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# # 6480022235 : MAJOR CREATIVE ARTS

KEYWORD:
Narissara Kattibut : GRAPHIC DESIGN FOR VITAMIN WATER BEVERAGE FOR
FEMALE. Advisor: PAWIN BUNNAG, D.F.A

The research graphic design for vitamin water for female. This research aims
to find strategies and graphic design guidelines for designing brand graphics for

women's vitamin water drinks.

The research procedures and methods by 1.Collect analyze data on vitamin
water drinks and female target eroups from literature, articles, research, and online
media. 2.By analyzing the collected data for a target group questionnaire and focus
group interviews. 3.After that interviewed a designer expert . To get the information

used in the further design

The results of the research were as follows 1.) Graphic design concept is
“Unlock emotional freedom” and Personality from three keywords: is HEALTHY,
CHIC, PEACEFUL 2.) Graphic design guidelines are Typography With a Twist for Logo,

Font - Sans serif and Color of brand personality are orange and blue.

Field of Study:  Creative Arts Student's Signature .......cccccovievrienne.

Academic Year: 2022 Advisor's Signature .......cccoeeeveveeeenen.
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Ready To Drink i@ ©

true
VitaminWater

OAnEILWAUSMOU
) “True Vitamin Water"

WSMOUIAISEI SounruAvdonUWon
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1.Glaceau vitamin water

GLACEAU
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Coca-Cola Company, 1.U.4)
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2.Vitamin well

VITAMIN
WELL
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3.

VITAMIN
WELL

RICH IN FUNCTIONS.
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3.Vitamin Focus Water
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= 4 4 Ta a A o A a o P €1y a ] P ) o 3 ]
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1.2 Yayagaiunsnain
1.2.1 nuinegatasniun1saan 4Ps (Marketing Mix)
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1.2.2 noufiingavasiunagnsn1en1snan Swot Analysis
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Brand Positioning Aa N15I9AUVLSLUITUA 150 IABUANFIAYVBIUUTUA Brand

1

Positioning @unsawuslanedl Ao

1.

a¥19AuAnAtunsduAl (brand loyalty)
AomsiiuususanusasuadnududelugaduiiuansiwazSnelilauuinlug

AuNrassnwgnAld launuwiiu

v &

a¥1usegelalunisee
AnuuanALaslanwuiansaszneulandsenufevesuslaalansagasiuda

nsasusegalalunstenaunngugnanay uazgnanlvl

Y28UENANIBBNIINAUUS

o

nduitaauazyiinauandnnguiadeduilaaiiunnamnsaviiiiandilaedn
sndaesdauinisienwluieasouy inauduindnwinue wiazdauidugaeu venul
dladiluwresueniuiniuddianuisoasiseuandals adne ¢ fu emblem positioning #1911
Tinualanauuild iunaneauannineg

o o ° 3 ' v oy oa
wuwamnendaulunsiuanagnsniemnain uasn1sdeansludeuiinn

Brand positioning tUSgutaiiounisieunutiauenisaeansludafuilnasiudanis

° 2 a o ° & Ao s & & a ° Y o
anuduiiuiawsaiuagaduitauvewusud Jaludddyiavimadifiuioululy

PAN19.A837U(DPOINT HOLDINGS, 11.U.4.)



2.1 Amsgidayaanmsdunualuaziuugeuny
2.1.1 Sinsrsvidayanisidondoundusasiariu (mnnguiaeeranangs 11w 40
AL)

% o o '
Fayanalungueiiatng

LWAIES
218 13 - 26 YU 6 AY

218 27 - 42 31U 34 AY

' 4 T4 a a a '
Mﬂutﬂﬂﬂuu’]ﬂu%ﬁlﬂuu%iﬂl&l

2.5%

97.5%

JUANT 1 wansnakuUaRUaIvUAERANU ANV



AND LUN1TANUNIANIA T

a3

Aunniu
Audlaniaz 2-3 Ada
P — 4

Aaufauar 2-3 AsY

o a &
fudauar 1 Ase

0 5 10 15

JUNNT 2 wanskalUUa uaNANalunsANsLInndiy

UJagtwihuldhuuusudlaagtig

20

dud Imdiu 1amad
(Yanhee Vitamin

Anasad(VITADAY)

Fmadiu ug (Blue)

Vit waa 8.5 (PH
Plus 8.5)

twa43n (Purra)

2A21 Tnd (AQUA
VITZ)

usiudin (MAN SOME)
& 975 A3 (D.1.
Drink)

WNBUTIBDT
(Kasemrad)

g Infiun 20nad
(True vitamin water)

0 10 20

JUN M 3 wanssanuugeunmtagiuvinilaauuusudlaeging

30



aq

a o U a X ¥ A a a &
wianaladvinlvvinudangaunaudanduluasesn

donwasarany

doenudsswaaiinandng

dasn1snaaadiy

MnAMURIIIINLTa N

sduvpussgnoeninguls

& )
Fangildaidas

0 5 10 15 20

FUN T 4 uanswauuvaeunmnralaviivinudengeunnainnduluassusn

Andddlalutagiungudiuinuiniiu tawmes Tunarandinaulanddannudainisvausilila

- 9IA1E: 6 AU

- uuanshevenidusssum ez Amuiddalidanu fenmuazdiunauiuiegd
Liladufismeiziigssenemudinaumiel

- nnuusudarededuluvan asswaunstustunidsldaeedniau 2 au

- ansslovivionadnslunisiy

- ldflenuiieaeluddniuguam

- anudna lududsenauvesdui YsinuvediniliulzasegauAnasudud 2 au

- hifAnfiuvesiivd o19azfinnsissamMezzEudl

- unanawileuruduliiresaznann assnaundeuazsavd dulvajeeieiessudmiugueg

- yuyminndusensaanaungluvinisien

- epnlduuunnmning vieftaunsamnniAenssule

- UTseduel iee s liianfiumeluvaguuds lauauieu

v v
a a a 4 ' 0 o

- Un@ndandudulsedn wanuindeaniutes sz nlisdlanusunanlesussiieanads fu

wanFedimnduuiniu Fedfidansyynils Auldurwdudow vndnfivazaan iinfiuidefous
Wuasipsnmintiuiadniuazaindes 193zateansuuliilaulanurineny wuiuldifu wse
Aundrauny fo19agyilviesndeLiuannau

