(Rules of the Game)

Mukoyama (2003:211)



31 (Internationalisation of Retailing)

(Production Chains)
(Consumer Interface) 2

(Sourcing) (Selling)

(Local Entrepreneur)

(Internationalisation Process)

1800 (Alexander, 1997)

2
1990
5 + 1H

(What) (Who) (When) (Where)

2 Westerfield (1915)

( )
" Dawson et al, 2003)
X W+ IH (International Business)

Coe (20C4a, 2004b)
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311 : What ?

(Service Capital)

18

20

(De-industrialisation)

(Senf/ice Economy)

2546)

1990

Alexander (1997: 37)

Dawson (1993) McGoldrick (1995)

@ (Operation)



2 (International Sourcing)

(Buying  Power)

(3) (Transfer)
(
) ( Electronic Point Of Sale: EPOS)
2000
Coe (2004a) 3
@ @)
(3) (Support Functions)
Tesco IT
Bangalore
6 (
Dawson, 1993; McGoldrick, 1995; Coe, 2004a)J ( 3.1)
1 (International Expansion)
2. (Foreign Competition)
3 (International  Alliances)
4, (Global Sourcing)

5. (International Office)

52



(knowledge Flows)

31

: Coe (2004a)

312

McGoldrick (1995: Figure 1.1)

:Who ?

( 31

(Scale) . 2003
10,000

: Non-financial TNCs)

(Foreign Assets) 5

‘MMmmmm

1.

14

100
Wal-Mart (

53

31)



Carrefour ( 33) Royal Ahold ( 51) Pinault-Printemps Redoute ( 55)
Metro ( 89) (UNCTAD, 2004)4
(Scope) 15
18.07
IKEA 43 Wal-
Mart 1

(Home Countries)

Wal-Mart ' IKEA
Ito Yokado
( Wal-Mart  Ahold
Carrefour) (Specialty Retailer IKEA)

Wal-Mart, Ahold, Carrefour, Metro Tesco

“Proto-global Retail TNC"

1990 (Currah and Wrigley, 2004)
1990
15 5 IKEA, Ahold, Delhaize,
Tengelmann Pinault 50
Wal-Mart
20.9
4
..1993
100 5 (

World Investment Report ~ UNCTAD)



10

Ol =

13
14

15

31

Wal-Mart

Ahold

Carrefour

Metro

Delhaize

Pinault

Aldi
Tengelmann
Auchun

Rewe

Lidl & Schwarz
IKEA
Intermarche

Tesco

Ito Yokado

uS

Netherlands

France

Germany

Belgium

France

Germany
Germany
France
Germany
Germany
Sweden
France

UK

mJapan

: ww w .Dlanetretail.net (2005)

2003 (

Superstore, discount,
warehouse
Supermarket,
convenience,
hypermarket
Hypermarket,
discount/convenience,
supermarket

Cash & Carry,
department, DIY,
hypermarket,
specialty, superstore
Supermarkets
Department, mail
order, specialty
Discount
Supermarkets
Hypermarkets
Supermarkets
Supermarkets
Specialty
Supermarkets
Superstore,
hypermarket,
supermarket,
convenience

Superstores with food

53,573

53,320

39,247

28,511

18,319
16,376

15,174
14,110
13,779
12,656
11,274
11,224
10,487

10,015

8,002

20.9

84.2

49.3

47.1

79.9
54.7

37.0
50.9
42.5
28.6
33.8
92.0
27.8
19.9

26.2

5

27

32

26

10

16

14

15

16


http://WWW.Dlanetretail.net

5

3.1.3 : Where and When ?

Akehurst and Alexander (1996: 208)

1800
6

(1880-1945)

1 (1945-1960)

2 (1960-1974)

(1974-1983)
1970
(1983-1989)
(Régionalisation: 1989-2000)
(NAFTA)
2000
(Global Phase)
(Wrigley and

Currah, 2003)

Wal-Mart,

Ahold, Carrefour Tesco (Core Regions)



Regions)

(

57

(Emerging

3.2 - 35)

Metro, Auchun, Casino, Costco, Delhaize, Kingfisher,

Makro

Aeon, Dairy Farm and Seiyu

3.2

: www.planetretail.net

14
13

S

B

10
10
10
10
10

N NN NN N

3.2)

( 2002)


http://www.planetretail.net

58

3.2 Wal-Mart ( 2002)

Sales distribution

33 Ahold ( 2001)

Sales distribution
Latn )
2991 y America Asia

Gt T
\¢3 | & .

