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# # 6380025035 : MAJOR CREATIVE ARTS
KEYWORD: graphic design for pet business brand, pet business, superstitious
marketing
Yosita Chewasatjaskul : GRAPHIC DESIGN FOR PET BUSINESS BRAND BY
USING SUPERSTITIOUS MARKETING STRATEGY. Advisor: PAWIN BUNNAG,
D.F.A.

The objective of this research is to investicate the guidelines of graphic
design for pet business by using superstitious marketing strategy. This research was
conducted by mixed methods. 3 graphic design experts of in-depth interview, 5
participants of focus group discussion, as well as 15 participants from the target
group of pet owners by using questionnaires, were conducted. Descriptive statistics
were used to describe the characteristics by using the process of variable
collection, frequency distribution, and percentage calculation. Then, the
conclusion was made respectively. The results of this research revealed that pet
owners are more likely to be interested in superstitious belief regarding pets. Also,
the majority group of pet owners have a behavior called Pet Humanization or
treating pets as if their biological children. They have a belief in superstitious or
supernatural. According to the information above, it enhances the growth of

business regarding pets and superstitious.

Therefore, it leads to the conclusion that there are factors in terms of
creating graphic design for pet business brand: auspicious colors, auspicious items,
auspicious creatures, and auspicious numbers, which offer good luck for pets and

their owners in all aspects.

Field of Study:  Creative Arts Student's Signature .......ccoecevvieennen

Academic Year: 2021 Advisor's Signature ..o
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lawamagiimansaziavladu 2.2 Wuduneaaisyarinain
aeglut 2023

- nsldaelawanuuiiedeilanlud 2018 dyadt 138.1 fiudu
noRaNs

-nsteTelavuuuuAanagluansy 4989 46.69 Wua1u
neaaisiul 2019

I3 o 14

- Tud 2017 nisldaneaumsnatedeiuineg 15 Wuduneaas
I3 A
WsuANTwUasuRUamaaALIa
mgnsimumsnalulaguinutefifiatunasaulibiuouves
COVID-19 innismainsatseiinsziaznsivaouliuilainlivsunagns
nslawanlvidenndesnuwuildudian Nlvu ag1als wazilialng nsiewm
5 o =
suslawatulasuidasnaoataai(Muangtum, 2563)(Muangtum,

2563)(Muangtum, 2563)(Muangtum, 2563)
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nslimudfyiugedulavesgndn wie Touchpoint azvilinauefiuiuIviglunis

o q Y
v

aseanuisnelaliiugna asunnaaieliiinUszaunmsalnanuduavisusnisves

Y
2.1. az3liagnelmazdndl Touchpoint azls asalvu

n57inuaz3leingl TouchPoint agasslnuting ausndudiazdoudila Customer
Journey fpuAsu namegaiieie Audeuilaluguvesgninin msidmee
14 undfo uwherlsdneg fudududouinisvesauiy Whasriedilsteditunen
981915074 9199¢19 Stages 910 Gulidline Tusagranmansaaila nazneviulain

%

1l Stages vi30 TunaundneazlstnwueignAvzenihiuduirTousNTvenM

CUSTOMER JOURNEY nexoya

Five main stages of Customer Journey

3l
Gooeen
=
Tteeeed  ee-en
i
B IR b tiad
Teeesd
P

--------------------

1- Awareness 2 - Consideration 3 - Decision 4 - Retention 5 - Advocacy

A potential customer is A potential customer A potential customer The customer is using The customer becomes

aware of his need. He starts comparing makes a decision about the product and getting the brand's fan and

starts researching different options. the purchase. the support from the starts recommending it
provider. to his friends and family

information on the topic.

mwﬁ 21 Customer Journey

n15:1la Customer Journey Hurnazfoinn1sAnsmivoyadsey uasradu
Customer Journey 8199zt 9 nn1saeslugluaniunisniads wie duntvalgnén

%39 WinuNYeuasItuase Westemnadraudu Cutomer Joumney Nuanaiie

NTEUIUNIT9399) WlasAnte ey
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2.1.1. Warsdla Customer Journey w2 131a1u1saiiag wsaiiudoya vas
TouchPint Tuusiazyaladleity
- Awareness, Consideration
Auled

leTua Uuhe

| aa = . . ¥
-N1991UFIT K198 Testimonial VDIPNAI
Jswauneeaulatazeanlall
Uslugudanasun1suie
_Ussvdunus
-51UAN FSESTNAUAT
s ludnuA s avinea@ssnauan
-mMsuakuudndeln