- msfeasseruslnaitimndudeuinduiesnennniesiiisda wariiauinfiutieasuli

sunelaunnteeiedda wardunsiedeiunisiusedie



a5

- viiirlumusududusidenlign fusestuthivimiusialm insedlidenivosuss
lUnun 9199sfestieinauannsaiuwdinaulaldiud Gaevilfisndentfuiniuldietu
- FesmeUSunamuuinifudns uarFULUUEIUNENTD AL Organic ANFTIUYIA
MnuuvdsUAEIIasUAuR lunanafiddlissnsanaulandannudesnisvasnguitegidlfded
1. pusslovdeassnanuuaanniinanstadauilonuasanlunisidend
2. sienfigaiuly

3. ussiunngliaunsansnunnuafiniulila

Y

4. FAUNUIINGTIUTR

2.1.2 Apnzvideyanisdunvalngudimsneingaiunisidenusinaniasaseee

ludidnuszanfumensayfuaslsdunnaulandsangutmvune 31uau 5 Ay

dayanalungutmune wanes ety 27 - 421

1. %o : iyl 919 :29 1

31T : §NEIUG 57914 : 30,000-40,000 UM Tl
2. o :setuni 918 : 26 U

971%UN : UneanwuUNIINTN s7¢14 : 20,000-30,000 UM
3. e : fadaen 918 : 26 U

YN : NINIUUTEN 57814 25,000-30,000 U Tuld
a. o :ofn 918 : 26 U

971%UN : UneanwuuUNIINGN s1el@ : 40,000 UM
5. e : duviada 918 : 29 U

TN : NUNUUTEN 57814 - 30,000 U Gl

Lagudmuneuslaauiezlstieludinusedniu ?

o 1

- sy : mwinnideenseuiuivuulYynaguiudng

- savums : Auhwariuihdnauuaziniuresnniu
- fadgan : Aununl Andaniumniidnaaldan
- afiv : Aunanumuetates 1 uieduy
o/ ¢ @ ! 1 < s ' a (%
- twiada : dwlvgjasludar vindasiuazuin

2.anillanaladnisidenuilananmsvsaiasasauatnglstng



a6

WunWaseyd : dulugjazgeunuimnuihequinluvedediinludwassdtuiounidonsu

weanegeanilsavifmunsedmnlalanunundesdrumunlaynumuduauiafuid

FABIRRINU

sasuNs : versaavhauntnfzfudusesvsasuaulinevsmnintiAdaduiutng

fiadgan : axifonfuniuvlamg Tuwhouwuuiuduiu duhlaiasivsenineiutess veu

v
o ' '

Audnualiionfindazasanugnsine egruuudvaunadld gosiala Sursiuueulirey
waufifumanngunaluing vifinfuhduduanneudhgdueuiiey

afw : WuruAdUa1tesunn AuTuNAsIaEAutnusnEvsanalll sinuntnazAunin

a a (%

Fndiu dueulinevieddniieiziumnydeseuuulnliviethidlymn

o aa

twiada : IiulnlAefindazui visemnuuIeadu faududianllanduusiisfiviniy

1Y

wanngsnfuinfiuduasMandudmsuusvaunagesluuinds duvuvhanuninsazlu@enwn

YITNAUDTS

3.anfianuivansalymguainlumuladisainnslévdinuseintu ?

o 1 Y A '

a 3 [ v = & o [ 1 [ '8 VY
WUWTEYY : KUNUAUBYLAZNUIAGN ﬁ?ﬁ?%ﬂﬂﬂ%%ﬁ?ﬂlﬂﬂ?ﬂ%'ﬂ%L‘UNLQ‘W’]%‘U'NL‘EJuG]LWlﬂLLﬂWJEJ

msideniuen dvasneudulszdniouiaziionsuniugas

v
= '

sasuns : JAnunuazEituriadulsysnieu

1Y

fadgan : sesluuliauna o1sualluanasgaunuazifeatiue wazan mianeuen

a -

a < (% a o @ o L < ar A o
adY1 : WWuaundugnanneiuiudynay avfinuntdnaudueeniadulasumsizyinnuly

Moauasurugddluszdsounssiuefnfndeiuinuiuansd

dusiana : SdpsmeuwezaazwaLuuLuduY

4.anpaddiinsasnuazlsidensTudinuszandunddilineulandsalanalagis ?

v
o 1

NuWSeuD : willousnduaudannuuanlilsssiniutiiniagiiirinwuulaainuninunlld

o

nanunaginazsavanliwlanlusie

=54 o =

sasuns : Aunurleennidnfumszidniiiituluasumdsudissanduiniulwiedd
fiadgan : svnlanueewniiavieganival wu wuuinflunlaandnuald
aiv : Wuauveusuaaniduduanmusreza i aiukain i

Jusiada : orawnsglaveuiuniuiiaisAeenausiluign

5.stuazlsnaneenlianiasashu



a7

[ (4

- fwasd : 93easAnesn@niunwseneemlituh v uiiluriamsgndudu

o

a

wWvuiundsa dfusiedesiuiivaunusulafuiass

- sadund : eglsfiauuduuuinldaussaniulunoudvideiiuswdenuurnldaRTurdeuuuiay
WA LEIMaIndsassAtuiiou

- fadgen : visUgsasliiuiemnaendousaradifiasiuidonans edrsansdnatugnsiinans
szisuduauiuifivainvansusazseuauanll

- efwn : nquvmutemmzuaisiavananudruiutisgiriunauagluiie

- twiads : eslsiibiauileglailiddndndununrdediuima

agUaufosm s sdunualnguitmne Reduanudesns fladuiniesiu savAiniods
nmsdunealdvinannsnaguanadesanguidimaneldsd
1. Minmsdumuaingutimnedlngniedeshumadenuilnadmiugndslunaindal
o
2, ﬁqﬂa'nﬁnaiiwamé’ahj%mLﬁmLLaxsgﬁm
3. ppnldnnuselomifineulandnsafuanudoinislaialadnislidinussdriulneane
a. spndusiusilissnaununisesinldnauaBusniitenauny
5. ppnldanuvuiilaildinanimalianuiFnsssuna
6 andjhuihualivanaieosuifisanfvemalidusysmniu
Mnmsduntsaimanfesnsiiungudvaneisdaansideyalfiduiadonanls 6 Ussiiu fedl
1. aaaalumsiuniiini
2. anwnsgunmnediofesnishuthAunasinii
3. aruAslngunTestam
4