. Coe (2004h: Figure 2)




59

34 Carrefour ( 2001)

Number of stores

—— 1952

400
{ 100
;10

Number of stores
—— 1878

>

Employees Turnover Selling space
Asia

Asia
100 E Asia
50 Europe ‘ Europe ‘
\\\ﬁ 10 ‘ A
o
1997  Year of entry g Europe ‘

. Coe and Yong-Sook (2006: Figure 2b




3.14 : How ?

( 3.3)

3.3

(Licensing) ,

(Concession)

(Equity Investment)

(Franchising)
Body Shop, Benetton,
Subway, McDonalds
(Joint
Venture)
(Merger &
Acquisition) 2540-2541

(Self-start entry)

McGoldrick (1995: Figure 1.5)

60

(Market Entry Mode)

X1



1990
5]
( 3.6) 1997
1999 Carrefour, Casino Ahold 14
(Wrigley, 2000) 1996
2002 Ahold 19
(Wrigley and Currah, 2003)
3.6 1990 - 1999
20— — 2 300
Fq."u')u Deal URIUIUTHY ®TD.
5 . § 1 250
- 200
12 +
+ 150
8 +
- 100
4 4
I l b
0 - t - } . z % ; } -0

1990 1991 1992 1993 1994 1995 1996 1997 1998 1999* 1 A.a.
! ( ) (Deals)

. The Economist (19 June 1999)

1999

3.1.5 :Why ?

Davies and

Fergusson (1996) Coe (2004a) 3



1 (Stage Theories)

Johanson and Vahlne (1977)

Vida and Fairhurst (1998)

2
2. oLl Dunning
Dunning (1993) Eclectic Paradigm 3
(Ownership Advantage) (Location Advantage)

(Internalisation Advantage) Sternquist (1997, 1998)

Strategic International Retail Expansion (SIRE)

Sternquist

3. (Push and Pull Factors)

Dawson (1993) McGoldrick (1995) Clarke and Rimmer (1997)

Factors)



(Facilitating

1997 -

Factors)

(Pull Factors)

Wrigley

1990

1998

34

Wrigley (2000)

Wigley and Lowe (2002 Table 8.7)

Porter (1985)

Dicken and Thrift (1992)
1990

63

Wrigley and Lowe (2002)

3.4)

(Coe, 2004a)



316

3.5

(Intangible Asset)

1990

(Manufacturing TNCs)
8

35



(Market Imperfections)

(2005)

65

(Particularise/ (Standardised

Localise) Product)

Dawson and Mukoyama (2003) Wrigley et al (2005)

Wrigley et a

" (Territorially Embeddedness)

(Informal Institution)



66

32

1990

(Comparative Institutional Analysis)

(Low Barriers to Entry)
(High Barriers

to Entry) (Market Economy)

PricewaterhouseCoopers (2005)
1 ' (Transnational Food Retailers)
3 1z ) @ ) @ ) (
3.6 3.7)

8 Wong and Yu (2002), Taylor (2003), Letovsky
(1997)



?

m s

X
X
X X
X .
X
X
X
X
X
e
1X
X
J
X X
Li
X X
X |
1«

. PricewaterhouseCoopers (2005)

3.6

PricewaterhouseCoopers

2002

3.7

2004

1990
il - Y
Xm W R
X X
X X
.
!

