?I

. .2545

2545)

(Survey Research)

911

252
125
192
115
227
g1



5%

=218

011
959%
( 2543 :22)
N
(1+Ne2)
: 911
1+911(0.05)2
290
252
125
192
115
207

911

21.6
13.7
211

12.6

25.0

100.0
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83

1 80
2, 40
3. 10
4 40
. 60
290

(Accidental Sampling)

(Questionnaire) 5



N o <



1:
2
3
4
1
2-1
Correlation Coefficient
8
1l [}
11
4
3

{-test ANOVA
Pearson's Product Moment

Multiple Regression Analysis



12

0.00-1.50
1.51-2.50
2.51-3.50
3.51-4.50
4.51-5.00

5-6
34
12

0.00-1.50
151-2.50
2.51-3.50
3.51-4.50
4.51-5.00

O =N W B o

86



10

0.00-2.00
2.01-4.00
4.01-6.00
6.01-8.00
8.01-10.00

1.00-1.50

1.51-
2.51-
3.51-
4.51-

2.50
3.50
4.50
5.00

87

(Likert scale)

— N W B o

10



10 (Likert scale)

O - NN W B~ o

0.00-1.50

1.51-
2.51-
3.51-
4.51-

2.50
3.90
4.50
5.00

(Validity) (Reliability)

1 (Validity)

(Content Validity)

(Wording)
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2.
(Try out)

! " (Alpha Coefficient)

10.0 for Windows

Method)

K2=r, =

(Reliability Coefficient)

(Reliability)

k
k-1

[1- X(k-X)]
k 2

89

30

Cronbach SPSS

(Kuder Richardson’s

(Reliability Coefficient)
0.8991
0.8325
0.7883
0.7089



SPSS10.0 for Windows
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