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The objectives of this qualitative research were to know the characters of a food content media
fandom, their behaviors of media exposure along with the effects of being fen of the audiences. Finding

demonstrated as follows :

1. Although fans had different characteristics, they had same taste culture in food content.

2. Being fans, the audiences had intimate relationships with food content and also exposed
media from many channels.

3. The exposure of fans caused of different inspiration of the audiences.

4. Fans are an agent, so they were both active and passive.

5.  Fans used food content in different ways l1depending on their objectives.
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