Py Ao &£

AR ATn Y
AR UIUAKTUEDA

- Decision/Perches

~Auled (wan E-Commerce)
-sUuuulYisy e duA
-Application

-

-Chat

- Retention, Advocacy

-MIAVIRBEYRUANGNAT

-Chat
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-Customer Loyalty Program

-5¥uy CRM Tumsuimsanuduiusiugnen

2.2. Touch Point finaulang
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2.3. #5149 TouchPoint T¥nausuiu Journey
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NIEUIUNTHALTUABUYBIGNALUNTFUIUNTTRFUAVBILAAL AL

- Awareness TouchPoint 3gidusiafinsvilignanidnduduay

USnsvesna LitelignanidnAunefuaunuaruinislnanidn

Y
anla WA aaledls lugeiavdugnBuduaediineidn
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nngudmingdniu 15 aulanagninsldnudenasnisteduaaasdaluil

2.1. mMsUsEvduUnNus

war @ " & [l Y [ . ¥
lesudayanians s luguandaanie latha (eavlaxinnd 14a)
15 responses

AR EX wineiv The Tawan
Tamed

awadnulng EXTawan
TuYoutube #ing 9

Ad mmils Tu Socialmedia 12 (80%)

Ad nmaipulna lu Socialmedia 10 (66.7%)

Application/Website

A 2 (13.3%)
PNNNITUALDN

0.0 25 5.0 7.5 10.0 12.5

nnsETIanUI eUssmduTusTle suaudenlaun
1. Ad m‘wﬁlx‘l Tu Social media 5oway 80
2. Ad nwpdeulm Tu Social media Sovay 66.7
3. pwpdeulmnie Youtube So8az 33.3
4. Fsast 1wy unusiu thelawan Wames Sovas 20

5. Application/Website 983911957UALBY S8y 13.3

fidowuimginssuvesnguilmnednilvginisgdeussnduiudiiu
Social media 1niign Tneidunmissesamndunmeadouln Gt
aonndesiu Anudounslddelutiontu waziledunwdinguidvsnofisidamuiy
Tawandiveuninideilunn Ssnusties uay aadeulndidenldun awdil

ANgllun Weslawannmaaaulmlu Story w89 Instagram
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AnZafuAdafiasinugains ladne (meaulannnin 14s)
15 responses

Supermarket 7 (46.7%)

Multi Brand Shop

Platform #a-21saawlay EX Shop

0,
Lazada 11 (73.3%)

Social-media EX Instagram Line

0,
Facebook 10 (66.7%)

App/Website 2893181 Taaase

0.0 25 50 75 10.0 12.5

MnuadTIanUivemmMsneildsuauoldun

1. Platform Fo-veveteeular Wy Shopee Lazada Sovay 73.3

2. Social Media L% Instagram Facebook Line $o8ay 66.7

3. Multi-brand Shop $88ag 60

4. Supermarket $98ag 46.7

5. Application Website vasiuftilaense Sovay 13.3

ffonuhifuilnadendedudludesnseaulal uasiilodunvalifinia

wudfingudanedeunisdsderiuunanrlaueeulaiidosnn lidnduiiaesios
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Application 3aiiuladlnunsslasuanuienteaiiosaindmnugsntunisld
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1.
1.1. Awareness Consideration

1.1.1 defldlunsussanduius
1. Facebook : Graphic Ad, Banner
2. Instagram : Graphic Ad, IG Story,
*mslnadalsviiluraanan 20.00-24.00 esnndutisnariinguidveneldam
Social media Mﬂ‘ﬁlqm
1.1.2.Logo
1.1.3.Tag UUAUA
1.1.4.3um loun Yasnaa-a1e3 o vosau wazvasliUszdTurasdniifes
1.1.5.Graphic for Brand Pic-Post

1.2. Decision Perches

1.2.1.999M190153 % U
2 ¢ a ) Iz
1. AUlYd waUNAATY VBILUTUNLD
2. latOfficial

1.3. Retention Advocacy

1.3.1.Thank You Card
1.3.2.Package d15UN1TINEN
- ANYUUNEDI-
- NITANTYVRAUM

- @Rnunesnsnaum
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1. vgufjves Carl Gustav Jung

1.1. Brand Archetype

dauii 2 3333

1. dumvalngudmneiiion ya nuivangaslunisiilusenuuulagld Brand
Archetype
1L anusugiuianuingudwsngiden Brand Archetype wuu
1.2.mmmsé’mmwaﬁ@%aﬁmmlﬂuLau wuiﬁﬂﬁaa%mﬁaﬂ Brand archetype