X X
X X X
X
X
8 6 2

X X X

X

B XXX

3.2

X
X

X
X
X
X

X
X1X
7 4

( 2004)9

3.2

67

Ewbpoon—\cn\nooldmmbwp-\ [N

P oo



68

3.7 (' 2004)

( ) 1,100 12
12,570 9

12,030 8

2,190 7

3,880 6

810 5

21,230 4

' 1,080 2

480 2

. PricewaterhouseCoopers (2005)

D * Gross National Income per capita

3.3

331

(Newly Industrialised Economy: NIE)
1970
50
. .1895- 1945 1 '
(Kuo étal, 1981; Long, 1991)
(Chung, 2001)

Da-Hsin 1958
1970

1980



69

Taipei Co-ordinated Department store Association (TCDSA)

(Chang
and Sternquist, 1993)
1986
Carrefour
1989 Makro (1989) Hyper-free (1993) Costco
(1997) 2004 22,5 12,570
(PricewaterhouseCoopers, 2005)
2004 18.3
2000 - 2004 25 ( 3.7)
27.7 23.7 20.3 (
) ( 3.8)
Carrefour 2004 A
81,390
Auchan 38,500 . Casino 26,000
(Datamonitor, 2005)
3.7 (200 - 2004)
EfssH $ billion m % Growth
20 - - 4.5%
18 4 - 4.0%
16 4 - 3.5%
4 - 3.0%
= 1; 1 - 2.5%
2 - 2.0%
3z 101 - 1.5%
» 81 - 1.0%
6 4 L 0.5%
4 - 0.0%
2 - -0.5%
0 - - -1.0%

2000 2001 2002 2003 2004

. Datamonitor (2005)



3.8 (' 2004)

14.6%

33.0%

24.2%

28.2%

. PricewaterhouseCoopers (2005)

332 }
2
13
" PricewaterhouseCoopers
(2005)
?
9 Carrefour

35
(Hitoshi, 2003)

Carrefour ?



1970

president

Chu, 2003)

24

(Developmental state)

( Wade, 1990)

(Vertical  Integration)

Uni-

(Amsden and

1990

(Global Logistics Hub)

(PricewaterhouseCoopers, 2005)



1895- 1945 (Chung, 2001)
1

(Chang and Sternquist, 1993)

3
(Personal Relationship) (Goodnow and Kosenko, 1992;
Cateora and Graham, 1999) (Goodnow and
Kosenko, 1992)
(Barriers to Entry)
( ) (German, 1992)
(License)
(Chung, 2001)
1986

(Trappeyand Meng, 1996)

1980
Taipei Co-ordinated Department Store Association
(TCDSA)
(Chang and Sternquist, 1993)
1980
66 Consignment

(Chang and Sternquist, 1993)



(Hitoshi, 2003) (

??

American”

52.7

?7?
(Chung, 2001)
1
"Buy Imports"

1990

75

"Buy

(Chang and Sternquist, 1993)

PricewaterhouseCoopers (2005)

(Price  Oriented)

51.3



A

(Wade,
1990) Carrefour
35 (Hitoshi, 2003)
Carrefour
? (Industrial
Organisation)
" (First-mover Advantages)
(Deregulation)
1986 Carrefour
1989 4
( Besanko and Shanley, 2000) (@)
(Learning Curve) 2
(3) (Switching Cost)
4 (Network
Effects)
3
Carrefour 4
(

Alexander and Quinn, 2002; Bianchi and Arnold, 2004)

(Joint-venture)
(Explicit Horizontal Cooperation)

(Teece, 1992)



Carrefour Uni-
President Enterprise Corp. (UPE)
7-Eleven
3,680 ( 2004) Starbucks Taiwan, President Transnet
Corporation (Hitoshi, 2003)
UPE Carrefour
0
( )
(Chung,2001)
Carrefour UPE
UPE (Asymmetric
Information) Carrefour
(Search and Information Cost) (Bargaining

and Decision Cost) UPE

UPE

Hitoshi (2003; 42

Uni-President Enterprise

Corp. Carrefour

10

' (Trappey, 1997)



3.33
Carrefour
34
34.1
1980
““Mom-and-pop’ Stores")
80
E-Mart
1996

Uni-president
T-Eleven
(Strategic Choices)
T-Eleven

1980

1990
(Korea Times, 12 october 2004)

Carrefour

Carrefour

1993

76



70 1 (Korea Herald, 27

December 2001) (WTO)

(Sternquist, 1998)
1996 (Choi, 2003) 1998
(FDI)
(Mergers and Acquisition: M&A)
(Chaebols)2

B(Coe and Yong-Sook, 2006)