. Mood & Tone ¥aaLA589AY

'
a a

5. @1591suagInduiiaNsonauasluling

6. AR MALNTFUAMS UL AUNALINNTY



a8

ety | amunne | AuAImng Mood & tone fsowsuaE | sav@d
nsuilan | meguan | lnvuans wievesdud | Fandiud WNZE
979N78 AN EY
?iumhiam Lack of fresh, recharge C,B5,B5,B6, | Citrus
Daytime | %u motivation B7,D, CA
W - nsednszidi
NANTY fiush
iﬁm‘wﬁa Loss of energy awake, active Caffeine + B12 | Blueberry
29018 Wundsany ,energetic
WAL
ANA Difficulty Focus, clear B6,B12,D, Pineapple
NNNTIB concentrating Zinc , + Berry
AONYINGIU | @519au1s Magnesium
2195kl Digestion & Free, light Manganese , Orange +
Night Uoy excretion Vitamin c , Lemon
Time problem Probiotic
LU - NaU
o 281N Restlessness restful , calm C, E, Selenium | Strawberry
AnNEau @519mnuNau , Manganese
AaNY
UDUNAY Anxiety andn11e | peaceful,Deep Chamomile Coconut
&N AUALLATYN

3971 1 agdufnnsdenlesrnuiluldldves

JAYRAUALAMAMIETBMTIINM TN WalTsENINNauLT g



a9

2.2 AipTeidayan1nanngus

2.2.1 Ansrzidoyanudalaglinguinisaain 4Ps (Marketing Mix)

WUSUARUYY | WERfuel 5701 (Price) YBINNITIA QUEENEE Y
Tunan (Product) 91u1e (Place) | mana
(Promotion)
1.5u8 - thilianiu 17 vm St | Taean
- sUkUUIn Useune - mavaulaulnasd Facebook ,
- 91U 6 FAVIR Twitter , Instagram
- Jaanseaulall
Shopee , Lazada | - deindeulm
- melulssmenuia | nsdadsunisuig
- tdud I 20wmes 6 6 uIn
[{U 2 U wanis 1 29
- lassnsuseatiuayuyAaIng
PNINTTUNNE
23n0slng - hiaAeniiu e 17 | - Swdduiih | Tawan
- sULUUIn UM Uszine - neaulailnad Facebook ,
(1Y 6 FAVF) Twitter , Instagram
- sULUULDS -~ wnnunay - Ypanaesulal
(@MU 2 8R) 18U 15 U Shopee , Lazada | - downdeulmn
- JUuuuden
(@AM 9 FEVIR) -~ wadnanInfiu ANSENLEINNITVY
18 um - TWsludu w gene duanileto
2 90
IAsansuIAatuETIEmAe
NINITUNNE




50

Shopee , Lazada

3.U9 - dhifAnniiu - dhdAmiiu 25 | - Swddnivh | Tewan
- JUUUYI UM Uszine - meeoulatilnas Facebook
(AU 7 5AVIR) Twitter
- sULUUTBY - wadnaLAnndy | - deansesulat]
(@MU 2 F8UH) 18 UM Shopee , Lazada | - doinaeulmn
ANTaLETUNTTUY
- Tsludu o emne duanidiode
2 Fu
4.98% 85 - hpina watwl 20 UM - Sufnduniiiin Tarweun
iy Usgine - yeeaulatlnas Facebook
- JUUUUIn Twitter
(AU 2 FEVIF) - gpaeaulal
Shopee , Lazada | - doindeulm
ANTaLETUNNTYY
- Tusludu o g
50839 _thiliimniiy 17 vm it | Taean
- sUkUUIn Uszine - mavaulavlnasd Facebook ,
(AU 3 FaH) Twitter , Instagram
- pannseaulall

- #owmdauln

nN5aaLEsUNISVNY

- Wsludu o gaane

A3 2 WARINTIATIETOLANGBN1IIAIN 4Ps (Marketing Mix) wusungutalumnain

MNMTaTEideyaLuuagutdlunanung uin1snatn 4Ps (Marketing Mix) dnsudsduiu

AuNSeRNHARSMIIveITARAUMNMAINYAETaYA Te51A13RTmeegi 17-25 um Tufuaguih

uazgomesulatusiuisdeussnduiusaiulungnrutemnmeesuladlnas Facebook , Twitter

Instagram wazdinsdnluslududiuaniiiodaasunisuis o e




2.2.2 WpTrzideyapudilagnagnsn1anisnain Swot Analysis

51

WUUAAUYS | Strength Weakness Opportunities Threats
lumann (20U29) (yndau) (Tan1a) (e
1.6u8 - uusudiedoshu | - weluladnisude | - wusudfindnain - JagUungAnssuves
nlsmeva | meenmidedoly | lsmeuvaaiuey | fuslaafinssutolddned
s | ulaunss wasuludedhwangavieids
- dusnesms | FnduludElg ansUseloviiveswansnsinin
WAL ATy - nauanAniiadtaEty | Mnaniunsalladn -19 8713
- UUUYIN Anumntutana | lifissmeronnufesnises
wanSoueilidulins | ndwasmened ane
fodlndon AaUsElewian
ARSI TNRIW
ilemeulandnaugni
23neznd | - wiAlulag - sjaiuluiiaan - JULUURAR SN - JagdungAnssuves
UINTIFIUNT Wnduvosdiunay | awnsondndogenld fuslanfinsdutelddned
waneosdnsd | innndgdsslend | varmaneBnannmely | Wasuladeneangmuneidy
AMNMENNTD | AezusngnATI T8n1sHanv8IIANS anudstloviiveananfaumivin
Shwanududu | gnAnaeanUselovd INAnUNTAIlAIn -19 913
vodaihilild | ezlsannmsiu Ll aneronufeInisves
anAn
- sanARAasu | - wEndarigULUY
LN Fondapdaudu
ASDIRHANTT Y
1NAININEY
- JUkUUUIn
wansSoueiliJulag
fodndes




