41

(Survey Research)

276
4,000

(Primary Data)
(Secondary Data)



4.2
Sekaran, “Research Methods
for Business" 1,000,000 384
3l
4,000
95 % 5% 41
41
Table for Determining Sample Size from a Given Population
N N N
10 10 180 123 700 248
15 14 19 127 750 254
2 19 200 132 800 200
25 24 210 136 850 205
30 28 20 140 1200 21
3 32 230 144 1300 297
40 36 240 148 1400 302
45 40 250 152 1500 306
50 44 260 155 1600 310
55 48 210 159 1700 313
60 52 280 162 1800 317
65 56 290 165 1900 320
10 5 300 169 2000 322
5 63 320 ) 2200 321
80 66 340 18 2400 3L
85 10 360 186 2600 335
90 13 380 19 2800 338
9% 76 400 1% 3000 A1
100 80 420 21 3500 346
110 86 440 205 4000 31
120 R 460 210 4500 34
130 97 480 214 5000 357
140 103 500 217 6000 361
150 108 550 226 7000 304
160 113 600 234 8000 367
170 118 650 242 9000 368
N IS population size
is sample size

Sekaran uma. Research Methods For Business (John Wiley son, Inc
1979) pp. 253



43

© 0 N oo ol B W N e

T T O T S U St G Y
o N oo o1l B LW N ko

41
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351

170
193
184
268
180
293
264
198
256
46

234
369
142
236
273
193
221
280

4,000

(Quata Sampling)

15
17
16
24
16
26
23
17
22

21
32
12
21
24
17
19
25

351

29 ,34,38,43,48,54-57

1

17

56

42

21-22

23
24
28
29
33
34
37
38
41
42
43
46
47
48

54-55
56-57

17
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(Questionnaire)

57



4.5

3. (Content  Validity)

(Literature)

5. (Pre-Test)

40 2 !

T. (Code)

8. 351

20

(Random  Sampling)
18 2-3
100% 351

20

58

34
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1) 6
2) 3
3) 2
4) 1
5) 2
6) 6
100%
46
L
2. (Content Analysis)
3.
SPSSIPC + (Statistical Package For The Social Seience/Personal
Computer +) (Descriptive Statistic)
(Frequency) (Percentage) (Maximum)
(Minimum) (Mean)
(Crosstab)
(Rating Scale) Likert
4,
b,
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