1997 - 1998
"Harin” (Choai,
2003)
1990
Carrefour 1996 1998 Wal-Mart Makro
1999 Tesco
Samsung Corporation ( ) “Homeplus”
Shinshegae “E-Mart” 1993 Lotte Shopping “Lotte
Magnet” ( Lotte Mart 2002) 1998 (Kim, 2002 Coe and Yong-
Sook, 2006)
iV "Chaebols"
Zaibutsu
(Conglomerate) Hyndai, Samsung, Daewoo, Lucky star
(Industrial Policy)
( ,2541; Chang, 1994)
3 5

300 1997 233 2001 (Shin and Chang. 2003: 91)



2004 5
(Big Five) E-mart, Lotte Mart, Homeplus, Carrefour Wal-Mart
72 (Korea Herald, 1 July 2003)
( 3.9 3.8)
3.9
¥areetesdou
19.6%
YNATTNAUAT
33.7%
fugznande
5.1%
gulafiniiin
8.9%
32.8%
: Hanna Economics Institute (2003)
3.8 2000 - 2003 ( KRW)
2000 () 2001 (%) 2002 (%)
Shinsegae E-Mart 2,359 (22.2) 3,430 (24.5) 5,600 (31.9)
g - Tesco Homeplus 536 (5.3) 1,256 (9.0) 2,400 (13.7)
Lotte Shopping Lotte Mart 1,012 (9.5) 1,274 (9.1) 2,300 (13.1)
Carrefour Korea Carrefour 1,039 (9.8) 1,149 (8.2) 2,000 (11.4)
Wal-Mart Korea Wal-Mart 403 (3.8) 569 (4.1) 1,000 (5.7)
5 5,376 (50.5) 7,678 (54.9) 13,330 (75.8)

10, 637 (100)

. The Yearbook of Distribution Industry (2004)

13,989 (100)

17,582 (100)

Coe and Yong-Sook (2006)

2003*(%)

6,350 (32)
3,300 (17)
2,400 (12)
1,700 (8)
850 (4)
14,600 (74)
19,700 (100)



342

2000 - 2003 ( 3.8) E-Mart

32 ( 2003) Lotte Mart

12
44 Carrefour, Tesco, Wal-Mart Costco
(Free Market) 1996
?
1 1
?
?
1996
@ - )
( Amsden, 1989; Wade, 1990; Chang 1994)
( )
1996
19894

u Plaza Agreement 1985 (Sternquist and Jin. 1998)



1991

1 1,000
20

1989 - 1995

3.9

1989
1991

1993

1996
Sternquist and Jin (1998)

1989 - 1995
Shinsegae)

( New Core)

Mega Mart (

Nonghyup) Dongsung Top's Outlet (

Chain Store Association, 2002

(Strategic Alliance)

4 1989

(Hwang and Jung, 1993)

10
1993
2,000
1996 ( 3.9)
10
1,000
20 2,000
Choi (2003)
(Infant  Industry)
E-Mart (

1993 Kim's Club
1995
Nongshimga) Hanaro Club (

Dongsung Distribution) (Korea

Coe and Yong-Sook, 2006)



Lotte ( Lotte
Shopping) 3 Daiei Takashimaya
Seibu E-Mart Seibu Price Costco '
1980
(Management Agreement) 1990

(Joint Venture) (Sternquist and Jin, 1998)

(State Intervention)

(Small and
Medium-sized Retailers) 1996
8.7 : 50
24
55
2,000 30 Joint
Freight Collecti n-and-Distribution Complexes 4.7
21.3
. (Business Korea, 1996 Sternquist and Jin, 1998)
1
(National Culture)
(Utility Function) (Yoshihara. 1999)

(Nationalism)

(Confucianism)



( Ui Nara -

(Discourse)

(Global Sourcing)

Times,

2 December 2003)

Carrefour

Shinsegae

Department Store

Park Jung Hee

(Yoshihara, 1999)

Choi (2003)

(Korea
Wal-Mart Carrefour

(Unfair Practice) 1

(Korea Fair Trading Commission)

(Negative Perception)

(Choi, 2003)
(Korea Times, 2 December 2003)

E-Mart
1960 Lotte Mart Lotte
1970

2

(Store Image)
Koo (2003)

(Non-physical Characteristics)