52

3.0 - sAyANAnAn | - deunauny - ngugnANTLANANg - Afideuinaganinguts
uuNN U LLazﬂ&jmﬁmmaﬁﬁ’lé’dﬁ%a
- ymadeniifninisii | tesniuususidurlusaia
- nndnwalil - sULUUIn v videtdnay
gathulufingy | nandusiliduiing
iGen fodnde
afioves | - thanedinay - samndlidentien | - fuslaaituveuneaes | - Jagtiumgingsuves
sy RIRGIRTEN fuslandinsdutelddned
- naugnAngalal wasuludedhwangaueidu
- walulag Wilanauuselow anuseleviiunanan s
1IMTIFIUNNT vonipnanni NANIUNTAILATA -19 919
wAmaTasdnad | uanssannvily Ll anerionnufeInisves
Aunwananse [ egidlsuiniesue anfn
Shwianadutu | luy
oI fiulile
- JUUUUIN
ransouetliduling
FiodaIndon
548331 - awdnwalfids | - savdlidentes | - savddifiuanndu - JagUiungAinssuves
ASANLUTUA fuslaafinisiudeldanei
thus - sUuuuYIn - H@nfueifiunen wasuludeheanngavieids
nanduldidulins | sysuwd anuseloviiveananfumivin
fodndes INANIUNNTAIATN -19 913

TalLNeaneraANUABIN1SUD

ane

A1919% 3 WAAINITIATIY

¢ v 3

NVDUANIYNTNNNITNAIA Swot Anal

U q

ysis WUTUARKUTIUARIA

MNMTUATIIUUTUARRUIURAIANTL Swot Analysis YilAALgALTIvBIUUTUATURATATII Y

TUesgumalulanssuiunsuads NMnanualANU TR URIMUTUALAL INSOUVBILUTUAILAAIR

o

Ao Msvennanfsassnaunliliay Auussleviilavanaaieaiaiy wanuAiesana ussgiuei




53

gl dufinsseduandon Temadmiuwusudlunaradunsostiumadenuslaadmiungugndn

guassArseANudBINg AnTINTeenauRUslnAn UG UL

2.3 Ainseniaagunwaneal (Brand Positioning) Tunaiauszmealne

TATILAUUTUALINGINDIN 5 UUTUANNGUAIRE1TINANNINTZANDNATUNUANFIVD Y

JUAKITY
AWENEAILUTUARUYS ApTEniuTUA
v el v

JL 2 ANUANALUATIEUAN :
bl e
§ud nmdnvaiveausuangduesenuan
VITAMIN WATER o Y

> TsanguakaRuAINNLaE NN TImnely
I‘ — gus ¢ Feguam

use9slalunisde :

NANAUNNDDNUIIINLTINGIUNALETUAINLIY

AUWNUNITSUUTENUEN

LENAMBDNIINAYS :

AanwalpanNNKUTURDUY B TALUlY

AUVDIN NI UTUMTINI TN ALY

wumsgaulumsivuanagns :

linagnsanteideiuiiunainlsmeuia
uAMuNkaztatuluinisYinde
Usenduiug adesavifveunsomuuiie

nouTunsElanginssuuslaa

nsnaauaznisaeasludduilan :

Ansdalusludutiawandudiuanuazde

Usgrduwusniseaulal

v ¥ a 14
AMUANAIUATIAUAN :




54

wusuantilval Inezind nnanwaliusudg

Judsguanniigaiuluiinissuusenu

3

'
a € a

InTulalunniu Inevnd BuAULUTUAIN

AR Inm T Ut UINELN SINIgNTSA

AANALUTUAUNANKANINTY

wsegslalunisde :

AidenvesHAndusNIvaINae JULUULAE

5avR JULUUTNTY Kasi1AsLaslaad

UENAMBDNIMNAYS :

=

LAFBIALIMNIAUUTEINITIU ASBIAUNIAADAT
A 1RFS U NNONALNUNITLATDIAUN

ATITUNIU

wuInsgaulunsiuanagns :

a@59sarfvasAsasnuLianaulangny

nIzuangAnssUEUILAA

nsnaauaznsaeansludeduilog :

yaruluninsvindeussanduiuseoulauly

ToLAMINUTTOHUVAN

v ¥ a v
AMUANALUATIAUAN :

DS IININE N WAL UAILN NS LA

AudanfenmanualluBnisguaguaim

usegslalunisee :

Tinnusdnuslaaunudvuusduniesiy

Alaifii

warsavIRveINalyl

aa iueass luilludey dnduney




55

UBNAMBDNIMNAWYS :

AMUATUTBNIANUlWNLI M I uT LAy

Fndiud

wuanendaulunisivuanagns :

Td@atumsndudunuuusud Mruanguau
subminldlagunmengsening 25-35 U ite

agvioufsnuiulnl Joviau

nsaanuazn1sieanslugeuilag :

% 1%

Wuafanssusinudeiseanlatuazesulay

v
U o aa

anvadalifanssudasunIsTug o Y

Lag Anuumasoanle

AUANA IUASIFUAN

vg deiuluiinguialesauazinngulndiaud

AdunNauIUY

wsegslalunisee :

'
=

ANSNYAIVDIATBIAUNAAUNAUIULAY

RV |

PAINNANYTAVIR LGB

UENAMBBNINAWYS :

nasidmneunna1sngutegetaiaulag

wilufingy iGen Savesn wingulul

wuawnendarulunsivuanagns :

Wingudavein inudraafdunsyuadmiu
naudwineuniiauenarngufatulindos

vosruiulminamanvalliamaynauy




56

nsnaauaznsaeasiudeduilan :

Wun1sdnnpuUgdeduiienanvessnsda
1 B’lue x Free Fire %30 quawA

UszdnAounnnIstoLnIesny

E:+
ICHITAN

HEALTHY DRINK

N v
AUANA IUATIFUAN

Mo Wad wusuarunndnelawusunen

WDV

usegslalunise :

AnukUantydnisitinanainauesnauiy

InndunazanunsoauuudUabatunniu

UBNAMBDNIMNAWYS :

UANFNIINLUTUADUY TUdILTBIU DL

Faaudaibnludelduiounnaainguds

wuIngaulunsiuanagns :

o 13

= a o 1 A& ¥vy o
ynduvemdniueitinamdutelaisouly
NsvNagNSeUILaLoIAEUAILANGI99IN

o
LUIUADU

nsnaauaznisaeasludduilag :

wAuLUsy ‘30 Days Life Changing Challenge’

=,

yARaTIYeIFsmNURBUNGRANTINNTAY

ity 36U Wane 8.5 desaulad

A5 4 UARINTIATIERA NN YalkUTUAGUWIdlunaIA



57

Health care

[1= “
LA
=

Wellness

Beauty & sport
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dufl 3 Nan153dy
PNMTAATIETRYAIIN NMsdunwalndulming uag MIlAseitoyaanduliasenan §3de

ansoasUidunuimnsesuusunauiinunainfiudmivanstananeluil

3.1 NAnAIUNANNENINTUESUaRS wusus HERS

INMTLHTTITe TR ua i soasUndniamiaglukusuadiuau 6 sauid Ao

1.Her fresh 5@ Citrus Al¥savRiUsnaniu nssdnssiusauiiluneudmdaniuuou
Tnedldunauvasindu C ,B5,B5,B6,B7,D, CA