2. 91 Key Message A8N191A Key Word fiaenadosiiu Archetype uag %@%aiuumﬁl 23

way 4

3. dunwaingudvanewasiiiesvigiiemansisednisde (What to Communicate)

' P=] a o

d47U% 3 HaN1598

1. @NSuasyASNAITNYBILUTUA
1.1. 815799901592 F0909LATINNT

1.2.uﬂéﬂm‘wmﬂmqmi“Tricky Tail”



108

AU 1 255UN5TUNNYIVD
1. wqwﬁ%aa Carl Gustav Jung

1.1. Brand Archetype

Brand Archetype Tuduunananindninerymaiafiite Car
Gustav Jung AldAnwaninewesnusluFesdvinavemasialidiinves
uywdiidaasienn@nssu (Collective Unconscious) TagliignisAnwainanny
AnfiurosnuluFossivenniens 253afeg 4 MnvanTaedenA B
mnmsfinmtunuihslsuusasiasadmosazasiulndifesty uenan

Fewmdmnddiunumvessuniunuisediazaseing 4 uiufiazviousenin

=

Tuwmnilenesing o Mndlow «q fiu Carl Gustav Jung Falaaguinsessnmagasi

'
a

sonuiliunsazvieudalidinvesausanunlvinansyndnuazdsiiosndy
A 14 a 5 % @ 1 Yo a dyl
\elvinuauiudosieuiuegelisaa & Carl Gustav Jung 1SengUuuulian
U Human Archetype 210 Human Archetype tiufifitindnineiaudu q a1
LUsaNwazUed Human Archetype eanunlevlu 5 nguvise 5 winlng) 9 oy
anwazAuly 9 As((Warm), 2564)(Warm), 2564)(Warm), 2564)(Warm),
2564)
- nauIegyeynd (Spirit) FeBasiulugaunisal

1%
o

- nguANAR (Thought) Feguuuasiiadilygyadn

- NRUNEGNIU (Energy) Faudulugenddunsaisassiudoundas

- nguensusi (Emotion) Fadufinsuaylefiiansi

- nguuAuas (Substance) FufinluioanszuazanugaNaysalls

A

1 5 mjuﬁﬂwmzﬁ ANU150UINILUINTBRANAIAEATRBNUN AT
nanefudnuaznisiazasldfiannsoiunldlugsiowazuusudls Tnaidu
WuIAATINIIN Margaret Mark fitnauauazldunnaanunduimun 12 wuu

=

A

o

a [ [ =]

- Innocent (LLUS‘IJﬁLL‘Vi\‘]ﬂ’J']&IU%ﬁVIS) Wuanwusiuusuaasnay

q

aauge Beudte vsenialviiiledaiuay



109

Explorer (Wusunwian1udase) iunguuusudiasviouaiiud
dase nIwaydy nsAumUszaunisallnig nsenisnanuiain
P RHERIE

Sage (LWUTUALVIAINULRAEIRAIN) NEUKUTUANTENWULYDIAY

I3 v v a vy o = A '
Juns /3 Aenvy ideya AUsnw viseuiansnneg

ey

L= 1

YY) NaNkUTUANYIElAu YUY

q

Hero (wusuaursaaruiy
guassa valaminie Mdumdgedaumaluiaganunels lngens
cs' ! s A o Y & Ay i@y
dolugunasiuusuavsasignanduglsila
Outlaw (LUTUAKIIAIULANGS) LHUnquUUTUATIEALAAUSN
nseu unne1e LEaRatusURuURaY
Magician (wusunuiendululd) nquuusudfiadvassadad
=) 1 o 4 A a )

willaaruaianuie revinliauidunisdusuinisnatendy
AT

§ d i s W a
Everyman (HUSUALYIATUYQUY) Nquuusuaiinlasssuyii
vosaua bl Wudunuvesauunfisssuni egiuannuduais Seu
18 wazifsladng
Lover (WUSUAKMIAIUEUNT) NGuLUTUANFDAIAMNSN AW
WU ALaUTas Audlanely dnldnmndetsensual wazdanii
ANNFEAN

v

Jester (WUSUAWWIAMUAYNEUIY) NFuLUTUATIAAIINTEN

&

aunauy Wid sy SAuae fensualdu wusuanguildnidu

9

[

3N

=>

wazandladny insgensuallisauauiniiferuladng
Caregiver (wususuInaely) Wunguuusudnliauidnis
N5l nswuaty wagnsvhisleaiiounseunsa

s

Creator (WUSUAWKINITEF19E55A) nquuusuamluindn dn

A519855A a81nYdennge) THAnINALAIBAMNEINTATWINANY



Caregiver

Everyman

- Ruler (husuawisnudu

110

Y o ! sl o § Yy ¢ A
Nuq)ﬂaquLL‘Uiu@’IWV]'ﬂﬁEﬂﬂﬂﬂﬂ'ﬂNuWﬁﬂ

1
ISy b4

lun1saiuau Wuduinain Weduslaalduusudmani aeddn

ANl

Control

Power,
Confidence,
Dominion,
High Status

Service

Altruism,
Compassion,
Patience, Empathy

Stewardship,
Altruism, Respect
Fairness

Belonging

Humor,
Originality.