E-Mart

Homeplus



1930
1990
Costco Wal-Mart
) (Warehouse-style)
E-Mart Homeplus

Kim and Jin (2001)

(Facility - Convenience)

(Spacious Atmosphere)

(Utilitarian Motives)

(Shuttle Bus)

( 3.10)
(Out-of-Town Shopping)

(&7 T

-
%) ~—— 7,
NEni0in>

R i

15 E-Mart

1960 Homeplus

" (Service Convenience)

Shinsegae
Localization



3.10

Store attributes
Facility convenience
Service convenience
Congestion (R)
Clean/spacious
atmosphere

Price competitiveness
Fashion goods
Perceived Shoppina costs
Shopping difficulty
Travel difficulty

Unfamiliarity

: Kim and Jin (2001)

: ** P <0.001, Scale 1= Strongly Disagree 1 = strongly Agree,

Mean

4.45
4.92
3.17

4.50

4.68

3.46

4.14
3.16
2.60

R = Reverse Coding

Homeplus (Tesco), Carrefour Wal-Mart

3

E-Mart (481), Lotte Mart (599)

(SD)

(1.19)
(1.16)
(1.05)
(1.10)

(1.04)
(1.14)

(1.23)

(1.54)
(1.06)

6

Mean

5.30
291
4.03

5.53

4.59

3.46

3.35
341

2.68

(SD)

(1.01)
(1.49)
(1.10)
(1.41)

(1.04)
(1.03)

(1.18)

(1.65)
(1.10)

438

Homeplus (772)

t-value

-7.96***
15.69%+*
-8.38***
-8.730*

0.93

0.07

6.84***
-1.65

-0.75
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2 Carrefour Wal-Mart
37.1 32.7 ( 3.10)
Homplus 3
Carrefour Wal-Mart
Homeplus

80%
( NewQreKinsQuwb
m -Vt

D Hnedws

D Carefor

| Late Mat

E EMat

60%

40% +{&8

20%

0%
1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003* 2004*
: Discount Merchandiser, December 2003, P. 31

* 2003 and 2004 data from Discount Merchandiser, July 2004, p. 42

? 2
Tesco (Localisation)
(Embeddedness)
(Global Strategies) Carrefour Wal-Mart
“ " Tesco
“Homeplus" "Samsung-Tesco"
3

(Coe and Yong-Sook, 2006)
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Carrefour Wal-Mart

(Standardisation)

Carrefour
2003
4 9.1
(Lockout)
(Korea Times, 9
July 2003) Carrefour
(Korea Times, 15 September 2003)
Carrefour
(Coe and Yong-Sook, 2006)
Tesco
(CEO) Lee Seung-Han Samsung Corporation
{Financial Times, 11
January 2002) 4,990 4

(Korea Times, 8 January 2001) Samsung - Tesco

Homeplus
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“One-Stop-Shop"

(Korea Times12 December 2003)

Wal-Mart Carrefour
2003 Wal-Mart

Carrefour

Samsung - Tesco

50 6

(Subsidiaries)
Tesco
« Tesco

(Coe and Yong-Sook, 2006)

(Pcwer Shift)

Samsung - Tesco
(House Brand)®b
(Kim, 2002)

(Relational Value Chains)

16 (House Brand)



343

1 1
Tesco
Carrefour Wal-Mart
1 , 3
35.1

1950

4
311 ) 1950

Safeway
(Alexander, 1997)
(Larke and Schmekel, 2002)
1970 1980
(Luxury Brand Retailer) Ito-Yokada

7-Eleven
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Gucci (1972) Louis Vuitton (1977) BMW (1981)

2003)

Retail Store Law” (LSL) 1973

500

(Goldman, 1991)

1990 2000

Japan-U.S. Structural Impediments Initiative

Large-Scale Retail store Law

(Category Killer)

Toy 'R Us

Toy 'R" Us

Larke

(Dawson et d

“Large-Scale

1980

1991
(JETRO, 2004)
Toy 'R" Us

Schmekel (2002), JETRO (2004)



90

311 (1950 - 2005)

S
150 |—
100 |—
50 |
10 | /
— -
1950 1960 1970 1980 1990 2000 2005
Concept Imports Brand & Creative Large-scale
Convenience Destruction Grocery