2.Her awake 5@ Blueberry [induvieanU3snaumy iundsnunas hidmdanniFnmaeras
UnelpeildiunauueIniily Caffeine + B12

3.Her focus 3a@u71#v84 Pineapple + Berry mmLU'%uwuaaLuaémammuﬂéummmmau
WS vesdUUzanndannamasnannmsaeneainemy fdunanvesiniiu B6 ,B12,D,
Zinc , Magnesium PIUATAINBUAZ NITVINUVDITEUVU A
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syuveIsWarNsTudeud e ndulseuemsuasfeatvi el Sdaunaves
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6.Her sleep 3 Coconut ildaurauvas Chamomile fiudrutisanannzamuiaesenlunis

YRUNAUYINIAINAAY
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3.2.1 N159879 4Ps (Marketing Mix) 4UsUsaUA AN E A1 TUUTUR HERS
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M1TNT 5 WARINANITIATIETOLANAENTN1NIAATA 4Ps (Marketing Mix)

3.2.2 1139819 Swot Analysis WUTURRUAMIIANNENINITUUYTUR HERS

WUTUA Strength Weakness Opportunities Threats
VBT (0u9) (Indan) (Toma) (Anuides)
Lvitamin | - wosudtdiniy | - uuswivtn | - dedulufingunendases | - gudems
water dmsugnd Tmilusann | wéndasiignAnduileney | gsfafdiuy
Tandauaudeinig )
- paustleviifiney
landnuAnueaanig - msthiausspmesiudan | - uususily
Wedinvesngunmng Tmidmsuedosdumaden | naindiegn
lnglaniy W




60

USLAATIN A ILADINISVDY

NVE
Y

- ASLADNTDHIUTDINNG

poulatundy
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ngudivung

duil 1 uwafn Ngul uazassunsINNNeIdas

1.1 dayanefunguilmunedugslu Generation Y

dauil 2 3537
21 Aeseideyanenunguidmvung Generation Y manieam

2.2 dunwalideannguluiemadunnaw (Target Insight)

dui 3 agUNan13IY
3.1 asunadiasevideyanediunguilavung Generation Y 1amenw
3.2 anwazvangulmuen1@ninga (Psychographic)

33 asudunwalidednngauldnung (Target Insight)

61



62

dauil 1 wudfn Naeg waaTsunssuitieItes

1.1 Yayaneanungudvaneg Generation Y

Gen Y nguiuslaaiiAslutad 1981-1996 1unguauiidulaundunsldineluladidunguusn
7 (Digital Native) wanwndunguiuslaaiiduiae dilavdnmsliineluladuazdeindunguiuilnaid
Swﬁwammﬁqﬂumam ﬁﬂﬁﬁa'auLLﬂqumimmmﬁg_jqaaLﬂuﬂfj:u;:Jﬁiﬂﬂﬁjaqiﬁaﬁﬁﬂﬂﬂimawmﬂaiiﬁ
audAndnuuELaggAnTINveINguAL Gen Y Sindaudesiuluiies dnsdndulaideunauay
nénfiarldinetududuarnnsuinisiineulavdaudiosnisresniies (L‘fiaamﬂasﬂui’aﬁwmul,l,asﬁwé’n%a)
wazAndseuaniave fnseidnldseduddyunaniesteeuladidundudndriumiwesnslidin
wWureuld Social Media vunsindedeasludinusssiu, msveduirinuiuleiviououndindu uaz
SudeivlvTinueamaniety Gen Y dulugaziingfinIsurans WASaUAMULANAIALYDS
Snwalide safey anuveu Arwaule warladdladfifanuunnsatuseniulng Ysuiunnuuansel

919156 as.Unnsel lvemgwade Burhnsduaiidelubes “sUnuunsAniugIn N3
Uslamduoaulall msuslandeddvia uazmssudmmudsseeuladvesfuslnaiueistunsuulan
ooulatl” v 5 Fastsi] (THE GROWTH MASTER, 2021) yilvmuUssufidWapReiugsuuuuns

ALTUAIN Lifestyle ¥0engy Gen Y

1. Aanssuvuesulativihunniigade nisdsteanuvsaguninsiulad
aulalusewes msdadszavaudise uiniian

4 A <& v d' a oo 9 vaa v /2%
139991 Gen Y Wiumeuniian Aa walulagvinligindetu

S

nMsdangusUuuunsiuiuinvesiuilan Gen Y fednunznedsinerdsife suuuums
ANTUTIn (Lifestyle) Tngdnaniu AOs #3dnmau Aanssu (Activities) Auaula (Interest)
ANUARLIIU (Opinion)

5. MNHANTATIAREEAATIER amnsadangugdiuunmsanidudinvesiuslan Gen Y 16 6 nau
Ao

- Gen Y aenseeetssuaua (The Happy Bunnies)

- Gen Y awtniuniinvieuen (The Future Forwarders)

- Gen Y @1w9190153u (The Darwinians)

- Gen Y agymluiuss (The Cybernauts)

- Gen Y @wanna@ul (The Religious Acolytes)

- Gen Y @83¥1719a@m57 (The Wall Streeteers)

A o a da & :
mswwmmﬂnquguﬂm GenY aanmugmwumsmmummm 6 nga

ngud 1: enenseeedasuausgy (The Happy Bunnies)
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Wunguitueansmanuguaindeineg seudanssuiifesnindufansauilviauduis a¥a
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ﬂij:uﬁ 3: @18919M159U (The Darwinians)
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AetuluiinduiFesund wseuiuuasidnuiusiensasdionh wu mawerimansesmudilan ns
Tinagsauiunounssuy MafaenssuadunIuny nsuaninuAniunanisdios vseaunse
Uudsaudlalsitulduasasasiiorh Wy nglanfou nisussasy szuunsnwilng ssuuuuds
am1saizilidfismesonnudoints derineszritsaurulazause milddessmsunssulaneaulatii
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7 AvUsziandue (Other Media) Ainthitlunsioansléid liun Janlawan a g0
418 (Point-of-purchase: POP) itu Tuawmasannined thefnuumenu e
wanafin Pretaunn Sulyiaud mas
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7.4 Tgwanniulnsans
7.5 lwan1unsAny
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Search Engine Marketing fion1saaineeaulaiiuy Search Engine n1svin
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Social Marketing o n1snatmeaulatifivhuu Social Network wiunis
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Tandngudmane

