Manager)

(Helper and Resource)

(Supporter)

(Monitor)

(Co-Learner)

59



)

N N DN 2 2 R e R | B e

60

(Educational Game)
(Simulation)
(Case Study)
(Role - Play)

/ (Programmed Instruction)
(Learning Center)
(Instructional Center)
(Computer Assisted Instruction)
(Project)
(Experimentary)
(Question - Answer)
(Small Group Discussion)
(Problem - Solving)
(Inquiry)
(Group Investigation)
(Group Process)
(Cooperative Learning)
(Concept Attainment Model)
(Self Directed Learning)
(Field Trip study)
(Science Process Skill

(Progressivism) (2524 - 87-
(Liberal View)



61

, 2
( Progressivism )
( Peconstructionism )
(Progressivism  Education)
191 1950

(Liberal)

72541 SBM : 100410..
2541 - 7-9)



62

. 5)

12541



(
712541 SBM : 100410...
2541:8-10)

L (Construct)

2. (Interaction)

3. (Participation)

4, : ; (Process) "
(Product)

5. ! (Application)



«

(Process)

(Product)

64



65

L (Meaningful)

(Importance)

(Revelance)

(Significance)

2. (Process Possession®

(Learning by Doing )

3. (Generalization and

Application)

(Education for Life)

4, (Individual
Differences)

b. (Active Agents of
Learning)

(Insight)* (Aidtonomy)”
‘ (Freedom)”
(Map of Knowledge)
6.

(Wholeness)



. 2539:8-10)

( Self - directed

1. Student-Centred Class

2. Learner-hases Teaching

3. Learner Independence

66

Learner Independence)

Camphbell Krysazewaka

Self-Directed Learning

712541



67

SBM @ 100410...
2541 : 10 )

Bennet (1969,cited in Brenfes and Ginnis, 1986)

(
712541 SBM :100410...
2541 10—13)
L
(Progressive) (Traditional)
1 1
2. (guide) 2.
(Knowledge)

3 3
4 4
5 5
6 6
7 7
8 8



10.
11
12.

13

1.
(Resource Person )

(Cognitive) (Affective)

10.
11
12

13

(Process)

(Product)

(Psychomotor)

68



(Helper and Advisor)

(Supporter and Encourage)

(Active Participant)

(Monitor)

69



8 (.. 2540 - 2544)

2541 13 -14)

72541 SBM : 100410... ,

70



(Katz and Lazarsfeld 11955)
(Interpersonal Communication)
Communication)

(Klapper.1960)

(Freedman,1961)

(Rogers and Svenning,1969)

(Face-to-face



12

(Diokno,1973)
142

(Castillo, 1979)

(Channel)
(Farlipe Korzenny,
Wandadel Toro and James Gendino, 1987) 1
(Everetts M. Rogers et.al.,1966)
1



(2532)

(2534)

(2534)

(2534)

73



(2535)
(2536)
(2536)
400
20-35

10,000

A



(2537)

432

(2537)

300

(2537)

75



400

(25389)

(2539)

420

16



(2539)

(2539)

(2539)

400

17



(2539)

410

| (2540)

400

(2540)

418



(2540)

(2540)

450

<2541)

N



(2543)

(2542)

KAP

80
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