. Larke and Schmekel (2002)

2000
“Large-Scale Retail store Location Law” (LLSL) Large-Scale Retail Store Law

(LSL)

(Dawson and

Larke, 2004)

2004 (Retail Food Market)

376,800 . 2000
2000 - 2004 -0.4 ( 3.12)



a

3.12 (2000 - 2004)
mmmm $ billion —a— % Growth
[F 0.6%
& 0.4%
350 - - 0.2%
. 300 - - 0.0% @
J 250 4 - -0.2% O
200 - -0.4% |
N 150 A - -0.6%
100 - - -0.8%
50 L -1.0%
0 - L -1.2%
2000 2001 2002 2003 2004
: Datamonitor (2005)
40 23 2018 (
3.13)
(Regional Chains)
Ito-Yokado, AEON Daiei
(Conglomerate) Ito-
Yokado Denny’s 7-eleven
(
3.11)
B JETRO (2004) m Superstore (
Carrefoure Superstore )

Superstore



gulefiniinng

3.13

17.0%

JETRO (2004)

1 Ito-Yokado
Aeon
Daiei

y

o A w N

Seiyu

: JETRO (2004)

( 37.8)

311

Tokyo
Chiba
Hyogo
Aichi

Tokyo

Marubeni
Seiyu
2003

3,530,316 0.8

3,086,504 52
2,197,533 -12.1
1,179,913 -0.1
1,139,718 2.8

2003 Carrefour

Wal-Mart (

Tesco

(PricewaterhouseCoopers, 2004) (

( 2002)

203070

lawlefunfifis

22.5%

( 2002)

)«
189,590 -3.5
127,431 11.0

12,786 741.2
47,245 125
8,071 -40.4

2000

Metro (

) 2002

Seiyu

C Two-Network

3.12)

177
365
265
154

209

R

Carrefour

7
)

2001

8
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3.12 ,
( )
1999  Carrefour -
2001  Metro Marubeni (80%)
2002 Wal-Mart Seiyu (33.4%)
2003 Tesco C Two-Network
: JETRO (2004)
3.5.2 ?
2 2
? ( )
1991 Toy 'R
127 1
(JETRO, 2004)
" (Concentration Ratio)
3 53
47 27 3 (Ito-

Yokado, AEON Daiei) 9 ( 3.14)



3.14

Switzerland

Sweden

Denmark !

France
Canada

Netherlands [
UK
Germany [

Spain
us.
Korea
Italy
Taiwan
Japan
China

. Global Retailing Report

Market)

1990

94

(Czinkota, 1985; Childs and Batista, 1997)

1955

3 ( 2002)
(ft 2(ft 405 605 0] 1008
89
E e ey [y
e 67
SIS STy -;.E 53

e R

E 47

e 47

: 1 41
] 98

1]

E==———21

14

[==110

==9

11

JETRO (2004)
(Efficiency)
?
(Competitive
(Consumer Surplus)
1980
3



9%

LDP (Liberal Democratic Party)

1993 - 1995
LDP
LDP
1970 Chusho Kiggo
(SME) 18 LDP
( , 2548)
Large-Scale Retail store Law 1973
LDP
(Dawson and Larke, 2004)
»

"Kato Kyoso" (Excessive Competition)

(Dawson and Larke, 2004)

D

1990

20 ‘Large-Scale Retail Store Law"



Shotengai

15,000 - 18,000

63)

Store Location Law" (LSLL)
(1991 - 2000)
1980

13.6

9%

" (Asymmetric Information)

(Kokumin)
" ( 12548)
(Lump Sum)
( )
27.2
)
( , 2548) 1

(Czinkota, 1985) (2548:

" (Societal Inertia)

"Large-Scale Retall

Large-Scale Retail Store Law (LSL) 10

1-2
1999 - 2002 10

1-2 13.6
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3 (METI, 2004)( 15 - ,
2545)
2 ?
2000 LSLL
LSL GATT 10
(METI, 2004) WTO
LSL LSLL
8
( , 2548)
(Enforcement)
LSLL
3
LSLL
(
3.15) LSLL

(Sunk Cost)