1.Search Engine Marketing
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3.Social Marketing
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3.3 Instagram
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3.5 Tiktok
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X X X X X 12.0ama@n (Miscellaneous)
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X X X 16.Instagram
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dauil 1 uwafin nul) uazassunssuineadas
1.1 wuaRaREINUNSALIEITIfaINTaEde
1.1.1 412An Brand Value Theory
#anN1S Key message level masiidesnisagdeaansautseonta 3 sz
AwEninasalUll
szauldan ( Shell ) Aeszauiianusanesiiuldneuen ddiduidaladu
SUSTIU WU JUTIen sawd nstanau deenlagu Jeanfivawvisednumedunn
=3 Y & v
ansoneuiuld Judu
sziudlle (Meat ) \uszauiingdeansldsedlelimsidnuazlasudeyanie
HUNTLE LU AUVLIEYBIRUTUR ANN LA UTEAVBNINUDIUTUR AMELUR
A o 2 v
ToLdes 1Wuau
o ' & = A g ' a
szauwAy ( Core ) LunsFeasiluwusssy duyuueInuAnuLay

LYY v

ANNEEN W UStyr anande Anuily viauafuasdderiad (s

1.1.2 wann1siersanasileaea1snIseankuy
Yadelunsliinasiniansidasnisazdefinusznoulusie 6 Uszns Tnednads
9NeNAsUTENOUNMIIEUINTBIAINTIA1380158Y A3NALIYAS el

1. True - asfidensnanduass ﬁasja%aLLazﬁw1ﬁLﬁm6ﬁulﬁa%a

2. Unique - asfifiiondnunl fanuunnsauaglsidnifuguss

3. Single - minded - @stuszdetafisadouiion Faau wazdlade

4. Inspiring - anstuazdesilidnnnls ansadiudficmslunisesnuuy
(manidesimdugussan)

5. Clear - astiuazdiosdoansaonudnioy wazLinlansaiuiugsuans
(andessiteravilidlennumanefiseiu)

6. Insight - miﬁ?u%éfaaﬁamaﬁaammiﬁﬂﬁaﬁmumauwiuﬁ Huded

naudmnelinnuaulasazanunsalinld (e1see Aifaeuns, 1.0.4.)
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1.2 WUIRANEINUNITAUMYARNNINLAZTUAINABINTAZED
1.2.1 yadnnmaisual Color Image Scale

nusde Color Image Scale (Shigenobu Kobayashi, 1990)

D)

KUINNEN

-2

AFNATIN

1.Pretty Cute (113n)
Pretty (828lUUUNTN)
Childlike (wilowdin)

Sweet (89UNIU)

2.Casual Amusing (@ynauIw)
Dazzling (azaum)
Casual (mugau1e)
Delicious (112998)

Festive (3u34)

Friendly (:Jufins)

Happy (fAuan)

Bright (a319anla)
Cheerful (37139)

Colorful (Hidduanla)
Merry ({Onuula)

Showy (¥oULEARIBN WBUDIN)
Flamboyant ({11 #zgann)

Enjoyable (Utnwanwau)

3.Dynamic Active (nTzdUNIZLAY)
Dynamic (Aa9lAan)

Fiery (Jui3e Ainan)

Hot (finSow)

Lively @33nT71)

Striking (UnUseviulatfiunzas)
Vigorous (nt#iw)

Intrepid (nN&11gy)

Bold (lnaiiu avnnnn)

Dynamic and Active (AaBdLAEILAZNTEAUNTELR)
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Forceful (Sng4)
Intense (LUNUY LIINA")
Provocative (1§1915u81878)

Aqueous (1llouaneun)

4.Gorgeous

Abundant (gauauysal giuNue)
Aromatic (aﬁﬂ?iwau)

Decorative (319U52AUUTERN")
Fascinating (Uvadlvia vuues)
Gorgeous Luxurious (Mg®314AI14)
Rich (51978)

Grand (Bslng) odan13)

ALLURING (i€neu)

BRILLIANT (guieinuvias!)
EXTRAVAGANT (Hanilos 1Augniu)
GLOSSY (Tu4)

MATURE (seupau Juflvie))
MELLOW (gauasysal)
SUBSTANTIAL (Fusiaaladingngiu)

5.Ethnic

Ethnic (Quiugi)
Untamed (lsigautio)
Robust (f31y 1©17151971971)
wild (@ﬂ%ﬁ'au)

6.Romantic

Imaginative (o)

AGREEABLE TO TOUCH (unduia)
CHARMING (liauvi gunviadiva)

SOFT (11 U1aL)

SWEET AND DREAMY (881111 43uiu)
AMIABLE (1n3nlas)

DREAMY (saanaiiouluily)

INNOCENT (8o 15ifervan)

ROMANTIC (v3uilu)

SUPPLE (8ouue Uaniden)
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7.Natural

CITRUS (qufunaldfsaiuien)
DRY (W¥Aabba9)

FRESH (nani)

9
GENTLE (#01311a)

HEALTHY (gnvidneunsie agua1ng)

LIGHTHEARTED (¥3usi3 aunee)

OPEN (Waue asalunsaan)

PEACEFUL (a3u @ue)

RESTFUL (Wnegsaeu)

SMOOTH (5731)

SWEET-SOUR (L‘LJ%EJ?G] WINUE)

TRANQUIL (asudia ionié)

ASTRAL WHOLESOME ({8uusslemdsiasnanie aze1n uign

DOMESTIC (qufufiuiu)

s
<

9)

FREE (8asz mulanenn)

GENEROUS (lamoninaaing

GENTLE AND ELEGANT (gnmiuazleasn)
INTIMATE (1na%n 1 Junesdiusa)

MILD (8o1)

NATURAL (s8usssun)

NOSTALGIC (52anD9ANUNAY)

PLAIN (Su9)

PLEASANT (fanala)

SIMPLE AND APPEALING (Suuuaziig)

SUNNY (:0nu1u tadta)
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8.Elegant

Calm (asuils)

Delicate (Uszdin U599
Emotional (gztiiouaisual)
Feminine (guuwds douniu)
Sedate (@u Tatdu)

