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This qualitative research is the study of Weera Theerapat’s images through perception of receivers
via mass media and the study of factors, which make the receivers admire and follow Weera Theerapat's
programs. The researcher to do a depth-interview the receivers who continuously listen to or watch Weera
Theerapat's programs or read his books for more than one year.  doing this research, the following six ideas
are used: the idea of perception, the idea of image, the idea of credibility, the idea of meaning transfer, the idea

of commentatorin talk program, the idea of media characteristics.

The study shows that the receivers perceive image of Weera Theerapat: 1.The image of being
personality, the image through publication and radio that he is straightforward and aggressive but receivers
perceive through television is kind and funny.2.The image of being a good explaner, the receivers perceive that
he presentthrough mass media understandable comparative examples.3. The image of heing a comprehensive
presenter, the receivers perceive that he presentvery detailed information through publication butthrough radio
and television he presentonly rough information.4. The image of being dictatorship, the receivers perceive that
he shows his power overthem butthrough publication and television the image rarely appears.5. The image of
being an opinion leader, the receivers perceive through mass media that he present new topics and make them
become interesting to the public.6. The image of being credibility, the receivers perceive through mass media
that he is a versatile expert. His status is superior to the receivers and he is trustworthy.

The factors that made the receivers admire and follow Weera Theerapat's programs are 1) his
credibility of presenting information. 2) the receivers’ adhesion in the image of straightforward and aggressive
personality. 3)the receivers would like to express their opinion through mass media. 4) the receivers would like
to search for spiritual backing.

The study shows that different media result in different image perception.In addition an image of
commentator is related to program formatand the receivers'adhesion to images results in the following Weera's

programs.
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