(Economies of Scale)



3.15

LSLL

i 1-4
|
NNIUIARR
UsznaaA
URIHIEIT UL
5-6 2

(2548: 154)

Yokohama, Sapporo

9



LSL

Commerce and Industry (2002)
LSLL
17.9

Osaka

YO , 2548)

(Social Sanction)

Tokyo

49.7
Carrefour
LSLL Carrefour
2005

Chamber

2000

9

of



100

(Takayama, 2001: 5, )

“ ' " (Czinkota, 1985) 3

“Hierarchical-vertical Authority" (Goldman, 1992)

“Manufacturer Recommended Retail Price”

(Rebate)

“Sogo Shosha" (

c. ltoh )

(Storage Space)

(Childs and Batista, 1997)

Kosenko (1992)

15
(Trading Company)

Marubeni, Mitsui, Mitsubishi, Sumitomo

Just-in-Time

Goodnow and



1972

10 2002

(Vertical Integration)

(Cross-shareholdings)

428,858 76.3
379547  ( 115
73.5 (METI JETRC, 2004)

(JETRO, 2004)

- Retailing Keiretsu

“Keiretsu"

(Arm’s Length Market)

(Multiplex)

30

101



102

1990
JETRO (2004) “Capital Tie-ups"
Takashimaya, Mitsukoshi Daimaru
Hangkyo Isaton ( 3.16)
3.16 (Capital Tie-ups)
Business Tie-up [ Business Tie-up I * Management Integration
(Back-end operations such as product delivery) I (Sharing information systems) I (Integration of Head Oﬁ'ce Functlons
<Takashimaya> || <Mitsukoshi> § {Daimaru> I <{Hankyu> {setan> ; I h, k:"ﬁl:;l‘:'x w?\oi';:)t:'illi)‘n:g
¥1,079billion ¥927billion + | ¥823billion l ¥389billion ¥615billion :
: L e e I ] J
: . Product Supply < > i
(Matsuzakaya>|s 3| <Tokyw | : Sog.o. <Sell?u.>
e . o . ¥460billion ¥482billion
¥37billion +| ¥403billion | ¢ W
L ¢t Y with some fims

Product Supply o Product Supply i| <Kintetsu> | 3| (ADO Group)
v - y - +| ¥415billion | + | 28 firms, 61 Stores

(Highland (Mitsukoshi [(pember of 2 . ¥1.600billion

Group) Group Mitsukoshi Group) ~ ¢ :
iEwne Sl oo Share the same main bank
(Tokyo=Mitsubishi Bank)
: JETRO (2004)
2002
Aeon
4 Maruetsu Daiei
Marubeni Tobu Store
Sumitomo Corp. Wal-Mart
Seiyu ( 3.17)

| Japanese Keiretsu

Aoki (1984), Fruin (1992), Gerlach (1992)
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3.17
- 8Cmeny Qb (G . CTradig Fiem>
1 1 Miteubishe
-'T;;d&m) _} Tdu&ae SIdaJRH] wa&ae : (Reconstruction Assistance)
Vs 1 Mycal
I Nt Gaup (O e

/\(*

, St | (GredQumTy)
VTP G = Tafgme

: JETRO (2004)

“..Wal-Mart

(JETRO, 2004)

(Regional Supermarket Chains)

(JETRO, 2004)



(Transport Method)

1990 ( 3.18)

3.18

100% i=t—pef—piy w27

80%

60%

40%

20%

0%

@ Other

OPersonal Car
OBicycle or Motorbike
O0n foot

1984 1987 1990 1993 1996 1999 (Year)

. Ministry of Agriculture, Forestry and Fisheries (1999)

JETRO (2004)

(Price  Sensitivity)

(Non-Price  Factors)

(JETRO, 2004)

?




Carrefour

Carrefour

2000 Carrefour

Carrefour

2005

Wal-Mart

2 Carrefour

(2)
(3)

Carrefour

(JETRO, 2004)

4

2002

Carrefour

(@)

(JETRO, 2004)

Seiyu

105



3.6

3.5.3

1990
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3.13

TNC

TNCs ' ' TNCs

3.13

TNCs

107

TNCs
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(Generalisation)
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