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3,360
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3,834
2,302
3,745
3,908
3,388
1,972
1,818
2,329
4,435
2,716
3,875
3,731
1,615
1,566
1,418

1,145
2,366
1,143

2,023
1,595
2,123
2,027
1,196
1314
2,389
2,320
1,302

1,308
1,159

1,562
1,196

81,553

»

0 5%

24,008,295.81
21,211,152.10
15,197,141.65
15,132,911.91
13,946,290.98
13,477,488.94
13,272,036.77
12,386,165.80
9,713,204.90
9,252,580.03
,456,192.53
7,428,332.53
6,771,047.82
6,625,431.53
6,618,555.03
6,373,911.90
6,350,685.10
6,141,242.80
5,872,977.60
5,756,096.07
5,739,105.40
5,651,730.20
5,136,839.10
5,122,342.32
5,076,734.20
5,057,730.05
5,036,561.70
4,835,509.33
4,682,543.35
4,128,743.58
3,827,008.75
3,712,772.60
3,008,927.30
2,619,356.49
2,568,796.65
2,487,213.20
2,190,356.15
1,383,183.70

286,257,195.87
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- 2537 ( : )
13134 7975 261.9 18 1191 2,494.0
1250.1 789.7 2274 14 1269 2,404.6
1,489.8 951.8 243.8 16 1271 2814.4
14419 7738 2562 16 127.8 2601.5
1,397.2 8802 2604 25 1361 2675.6
1414.7 863.9 2732 17 133.3 2,687.0
1,374.0 8725 266.5 14 130.7 2,645.4
1,290.6 9201 2662 15 136.5 26151
1,273.6 842.6 2634 12 147.6 2,528.6
1435.0 957.9 2692 16 1494 28132
1,456.8 1,082.2 272.3 19 1480 2962.1
1,460.9 1,084.8 3013 22 1479 2997.4
16,607.8 10,817.6 3,162.3 2 10 fjjéra 32,2395
Jsf. »
36
L7147 M 55
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20008 rrenle* 3224
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1. XK »

10 X0

11 «
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12

13
14
15

2 ] ™ (Advertising Agency Gonpary)
] ]
] 1)
]

1) ]

] (Advertising
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17.66%
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1 2-3
1.1
!
5,000 - 20,000
1.2
1.2.1
1.2.2
26(
28(
30(
4
1.2.3

~—

750-820
850-920
900-1,200

350-380
320-360
280-320
280-350

500-650
450-490
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1,000
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1 500 )
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20 500 (
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3' 1
500 ( 20 500
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200 200 ( 20
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1. ]
2529 2538
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2-3
» {
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2-3
» 36,000
1,600 2536 2P0
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