Irreverence,
Awareness

Enjoyment

Creator

Innovation

Creativity,
Imagination,
Nonlinear,
Nonconformity

Provide
structure

Build a
Connection

Wisdom

Understanding,
Intelligence,
Truth seeking,
Clarity

Freedom
Explorer

Independence, Bravery,
Nonconformity,
Self-sufficiency

Leadership,
Risk taking. Progressive,
Bravery

. Outlaw

~Magician

Al 22 Maregaret Mark



a2 3599w

111

1. duarwalnguidivaneiiient ya Wmuiwuizaulunisurlyesnuuulagly Brand

Archetype

1.1. 91nunugiuvisnuinngudmaneiden Brand Archetype wuu

Jester Wudusu 1 $asay 53.3

Caregiver \ususu 2 Seway 46.7

Magician \Jususun 3 Sewag 33.3

Sage Wususuil 3 Soray 33.3

Outlaw Wususuil 3 fevay 33.3

Creator [Wudusun 3 Sesas 33.3

Everyman Judusui 4 Sevaz 20

Lover \udusui 5 Souay 13.3

Innocent [HudusuT 5 Sesaz 13.3

o ¢ v o A  a v oA 2
1.2. ﬂ]qﬂﬂqﬁﬁmﬂq@mz{LGU'EJ'JGU']QJJLWIIW]N WU'J']%LGUU'JSU'WU”La@ﬂ Brand archetype LUU

Caregiver Jester Wag Magician 34 aepndesiunaudmung

1. Key Message #1983y Key Word fidannaesiu Archetype uag Jayaluuni

23 uay 4
Caregiver Magician Jester
Pet Parent Holy Fun
Paw Tale Enjoy
Adore Amulet Crazy
Cute Tricky
Fluffy mystery Joker

M1 6 Key Message fn8n1311 Key Word Nidanadodniu Archetype

NAITN Key Word  @mnsaasanslanssaluil




112

Mood and Tone

Key message

Meaning

Caregiver Paw Parent Foflanunanugniiy
sehadvesfimilou
funAsosvasdniiaes

Magician Amulet Paw \A3DIT V0 sd SR TA
U

Jester + Magician Mutaillu Tail Aomwwesdniiaaiiay

deluidlodnlidesaynuasdl
AINEY Mutelu ABAINLTD

TuaunilosssusfsIg o

Caregiver + Jester

Crazy and adore

ANutUBU LS Wilou

'
falal

PR GITRPRRIGIRNG T

a '

UASslsAndnsTuagnds

U UAAGIOURIIN 9

Magician + Care

Paw tale

LS DNAUIARTIO VDIV

A5 7 91nM1579 Key Word - @nansaasnsansiansnaludl

2. dunwalnguidmunguasfileimgivemansinenisde(What to Communicate)

nnnsduMuaingulminguazideingnuin nqudmineuazdidevginig

Y

AaiulUuuiemafeinulaeidan Mutaillu 338909 Mood and Tone laaan

q




113

a9 3 Nan15IY

1. mmazqﬂaﬂmwmauwiuﬁ

a

1.1. ansidesnisazdevedlasints Fiduldlingusesradunudenaisifenisesd
e lineuauasnusisInIsuaznsatungutineunigalaenguiiegidlaidan

AOULEUA “Tricky Tail” denadosiuditienniy Fuinauaieiu anuaynauu

QU o

=~ =

Wuavikaunavadlyaasluwuung o wagdeansteanudunusundmsudniibedl
AuaUgLan o lued Tail
YAANNINYILATINT “Tricky Tail” Ao Jester(@unauiu) Magician(@ilkanuus) uag Care(

o = aa o, o o )~ o v I3
ﬂ’]i@lLLa) ﬁaﬂ\‘iLLUTU@‘V]@Jﬂ?qmaﬂéﬂau’]ULUu@!@ﬁqﬂmﬂ LATHUAINNUITAVDIRT 4 YU U

