(Source of Information)
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(Health Education)

(Health
Behavior)2 Rogers n "
3
3 4
1. (Knowledge)
2. (Attitude)
3. (Practice)
1 , : 4 (
, 2530), 1.
2 )
( : , 2520),
21.

3E.M. Rogers, Communication Strategies for Family

Planning (New York: The Free Press, 1973), p.43.

41bid., p.49.
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(Theories of Attitude and Behavior

Change) Phillip G.Zimbado5 "

5P hillip G.
Christina Maslach

Behavior (London:

Zimbado, Ebbe B. Ebbersen and
Influenzing Attitude and Changing
Addison-Vesley: 1977), pp.49-53.
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6Marshall H.Becker,

"The Health Belief Model and Personal

Health Behavior," Health Education Monograph 2(Winter 1974): 334
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« Becker

«

« Harold D. Lasswell (
McQuail and Windahl)7 "Who ? says What ?
to Whom ? in Which Channel ? with What Effect ?"
( )

105 [+nwanzls [~uudalnf=nules |+ inanansenuosnls
A'l

aQ v o 'Y PN § o '3 o ¢

ANEIN TLATILH TIASIEN FLATIEN SRR

v

a b a Vo

ShERE LHDUN d0 gsu31$ WRaNSeLnU
Berelson8 Communication and Youth

« «

« «

7Denis McQuail and Sven Windahl, Communication
Model of the study of Mass Communication (New York:

Longman Inc., 1981), p.10.

8 Bernard, Berelson "Communication and Youth,'

Youth Communication and Libraries (Chicago: American

Library Association, 1949), p.15.

in
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»

Wilbur Schramm10

9E.M.Rogers and F.Floyd Shoemaker, Communication of

Innovation: A Cross Cultural Approach (New York: The Free

Press 1971), p.145.

10Wilbur Schramm, Mass Media and National
Development: the Role of Information in the Developing

Countries (California: Stanford University Press, 1964),

pp.127-144.
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(Empathy)
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)] mn
3. ?
I
?
?2 2
Harold D. Lasswellll P «
3
1. (Surveillance)
A f A o % z
2. (Correlation)
«
3. (Cultural Transmission)
112 ?
11Harold D. Lasswell, "The structure and Function
of Communication in Society,”" in The Communication of

Ideas, Lyman Bryson, ed. (New York: Harper & Brothers,

1948), p.37-51.

12 I (
, 2526), 16-22.

«
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2.
11 (Intellectual)

3.

(Socialization)

13

(Education)

13 )

2528), 69.

(Information)

(Opinion)
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(Media) y
(Content) «
VK
' » 14
15
1 1
2 2
3 3
14 , " &
1 ( - 2520):
2-34 .
15 : (

2511), 21.



4.
5 ' 5.
6 6.

«

16

2-3 17

16V.Good Carter, Dictionary of Education (London:
McGraw Hill, 1956), p.637.

17Julion Adams, Press Time 2nd ed. (New York:
Prentice Hall, 1959), p.29.
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2484 4
18
'9
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L 2484,
( .

, 2523), L

« 1-7

2531), 250251
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flap

«

41
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3 20
1. (to inform) '
‘ Newspaper
2. (to entertain)
I I
3. (to give opinions)
{ (Opinion
to Hold)
Edmund c. Arnold21
2° : (
, 2523), 16-17.
21 Edmund C. Arnold, Function Newspaper Design (New

York: Harper & Row, 1956), p.lI.



35

«

powod e

Edgar Dale?22 ? Edmund C.

Arnold

2. «
.1933 ( . .2476)

3. «

«

- fin

«

22Edgar Dale, How to Read a Newspaper (Chicago:

Scott, Foresman and Co., 1941), pp.1l9-28.

110 1%90
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Seymour - Ure23
1.

« |

2. (Guardian) «
I

fil

Frank . Rucher24

23Colin Seymour-Ure, The Press, Politics and the

Public (London: New Fetter Lane, 1968), pp.15-19.

24 Frank . Rucher, Newspaper Organization and

Management (lowa: lowa state University Press, 1968), pp.

5-6 .
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5.
6.
1
1.
Newspaper)
2.
Newspaper) |
«
(Human Interest)
25Colin Seymour-Ure,
Public, p.308.

« 1

«

25

(The Quality

(The Quantity

The Press, Politics and

«

the
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1.
Newspapers)
2.
(Popular
3.

26

108-111.

38

«

3 1

I« (Quality
«
Newspaper) I
26
(Control)
2484, .42,
1 2527),



50 %
25 % 17-20 %
29
2493
21 ,
125-126.
28 , 127.

29 , 128.

40

27

28
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31

32

30

61

32

41

)
)
!
1
129.
{
! , 2527), 185-187.

174-1 75.
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«

K «

«

33 ,

42

3 n )]
« 4 ,
4"
14 ,
(
)
2 (Two-Sided
.2504
|
«
« «
!
.2507 «
« , 130.

34 , 130-131.
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35
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«

2524),

?)

43

?)

«
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37

«

72

(Press Releases)

sw, 1H

-, 75-78.

2527, 1.

45



« 39

2526),

(

391

40

46

- 5114 ')

(Photo Releases)

40

42-44.
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41

vn

2522 ),

80.

41

ri

(Supplement)

3 (

47



2.
(Objectivity)
I

(Quantitative)

(Qualitative)

42 ,

43 ,
14 (

- 2507),

48

(Reliability)

«

(Validity)

. 2525),

(Content Analysis)

2.
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« 44

Sty

Krippendorff43

(Context)

Berelson46

44 |
2520,"

1-2 ( 2524 ): 16,

45Klaus Krippendorff, Content Analysis: An
Introduction to Its Methodology (London: Sage
Publications Inc., 1980), p.21.

