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1.

Harole D.Lasswelll 3

1.1 (Surveillance)
1.2 (correlation)

1 Harold D.Lasswell, The Communication of ldeas
(New York  Lyman Bryson, 1948), P.36.
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1.4

McQuail

1,

2.

(Transmission)

Chari R.Wright2

(Entertainment)

(Information)

&

(Correlation)

(socializing)

2 Chari R.Wright.Mass Communication-A Sociological

Perspective (New York,

3

2 nd ed  Random House, 1975) P.57.
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(Consensus)

(continuity)

(Entertainment)

(Mobilization)

20



Moscow, Radio

Beijing

2,2531)
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(propaganda)
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. .1950
|
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Radio Havana Cuba

service)
3. (ideological

Electric and Westinghouse
. .1923
1930

Emmanuel Cel ler

Voice of America
1942

Broadcasting Services)
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(colonial

broadcasting)

General

(BBC  External
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Radio Japan
. .1935 Radio Tokyo
1
. .1963

(Voice of Malaysia Suara Malaysia)
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Radio Moscow World Service
. .1926

. .1923
Radio Moscow

. .1929 Radio Moscow

11 .. 1947
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RELATIONS

PUBLIC 2
RELATIONS =

(KNOWLEDGE)
(BELIEF) (TRUST)

25

PUBLIC

(UNDERSTANDING)
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WEBSTER'S NEW COLLEGIATE

(GOODWILL)
WORD  BOOK  DICTIONARY

2.
3.
CUTLIP3 \ !

5 Scott MCutlip.Center Effective Public Relations,
(Prentic Hall, 1964), P.4.



Robert L.Barbour PR Reporter

(PR Counseling firm)

2527 ), 4,
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(PR agency)

2530),

29.
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2527), 115,
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2527),  49-51,
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C(2511) L
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1. The Fullbright Act 1946

2. The Marshall Plan

(Missionary Community)

USIA
US Information  Agency 1953
(US  Information
Service) USIS 1978 USICA

(United States International Communication Agency)
USIS



(international relation)

propaganda
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Frederick E. Lumley

13 13: 5
14 6.

32



Lumley propaganda
suggestion... [
1] ' nn
" (opinions)
(facts)

Ethics

Albert F. Henning15
and Practices in Journalism

n [ n ’
Walter Lippmanni6

[

15 .
16

33
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17
(attitudes)
(mass) )
(mass media)
" (.persuation)
" " (stating facts)
1.
(facts) (informations)
(persuasion)
2.

(Information)

Information

y .
2 | 2517) 23,
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1. ‘ Message ( )
Information Symbols  ( )
Content ( ) Message
2, Effect ( )
Effect Knowledge (1)
Attitude ( ) Behavior ( )

! $ (Message)

3. Function
Information
Persuasion function Information function
(Facts) (News) Persuasion

function | (Opinion)

Schram 18

4

1

2,

18 ' n

(

2530), 50,
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