druusenau



114

UNN 6

HUINNINITRNLUULSIRAU

9N 1 255uNITUTNYIT9

1. Corporate Identity

1.1. Logo
2. wAnSaTdmSudnTae
2.1. Typography
2.2. Pattern
2.3. anUsenau
3. o
3.1, Feuszmduiusooulan

3.2. UX Ul Design

' A ada v

a9 2 3539w

1. dunwalndudmanewuuFocus Group WagHLTE IO ILUININITOBNWUUT
ALNZEL
1.1. Logo
1.2. Anns1fndnsundnduaidn agsainwnltuniseanwuul 2022
1.3. nsndmsudaussvduniuseaulatanuulluuniseankuul 2022
1.4. UX Ul dwdudivladnazuaundmduainikunltuniseanuwuud 2022
a 6 4{' ::l' o

2. WATIEIAMUIDNUUBDNLUY
2.1.Unseasonal
2.2.Seasonal

3. RVJ

daudl 3 wan33se
1. LUINNNITODALUY
1.1. Logo
1.2, pmnsiiindvdunansusdnfidssnuurltuniseenuuuUsysnd 2022

1.3. AsndmsudsUssendunusesulatainwulluuniseantuulseanl 2022



1.4. UX Ul dwisuduleduasueundindu
2. audedithuneenuuy

2.1. Unseasonal

2.2. Seasonal

3. RVJ

115



116

A49U% 1 255UN5TUMNYIVD
1. Corporate Identity

Corporate Identity #3aisenga q 91 Cl FsAuunefianiseenuuusndnual ielion

dnvalnsoanvazianizmvewusunduiiondivesfuilan Jegndiazauisaiuilao

13

A mdneel AuAe wazgUkuuramusuauy 9 Wuedls Wisumiloudnuazianiziives

=

A 9 wilesivinlisnandila ezl e sUsandin yedndnwes safouauveu &

o

NANIUNTDNUUUDNANWAIIDIDIANTUSDUUTURAUATIL E1dusAu 9 Mussrusynaudfay

o

=

A

- Logo fie laldimSeamuiensedgydnuainiiniseanuuulagldsuain & n3e

v o

Frdnus Wudsadanisdoans iedemendsiifuendnualianzvesuusudnie
D9ANT

- Typography | Font A9 Waus g'ﬂLLUU@]’aé’ﬂmﬁLamﬂsﬁ’ﬂumiaaﬂLL'UU Tneild
wdra¢ldog317 9 2-3 Font dauasdenldnlouduuvlny vuraladuiugius
UTELANYDIFINTIED

- Color A&lludnuilsesduszneuinazdiligndmsefuslanaiuisanazandn

'
Vf =

LASDINLNEVBIAUAIAETY TanTidenltannanaetufaslasuainusang

Y

wensiaueantl Tnenndenlddlaeg1amuizauftiesndnwalvawusuadud

Susloanniu

[ Y

n133 Corporate Identity agyinliaunilunsegnaAtaansansssuiinuvennle
9819ALAY taras1ensanTIiuguslna vilvgsnavesnauianulanulanm19 N Ak

1.1. Logo

[ L4 [

WASDINUNENIDFUAN®A LUUNAYBINITEDALUUNSINNNLNYITDIAU

o

[ Y 3

Toydnwal (Symbolism) Wunndgdnuainiendeamunesng q fivaeainendnual
urAufuazuEnuesmu TnefnnUssasdndnde ieliiiondnualuuuianizues
ALLBY donAdesTUNERS A waziflelvgnuiuandiieg 1RnmuTetio vieains
N5 uEUsLaA

Uselewivadlaln



117
- awnsalddeansteyavniaisluyiwiafidu Nelliiewiniinnudaau
1NN TR
- Tgnunidseninnsldtemnuniedd vuinvesdyanvaldaunsage/veny
lamuvunideans
= ° ¥ & XA | vy &
- dnsihluldedeanna Maliillosnanunsaiagdernunnglvigudou
lddnlanwviosdudilala
- annsavibingugnAn andladieduas deliiutianuiiiendnuainig
a & =~ oA A saa
53Ry Band name 119M30a10 Na519ANUUNTDND WaZNTNNIUTA
1.1.1. TalAudseanilu 7 Ussum Assaluil
1. Wordmark %38 Logotype tlulalAfilondiogsianuuiau o uild
laense wWI1zTegsnavzaiieauuand1slaseAunis wave1alivialid
@ v 9 & v ™ v ¢ a Y} a =~
Aaunueile laldussianiunisidenldveudnvunedugsia uasd

