(Perception)
(Image)
(Credibility)
(Meaning Transfer)
(Talk)

(Perception)

( 2540)

(motives)



(past experience)

(frame of reference)

(‘environment )

(stereotype )

(bias )

('black or white )

( freezing )
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(Image)

(image)
. "image”
(Kenneth E. Boulding) (Daniel J. Boorstin)
(Make Sense)
(Interpreted
Sensation) (Appearance)
(Similarity) (Perception)

(Process of Imagery)



" (Facts)



12



AWIANTAUAUIINY 1A D
CHuLALoNGKORN UNIVERSITY

13



14

(Source Credibility)

(Source Effects ' Marketing
Communication)

(Credibility) (Attractiveness)

(Persuasive Communication)

(Hovland.Janis and Kelly, 1953)

(Interaction)

(Aristotle)
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, Ethos

(Cohen ,1964)

Ethos 1
(Source Credibility) (Status Differential Research)
(Opinion Leadership) (Charisma)
(Bettinghaus ,1980)
(Source Credibility)
Assael (1998)
‘ " (Source Credibility)
( 2525)
Macguire (1973)
(Expertise) (Objectivity)

Tayler 1 Rosegrant 1 Arthur and Samples (1980)
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Applbaum (1993)

(Characteristics)
Tubbs and Moss (1977)
(Source Credibility) McCroskey and Jenson (1975)
(Image)
Hovland, Janis and Kelly (1953)
(Expertise)
(Trustworthiness)
(Expertise)
Expertise
(Trustworthiness)

(Tayler and et.al., 1980)

(Source)

(Persuasive) 1



(Credibility) (Attractiveness)
(Assael,1998)

1
(Sternthal,Phillips and Dholika,1978)

MaCann,1978 ;Woodside and Davenport ,1974)

(Trustworthiness) (Expertise)
(Status) (Incongruity)
(Attractiveness) (Objectivity)
1 (Trustworthiness)
( 2542)
(Honest)
( 2525)

(Assael ,1998)

17

(Craig and
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2 (Expertise)

(Shimp,1997)
( 2525)

3. (Status)

(Prestige)
(
2525)
4, (Incongruity)
(Osgood and Tannenbaum,1955 2525)5
5. (Attractiveness)

(Hoyer and Macinnis ,2001)

( ,2525) (Presenter)
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(Chaiken, 1970 ; Dion and Berscheid,1972)

(Likability) (Similarity)
(Typical Consumer)

(Assael ,1998)

6. (Objectivity)
( 2542)
(Weiner and
Mowen,1985)
2
(Schiffman and Kanuk,2000)
1 (Formal Sources)
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2 (Informal Sources)

(Word-of-
mouth) (Opinion
Leaders)



1 ustfrmum fitninnn Tir

!> tmwniauirniitgga »

' ! (Meaning Transfer)

Grant ~ McCraken (1989)

( 2525)

(berkman 1Lindquist and sirgy, 996)

ELM  (Elaboration Likelihood Model)

peripheral route

source effect
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2531)

(Takk )

23
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(2530)

{ 2525)

= 2525)

(Michael Fisher;1981)
(The National Assosiation of
Television Program Executives NATPE)
( 2530)

(2531; 465-466
2537)
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Pete wilby and Andy conroy(1994)
The radio Handbook  *

(Name checks)
(Station Frequency)
(Time Checks)
(Public service announments)

(Music Information)

(Recorder links)

(Handovers)

(Silence)
(Presenter's own comments)

Message!
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12

2545)

(
individualized”-3 ' ' , (individualism)
( 2541)

( 2530)
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