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(Audience analysis)

(face - to - face communication )
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demograpic and socioeconomic)

2. ( psychological)
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(' physical |
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17

( personality / characteristics )

(volunteer/active)
(captive /
passive)
(casual / pedestrain)

(The individual differences)

( Selective exposure )
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13

1.4

(heterogeneity)

( Selective attention)

(

( Supportive in formation)

( Selective perception )

(cognition )

( Selective retention )

(social categories )
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3.2

3.3

(life style )

(social relationships)

(intervening variables )



Samuel L. Becker (1972)

McQuail

(information seeking)

(information  receptivity)

(experience receptivity)

Gurevitch (1974)  Morrison (1979)

”



I 4

mi 3

«

4
2540 : 121-124)



77 7 (perception)

( 2538 105-108)



(filter)

(motives)

(past experience)

(frame of reference )

(individual biology Lor physical ability)
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(cultural  training) (personal
psychology)
(stereotype)
(bias)
( black or white )
(freezing)
l)

( The Uses and Gratification Approach)

(effects)

(passive person)



(Katz : 1959 )

(Davison)

( MacQuail)

(Intervening variables)

(active person)



(goal directed)

(media consumer)

(active)
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McCombs  Lee B Beaker (
, 2535, . 31-32)

L (Surveillance)

2, (Decision)

Discussions)

4, (Participation)

( Reinforcement)

6. (Relaxing and Entertainment)



12538 : 161-169)

1930

(social categories theory )

(Social Categories)
2 1940 - 1960)
S-R Theory ‘ "
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(Durkheim)

(F. Tonnies)
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The American Public Health Association’
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3.2
3.3
34
35
3.6

(Riecken)

(Bigman)

(

. 2540; 201-204)



(Suchman)
12540 : 430-433)

(Cunningham)
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(2539)

(2540)
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(2541)
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