(% L4 U 1
LNANWLANIZAI LU eBay, Google

Google wav

sty  NETELIX

mwﬁ 23 Wordmark

2. Lettermark nngfiugsnanidaeen wagdeinisiientdnisnysge
P30FIONYITLALIALANWULALAY LANA LATIEADNITINGT LU IBM
(International Business Machines Corporation), HBO (Home Box Office),

NASA (National Aeronautics and Space Administration)



118

NS HBO

mwﬁ 24 | ettermark

3. Pictorial Mark %38 Logo Symbol lalfussinnilidulaliiinain
magunnisdunegidnesniuulvniliduleasuiiandniedu 1wy
. =) = =3 & =3 v a W

Apple, Twitter #1938 Target FAIAUINNAUAIILINLINSTUNNINDDANUNINNU

¥ ¥ a 1 ¥

Aoguerls dalngjgsfanldlalivssinniidnasdugsfandauidnfegud

& a 1 & 14 [ [y 1 2=
mniugsnaluiauenvavey 1dulalivesnusudezlsiuuiingzlald
Y o v A Yo a o4 Ay o 2 = o &
fdnwsmiuTenusudll Sndmilafisessyianfeonisidensunimuindula
1A lddnezdugudnd nalil viedwwesiiazihundulalitudoansisdouusud

el tNefesiusenngsianvimsean

i

mwﬁ 25 Pictorial Mark

4. Abstract lalnfigeniuiuusssy dniauiusunsusvindineng
9 usvihliAnanuwaneslanud i sUTe lWilingmesss danudaneugs

\Wu Pepsi, Adidas, Spotify



119

<

“‘

c O

—— v —

m‘WﬁI 26 Abstract

5. Mascot lalfiussinilinazeenuwuuliluguaunsesinisauide

(%
Y

ferjnedsusgvmsefunuvesusudidudnlunu wu KFC, Michelin, 1
wi sy lalAluuiianemmunzenn1sasausseInIsuusua linudung

=8 [d [y @ a Ada A Y 1% a oy [
EﬂﬂL‘U‘UHUL@Q WJulng ANTINTIN LLasﬁﬂJNﬁlﬂ LAFINABDNTLINUBINT

v
N a

panwuulalnUssminmesigazeanunnnuluvedalietalimiangwnnig

WilUlduudenns g Avwadnrsegnidndiuud usiu

mwﬁ 27 Mascot

6. Combination Mark lalAussaniidudunissiuiusening
mdnwikargunnlulaliviediu 9199zdudneiu vuiuans viesiunay
[y Id ~ o [y @ v 1 . . a v
Audunilafeinuaenls 1wy Doritos, Burger King 138 Lacoste 1181 A38
wigilosiviiilalauuunaunawlundenognaninewing mszgauaiunse

ITMINNAsTOLUTUA LU ATy wiagliwedTnuusuatuanneun



120

i wagluewanndsanansoanneudewusudeenlulidounsunmesns

[

= @y A ¢ & Ay | 1% %
Lﬂﬁ]'ﬂﬂl@l LN@LL‘U?‘U@L‘UUWE NBYINNINVINLLAT

airbnb (M6, 5% slack

WA 28 Combination Mark
7.Emblem Wuwuunsdydnwal egdidunguiewieniu
VaNVaNeFUNSE 1 senan Amden 195 Useneudmeguninvsedasnys
= a @ A < v g v vy =
fianuaaadn duad widnddagmieanisusuld wmsemnlaldfiseasiden
lwavdn La1eenrgadesvaziBunuazaudaauly 1wy

Ford, Harley-Davidson

* %
* %
R
* %
* %

HARLEY-DAVIDSON

mwﬁl 29 Emblem

1.1.2. wualdun1sasnwuulaln

Logaster asUwuntialunisesnwuulaldndmsudl 2022 13 10 Us

SERIRY

Zhe



121

“aRIO
P SPARKS

B

A# 30 90s,

2. 90s visgeanuuUluLwIl 90 lalivzgley dduanladidnusvun

Inauaglindnisvaaes

3. Negative space wiinagliluiFasiny uamsuadaslasuauiey
X da Y ! a1y o a
Nun@savausaassimalud 9 flaglaslulaliwaznimngidin

du 9 leaue

$)NEWSY CRITEO

racewear

Squirrels 4:71.535 FESTIK

Al 31 Negative space



122

4. Experimental font Manaaeseusinane 9 wuululaliduiien
wiszannsadatunguessifiuiuuusaiy uwushusmaaosll
SudusomgmsiAuly 1wlsioon videsudoutu dsddnesiug
Anunfuaziiile Meeatu e1eflisnysiTaugeiietu i

wnwul Nsandaslnlawindy Wudu

2 fluency
e

i ottd

A 32 Experimental font

1Y v

5. Overlaping myviugeuiuUnlonaaiisassanliiau dnesnuuy

LY

lgnsdouriuiumdnes @ sunsasvinde dydnuel JUluy 18

o

. '). ENSEMBLE
STUDIO

X S a

Bonk momentive’