46 Bernard Berelson, Content Analysis in
Communication Research (New York: Hafner Publishing

Company, 1971), p.13.



»J 47

«

«

(World Community)

(World Communication)

4 ,

50

«



(OWI)

»

»

(Cultural Pattern)

»

(Propaganda)

Office of War Information

ol



Krippendorffa8

1. a (Data Making Process)
'}
Y| I iffl
«
1.1
(Unitizing)
1.2
(Sampling)
1.3
(Recording)
2. (Data Reduction)
3. (Inference)
4, (Analysis)

I fil

48Klaus Krippendorff, Content Analysis:
Anlntroduct-ion to Its Methodology, pp.52-55.

52



wanyulny
A5V LNYINY

'3
UsINgnIG

dao €
NILATICH

NS LNAY DA

o

53

«

vu 49

fu

navuanuan lun

o €
TIATIEN

18 eS8 TN 15—y

NIMUANUIY

!

AN INUYASY

49
18.

éuﬁuadwq -——————uwun17éu§1067q
1
[ “ 2 -} ar - ©
Juiindoua e———ailan1siunnyoya
u
o e o
LURBUEURYEDUA nnyn
HAY
{ i
AIING
d L]
aguwuﬁaga L UONIVERSITY v ——1n8Iny
P §
NS LATIL Y CERYY
~ ~ (
JUNUG
SEHIN
o ( 1y [
T1ASIEN iouafiu
Usun
}



?

(Message)

2.

50Klaus

Introduction

to

Krippendorff,

(Inobtrusive)

Content Analysis:

Its Methodology, PP.29-31.

An

54
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15

.2528,

h.

.2528”

3-7,

14.

.2528,"

55



56

52
«
«
« ?)
« «
|
53
« 6
8 «
«
«
52 , " «
o
? « « 2?1 )
2531),
53 , "
6
8’" ( 44 ?1 « ?

( , 2530), 56, 59.
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) « « 6
« «

« «

« »

« | «

« « 55 (Bi'uess and Fisher)

[ (Some Possible Psychological

Dynamics of Consumer Health Misconception) *

« ( «

54 1"
« « 6
« 1" (
« ) , 2528),

55climt E. Bruess and Thomas J. Fisher, "Some

Possible Psychological Dynamics of Consumer Health

Misconception,” Selected Reading in Health (America:

Macmilland co., 1970), pp.57-61

12.

the
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14

56

« 'l
«

«

« «

) « «

56

12

«

44-45,

58



(National Newspaper)
I I
(Metropolitan Newspaper)

7.

59



10.

15

57

2-4, 99-104.

58

57

58

)
2512),

60

50 %

, 2509),

75-76.
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59

60

71-73.

«

«

61

2515),



642

' 6l

62

61 , n

62 , n

, 2522),

62

«

5,91.
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«

«

63

«

' 164

63 N «
. 2 ( 2522 ):
67-83

pd ., 2524),
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) 2522

66

(Content Analysis)

66 »

1 2526),

66 )

65

«

64
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&!

67

68 ¢

67

68

2526),

«

82-91.

65



«
26 %
35 %
69
a
) «

«

«

69

a 36

a 30

110-117.

%

%

«

«

66

«

«

«
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»

«

»

70

71

«

2526

«

)

»

«

70

«

»

7!

lll

«

»

8 «

2527

«

«

»

«

,2528),

2528 ),

«

67

«

76-79.
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72

2530),

72

. 2527

68



73

»

73

69



« 74
75 (Bettinghaus and Preston)
7“ (( ’Il
S ?
2 ,2531 ),

75E.P. Bettinghaus and | .L. Preston, Dogmatism
and Preformance of the Communicator Under Cognitive

Stress," Journalism Quarterly 41 (Summer 1964): 399-402

70



?)

«

76 (Breed) 2 3

«

77 (Ryan)

76 . Breed, "Mass Communication and Social

Integration," Social Forces 37 (1958): 109-116.

77 Paul M. Ryan, "An Emperical study of the
Relationship of Personal Value, News Content and Media
Credibility Perception,” (Ph.D. Dissertation Southern

Illinois University, 1971), p. 4549-A.

71
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David I. Hitchcock78 vu
(Themes)
(Items) »
a ) |
45/100 34/100
Hitchcock
1. (Source of General "Bill-

Board” Information)

2. I »
(Source of Information on Local or

Country-Wide Progress in National Development)

78David 1. Hitchcock, "The Provincial Press and
National Development in Malaysia and the Philippines,”
in Asian Communication: Research. Training (Hawaii:
East-West Center, 1976), pp. 37-52.
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(Source of New Skills and Practices

Supporting National Development)

4.
« (Providing Analysis and Discussion of Issues in
Development) 1J «

5. ] «
(Carrying Significant Messages (Exhortations) Likely to
Strengthen Development Oriented Attitudes)

»
6. I
(» (Offering Constructive Criticism and Acting

as Watchdog of the Public Interest) »

7.

(Providing a means of "Feedback" Between Communicator and

Audience) »

» (Providing Relevant
Empathy-Building Information)
9 . » » «
« (Encouraging Pro-
Development Attitudes through Association of Recognition
and Reward with Effort)
«
10. «

(Creating New Images and Values that Support National



74

Development)

?
Hitchcock

| » |

« ?
I
79 (Palmgreen and Clarke)
2
?) !
80 (Sohn) I
79 Phillip Palmgreen and Peter Clarke, "Agenda

Setting with Local and National Issues,” Communication

Research 4 (Octorber 1977): 435-452.

80Broadrick A. Sohn, "Newspaper Agenda Setting and
Community Expectation."Journalism Quarterly 61 (Winter 19

84): 892-897.
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