Subtle (Favinden)

Graceful (#1973 Y31u3a)
Mysterious (BNaU UIAUKI)
Pure and Elegant (U%qwéLLaziééﬁ)
Cultured (@ Tmusssn)

Elegant (azlanavos a@ighuuyi)
Fashionable (uasty ifufifiew)
Refined (aazaaiy Usgein)
Sleek (1A 1387 1aden)

Tender (11178 1U19)
Interesting (naulq)

Noble (Qasds difgs)

Polished (1JusfuLan)

9.Chic

Chic (i i Yualouuuga)

Modest (asulaien Fouileionsn)
Noble and Elegant (g9ad1 n5uiigs#)
Quiet and Simple (Reunazizauie)
Sober (&)

Japanese (E]L‘ﬁuiﬁﬁu)

Quiet (Reuau)

Simple (i5aUd8)

Stylish @vin Talnd)
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10.Classic

Classic (asuanutsuinlaenasn)
Conservative (1131 ausndiew)
Heavy and Deep (Mtinuaziay)
Provincial (@iluguun sedamin)
Sturdy (W9aunse NuUNW)
Traditional (Usziwalilew)
Complex (Fugou)

Elaborate (Uszelnuss349)
Old-Fashioned (&1asTy L1ve)
Rustic (gueue) liddazaaiy)

Tasteful (Hsav® dsatiow)

11.Dandy

Aristocratic (@Lﬁu%u%ugiﬁ)

Dapper (Ne¥iA3A NI$AUNTLLRA)
Eminent (wiu de1des)

Practical (Qmmxamﬁ%ﬁmu)
Serious (19193948194)

Bitter (Hlsav)

Diligent (vfutuude)

Placid (@3u 138Ufia)

Sound (Inks1g A1)

Quiet and Sophisticated (Jouuazlfidurings)
Strong and Robust (W9kn3s NuNw)

Subtle and Mysterious (fllalragNanay UIAUNI)

12.Formal

Authoritative (g Undetie)
Farnest (19193948134)

Majestic (@9IHLNY ATLIU)
Proper (gvindivsnyas)

Sublime (1afka® U1914)

Dignified (HiigsAm gnilg1u)

RVARCx]

Formal (@sJumenis)

ISP

Precious (pilAn)

U

= =

Solemn (31994)
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13.Clear

Clean (gaze1n)

Clear (Torau TWssla lufldoasde)
Light (anla ains WelaUds)

Neat (ileu 3eusesl3im)

Pure and Simple (U3gviduazi3oude)
Refreshing (an@u aune Keupay)
Fresh and Young (ganduidumuann)
Clean and Fresh (@azamm%u)
Crystalline (lawiiouum)

Simple (5eUd18)

Pure (‘U%E!‘Vé)

Dewy (43187)

14.Cool-Casual

Agile (nN3zAUNTZLRY)
Speedy (539157)

Steady (upAs Minuww)
Young (Ai8umianduan)
Srnart (@a1n T fene)
Sporty (AaBIKUUTNARKA)

Western (asduringTuan)

U
I3 '

Youthful (9iAin Agawe17d)

Y

15.Modern

Sharp (WeULkaL)

Composed (@fLm?]u)
Distinguished (3aidsafuiiansi)
Intellectual (piladeyey)
Metallic (gsdulane i)
Precise (WOWHU LQ8UVN)
Rational (QasLmauna)

Urban (§# tieginewanga)
Cultivated (lasuniseus)

Exact (Qn#iad wiuew)

[ v

Masculine (aLUUNYE da)

U q

Modern (iuasiy watu)

Progressive (Wan121il1 AuRIl)

m1519% 10 uﬂaﬂmwmimﬁ Color Image Scale
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sULuUmans lunsidendmidnusimuneanazdiglianusanuuuniiinuu deanuvangle
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FULUUAIBNYINWIBINGY
SERIF
FafuNLUULe3H (Serif Typefaces) Ain nwauzUBIRISNYINILTRINTAINAUIAIINUIVDILE

“wnwsilaiviniu Tuefiedeuunfiuideninuende wWewindanvugnissiuniienitfisnyskiligiu

y3oRwnRNN (3Fains, u.4.U.) Yaulsdosusennlaonnail

Old Style Transitional

dxwwviuuulaad aloa (Old Style) dyWuWuuunsuSatuuua (Transitional)
Examples: Garamond, Goudy Old style, Palatino Examples: Times new Roman, Baskerville, Perpetua
WUWIUUANADSIDEW (Square Serif KD Slab Serif) dawuviuuuTugéu (Modern)
Examples: Clarendon, Rockwell, Courier Examples: Bodoni, Century Schollbook, Didot

Glyphic

AOWUWUUY Glyphic/ tapered
Examples: Albertus, Cartier Book, Mewtext

JUA M9 35 SURUUAIBNYIATEI89NG Y SERIF

SANS SERIF

U a
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ﬁaﬁﬂwiﬁwhfﬁ”umﬂLﬁugﬂLLUUéTawuﬂﬁﬁmmMmmﬂajwhﬁ”u%L%ﬂﬂﬁud'léhﬂa%ﬂﬁ (Gothice)

Grotesque g Neo-Grotesque

Grotesque sans serifs Neo-Grotesque sans serif
Examples: Franklin Gothic, News Gothic Examples: Helvetica, Arial, Univers.

Geometric Humanistic
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sUn Wi 36 JULUUFSNWIATWISaNqY SANS SERIF
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SCRIPT
FINUNLUUGWTEY (Script or cursive typefaces) Hlanwauznsilisuseansiion1wsingy

sotlasiunndignuyitaraunuANNURTeRdunlivIiumnsdmsun suidenEwT

Forinal

Formal scripts Casual scripts
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Camg)wféw Blacklett
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Mistral, vivaldi, Ballerino. Examples: Goudy Text, Monmouth, Engravers Old English.