[l
)3

CYPRUS

Al 33 Overlaping



123

a [y 1

6. Vibrant colors lafpandgyiutiaiarviendiuin gauuanldnig

o

a = ¢ a o & I o aa
DDNLUUNTINNLNDDITUALTIUIN UULTJUL%@!N@'NW']IﬂJﬁﬂaﬂIaLLaB

Y Y = & aAa o X A P Aa o °
wWutuIaduntedlunniutlinnniiee nsldanddudiagyilila

1 [

lvaenalanuLarFnANINmIEAUTAN L ULIA

Y Y

Weston Lo,

rark " Fand®m  [{EE
= \ o=
TECHNOLOGY

A 34 Vibrant colors
.. . ] ca & ' Y oa "
7. Minimalism \Juwmsuaniduainaegrauiasedenseglunisesniuy
wwangl watialldvannis "Uesusun' wieligunsusviae
NouM HaraIrUsENaUNBEUNY widrUsenaukiazag1stulaln

% &

DiladannyinminNlasuazdidamundmau

)

Yandex fundly syile

Gdemy a'cctttt” ? Telediario

AR 35 Minimalism



124

8. Geometry JUnsusvAdiniugy (Fu fuvdey wenay auriey

184) L TUad AU e NANUAIUBILUTUATIS B U ULAN TINAS

7 Jotform @RENAULT INSpIrQ®»

74 hOtjal" ) sololearn
FRVR

mwﬁ 36 Geometry

[ Y 1 1

9. Letter tricks NMsunuNFSnwImedydnualang 9 fioene

v
a o [

MoNuIandsa "O" Nnundiiuazisendydnwalduiis dms
fsnws " aaanunsadnamiudunisriniuvesdinienduuuu
wazasnay wngesmsitudiuladiunisvedaliuindu Aawisald

Anazwuumonusiunsule



o/n keyicop P

MCOC SUTURE cnOOB

mwﬁl 37 Letter tricks

10. Gradients mslaaidumsudilasuanuilouiiuinniuses q lag
mavirbialugeaudnansvedald mslaszAvdanunsoiiueaudn
Usunas wazlaundin litunisesnuuu Juisastunishsgaeaiy

aulalaa

TECIﬂ'I rE i L

partymania :Freewew

(O Payoneer Cayu?a, QTVN

AN 38 Gradients
11. Optical illusion n1saemn lalARdelalindeaunueglavaiy
9819 wiazgseudenny lunmsadsninaisnnanulia bn

ponkuunIzauiusvIAfn 8 wazilasalaiin n1siulalad



126

"Judou’ vibiggaulanisesniuukaruewneasBuaiiaula

WU nmanaibidnesnuuuiidastlunisassassdegnslas

a

aulunsaNeNDAMINUNLBAET

Berliner by OXFORD
Philharmoniker UNIVERSITY PRESS

NatWest

aal
ﬁ%ﬂﬂ@ﬂmam

A NEMETSCHEK COMPANY

8 MAXON /M MajorKey @ Unity

A 39 Optical illusion
2. nAnAuTdmIUdA a9

2.1. Typography

2.1.1. ANUNUBLAZAMUFIAYVBY Typography
Typography Afewmafia uaz@auzlunsussgndldionys waznannis
PONUWUUASY WaUszansawlunisaeansliilamiudalau 91w wazdanu
a9 Waula laewalansineiidnesddiuaunazUsznausme
Type Design #30/1fon1585199ANguAITN YUY 9 Tuw
al 1 a é{ . 1 @ v
L3801 Typeface VIQﬂaaﬂLLUU“UUIﬂEJ Type Designer #3u Typographer NAgk
Ao o a 3 v 1o & v 2/ v a e‘dn(
MmhduiinUssgnald lngludndudesasisifiuiaduunies

2.1.2. Usenuas Typography
a 1% 1 Y 1 o A
934 9 ud1 Typography wuseanlailunaisuszian wadl 5 Ussinnuanitlalu

1 [ Aa

nsuUuaziduniivy
1. Serif Wouddnuuelanduilouniigs dsUuwvuniAeudramenis Seung dn

anldlwiinsgany Maavuneg n1sldau Font Usean Serif fpesedansly
) P

(Y = [ [ Y v A ] ! v = a o
G\’JE)ﬂ‘HiVIlI?JU’]@LaﬂL'Wiﬂgﬁ]SVlWIMM’JMUQﬁEJUUBWUIWEﬂﬂ bUBNNNEUINYY

PRI



Bitter 3 styles

Huerta Tipografica

Almost before we
knew it, we had left
the ground.

