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Peirce (" John Fisfoe 19B2:45)
1

Interpretant !
(stand for) 1

Sign
Peirce Sign 3 icon,ndex  symbol  Berger!1991)
* sign ¢ icon, index  symhal ¢

|con Inclex Syl

signify by resemblance  causal connections  Conventions

eanples pictures, smoke/fire, Words,numbers,
status symptoms/disease  flags
Process can see can figure out must learn

? 5 Three Aspects of Signs

Sign Peirce Sign

icon S|gn [
icon [
Sign icon 2
ICOﬂ ]. icon

index S|gn
index indexi
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