. g
Handwriting scripts
Examples: Blog Script, Pacifico, Cedarville Cursive

sUn il 37 sUnuUdSnwsnwSangy SCRIPT

MONOSPACED
fnswaunanannsldiunanddlsservesresiniviniuyndesissninsinuniiodmsunig

P lulFauuumsiuiuuraNMmes ALY B udeEuIenT

Monospaced typefaces
Examples: Courier New, Consolas, Source Code Pro

sUn WAl 38 URUURNYIATSINaY MONOSPACED

DISPLAY
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Display typefaces
Examples: Broadway, Cooper Black, Curlz
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wuulsisivianedauin dafiuvivesdnwaeiviafignuineen
Noto Sans Thai Regular

lula s1ud ne

aanuuulas Aodss auin (w.A. bé&ho)
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1.1.2 wmsusnisaanuuul 2022-2023

- WITUANITORNULUY Logo Design Trends 2022-2023

1. Simplified Geometry & Basic Shapes
sUnsnsvndafiugiu Tiun anuwden wnau Amdon 90 uasdusingg Seiliniseonuuulald
nanefunmilizeudne Tunisvae dhesniuuiusilildsuwuuafanlauasiinounsaias (Uandes
WRendesfuizessvenusudlafinindalali) vielumaenduiy Wasudurnduduiuewiinddddia
dadvdomsliiuihadudnBlunshgunsasnedeiGeuhenduassnvanuhaulavesnin

(Ksenia Pedchenko, 2022)
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gﬁm‘wﬁ 45 WMIUANITODNLUY Logo Design Trends 2022-2023

2. Wordmark Logos With Vintage Vibe
WsuUANSERNWUY Ammdmesnukuviuaiiuagly uinelud 2023 audulusnindumsun
v 1 I3 = & =« ° [ d‘ Vo a
nseanwuulaliegrafusuiuy Fadusesuvanladwsuinesnuuuaneauiiosniuulaligned
wwavnawwasinsuazumanu Jsldiuneuduuuinfivarnvatsunduaiuidsaunsaldedauysel
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E‘Umwﬁ 46 \NIUANTODNWUY Logo Design Trends 2022-2023

3. Symbolism & Minimalism Instead of Realism
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gﬂmwﬁ 47 WMIUANITODNLUY Logo Design Trends 2022-2023

4. Typography With a Twist
AMUAIENUYRILUUSNEsaTTE TR UURISNYIRamaass NldnwusudnanLasdundu
o @ A ' v I a o a 1) [N ' a v
midnwiaeenueguieluazltlulasinisluanuilussaiumiouiulaliiumg nnegresusuan

LUIARTNANUARASI9ETIALEUNUUTENT NSHANE adnane wagns1iin
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The Real Tea Treat

g‘dm‘wﬁ 48 WMIUANITODNLUY Logo Design Trends 2022-2023

5. Sans Serif Logos
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gﬁm‘wﬁ 49 MIUANITODNLUY Logo Design Trends 2022-2023

6. Scribbles & Sketches
a  a & Y a I = ¥ o oA ),
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7. Muted Colors & Gradients

msldEuazmsdenddmsulald nmseenuwuulaliwuulaseivd Suldsuwsmdndudoliuiu Tu
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gﬁm‘wﬁ 51 19SUANITOONWUY Logo Design Trends 2022-2023

8. Fiasco of Tall Logos
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9. Gold Foiling
Tuvzimsuaniseanuuulalnseaienlud 2023 Aulpau nsiundanuininaTaBsine
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gﬂmwﬁl 53 1SUANTODNWUL Logo Design Trends 2022-2023
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- ANAERN

Polyethylene Terephthalate (PET / PETE) wana@#n PET Juiiteuldnutuegng
nhemsdlugaramnssuewng iy naes Jan e MedafeaiddasTauanuieumnsy
oagiliansiaflazansadivluvoananildegldidunanainiianunsathluslodalddeiian @i

3 WINRe wauA Wwasid, 1.U.U.)
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AAANVINNAIERN NTSnIINSSleAaTiwarn1s3lafaiilinaninanadluEnvironman, 2022)
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JUN T 60 Uaneieg 90 Sustainable Packaging

2. Ecstatic Colors
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3. Tactile texture
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JUAMT 62 uansiiegann Tactile Texture

4. Typographic scrawl
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5. Mascot variations
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6. Illustrated ingredients in punchy palettes
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7. Cartoon charm
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8. Wrap-around
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JUAMI 67 uansineg9n1m Wrap-around patterns

9. Product visuals with a creative twist
v . I ° & a
nsldnmluniseeniuy Packaging {Wunisdawe wusuRugUNsIiuunusssy
surdakaseuhedeidumaiegneluussadnraunsoasienulaasulilusuduasfwal

AUslnAmINEAULUTUAD N TS YUY

JUNMTN 68 waneiiee 1901w Product visuals with a creative twist

10. Maximalist Designs
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JUNNT 69 Uaneineg 90 Maximalist Designs

11. ’70s vintage
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12. Natural, Earthy Colors
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1.3 ATNa1Y Packshot

13818019 Packshot Photography wuslé 3 JUkuu fie Studio Product Photos , Grouping

Products in Packshots, Lifestyle Product Photos
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Roll Up(Smile Siam Printing Service, 1.U.4.)
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1.Simplified Geometry & Basic
Shapes
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16

2.Wordmark Logos With Vintage
Vibe
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3.Symbolism & Minimalism

Instead of Realism
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4. Typography With a Twist
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5.Sans Serif Logos
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6.Scribbles & Sketches 5 3 2 5 5 20
7.Muted Colors & Gradients 5 5 5 4 1 20
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2.Ecstatic Colors
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8.Wrap-around
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9.Product visuals with a
creative twist
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12.Natural, Earthy
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Corporate |dentity T Shirt
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V.2 b3 07:00

Good morriing Breathing 20 sec
Try to breath and Drink her{Iesh

exercises can
make you refresh

Social Media Apple watch notification

JUAMA 107 weundiatunanansiiafiou



11:30

High heart late Breathing 10 sec
Take aminute of and Drink herficls

breathing can
re-duce stress.

Social Media Apple watch notification
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10:00

Stand 1 minute

Time to stand!
and Drink herd#ake

Maove a little for
one minute.

Social Media Apple watch notification
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Social Media Apple watch notification
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Take & pause and joy Rest 2 hr
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into your day

Social Media Apple watch notification
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Clear your mind
and Drink herteep sieep

Social Media

Apple watch notification
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Advertising

Mood swing ?
lack of motivation
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Social Media
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Social Media Instagram Post
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Corporate |dentity Merchandise
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Corporate |dentity Merchandise
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Corporate Identity Merchandise

JUN T 124 S0

Corporate ldentity Merchandise
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Corporate |dentity Merchandise

Corporate |dentity Merchandise

JUAA 127 nszuenil



177

Corporate ldentity Merchandise
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Corporate ldentity Merchandise
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