Source Serif Pro 3 styles

Frank GrieBhammer

Almost before we
knew it, we had left
the ground.

Crimson Text 6 styles

Sebastian Kosch

Almost before we knew
it, we had left the
ground.

Arvo 4 styles

Anton Koovit

Almost before we
knew it, we had left
the ground.

AW 40 Serif

127

Libre Baskerville 3 styles

Impallari Type

Almost before we
knew it, we had
left the ground.

Caladea 4 styles

Andrés Torresi, Carolina Giovanolli

Almost before we knew

2. San Serif 1a189AUIYI@RUNUTZIING San Serif AU Font wuU Serif

d11¥uUs Font kuU San Serif tuaztdu Font Alilde fanuviuaiey i

ANUTALRULazUsEANS A nlun1SEeans

Q_ Search

Lato 10 styles

tukasz Dziedzic

Almost before we
knew it, we had left
the ground.

Source Sans Pro 12 styles
Paul D. Hunt

Almost before we knew
it, we had left the
ground.

Sentence ¥ Type something

Noto Sans JP 6 styles
Google

Almost before we
knew it, we had left
the ground.

Roboto Condensed 6 styles
Christian Robertson

Almost before we knew
it, we had left the
ground.

mwﬁl 41 San Serif

40px ~

it, we had left the
ground.

/]\
—0 c =

Montserrat 18 styles

Julieta Ulanovsky, Sol Matas, Juan Pablo del Peral, Jacques
Le Bailly

Almost before we
knew it, we had
left the ground.

Oswald Variable
Vernon Adams, Kalapi Gajjar, Cyreal

Almost before we knew it,
we had left the ground.

3. Script WeuamLTeu seveudaisiie unewindrassannsilousie

P = ) ) 2 v Ve
aneile 91aweuleaiulagneues Font, Font dnwaurilliniuian

aunawy Wuduedluaudnan Logo, Poster 1uiiliinnens wazimany



128

dwsuldaudearsilum q vieluuselondu q ldwunziunisii Font

wuuRuN ol laniny

The quick brown The quick browi fox The quick brown fox “The quick
% Jjumps over jungs over the lozy dog ~ J4nps over the lazy brown fox

lagy dog do

g Jjumps over

Pauline Script Reklame Script Caflisch Script Lust Script
oo S | =
4fonts. 4fonts 4fonts. 3fonts
The quick brown The quick brown .

4 quick G The quick
foxjumpsoverthe  fo jumps oot the
‘)ﬂgydﬂg Parudan hhninn Dane ittmnk ﬁx
Grafolita Script Look Script Fairwater Script BC Eric Machat Script

il 42 Script

4. Decorative / Display Weugiluvsnaiifianuvainvaieann Font dnwasel
finvgagyiouwdyuvesiniusssl wu seudn n31WlR widy Tamsssulugg
5 =) ¥ a v a CX M va | % vV o 1
W 9 viseedeiududinlulafiuuuunuinlvgin enaagldgunse dadu

= I ! % Y < N ) LY
Anudn dugedu dnldidudiede vsennin

’ll‘ln: « uitcli The quick e oEd e
brromrn fox brown fox RS vt e \ay
jump:s over N
TIPS P fsssmame awoene
Jeanne Moderno New Kansas HWT Bulletin Script
Steve Mehallo Newlyn Hamilton Wood Type Collection
1font 1font 1font

o L ]
brows forx brown fox
. brown fox m
LN ovey IIEMNG MWOare
Sarina Manofa Glodok
Google The Northern Block Sudtipos
1font 16 fonts 1font

M7 43 Decorative / Display



129

5. Monospace Font 1du Font fignitauunain Font lugavesfisfa waz

mendsgnivmunanduguuuloudiielfuananauunouiiames wun

PDIINVDINIDNWIVL LN AUTINUA

Inconsolata Variable Source Code Pro

Raph Levien Paul D. Hunt

Almost before we Almost before we Almost before we
knew it, we had knew it, we had knew it, we had
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2.2. Pattern

The Oxford dictionary defines “patterns” as a repeated decorative
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